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This week's dates & microtrends

TikTok trends of the week

Girls are sharing their eyebrow blindness stories
with hilarious results.

Victorian lampshades are a TikTok hit.

Digi update

TikTok has launched a new Instagram-like photo-
sharing app called Whee, designed to help you share
images with your close friends.

What we’re loving

Wild Thang, an eight-year old loll-tongued
Pekingese has been named the world's ugliest dog.

ICYMI

It's Brat summer! Expect to see lime green
everywhere as fans go nuts for Charlie XCX's
latest album.

Rising trends

Fertility clinics are taking to social media to
encourage young women to freeze their eggs,
however scientists are warning that it shouldn't be
used as a “back-up plan”.

“Raw-dogging” travel speaks to the growing
amount of people choosing to undertake travel
journeys without entertainment or snacks. Users are
sharing their personal bests, with one user writing
that they have managed 12.5 hours of travelling
without any distractions.

The tea

Booking.com has warned that Al is driving an
explosion in travel scams, with anincrease of
500-900% in the last 18 months.

Movie fans are calling for the return of
DVD Bonus Extras.

Upcoming dates
for the diary

« Tribeca Film Festival (June)
« Glastonbury (26 June)
« The 2024 Olympics (26 July)

Bye bye

Cruises. Millennials are all about the yachts now.
Sign us up!

The Future

The psychics among you might have predicted that
spiritualism inspired travel is making a comeback.
Today'’s seances involve rowdy parties of hens/
bachelorettes or groups of women on holiday.

Phrases of the week

Justin Timberlake’s arrest has given us the phrase of
the summer, “This is going to ruin the tour”.

Darkwave, the gothic genre that’s infiltrating pop
with synth-driven, nihilistic sounds.

Stat of the week

A new survey found 46% of Gen Z workers said that
showing up between five and 10 minutes late is fine,
compared to just 20% of Baby Boomers.

Useful information

Google’s latest report studies the online behaviours
of GenZ.

Justin Timberlake



https://www.wsj.com/lifestyle/travel/millennials-might-hate-cruises-but-a-yacht-trip-thats-another-story-093437b5?utm_source=substack&utm_medium=email
https://www.fodors.com/news/arts-culture/how-spiritualism-is-becoming-the-latest-travel-trend
https://www.forbes.com/sites/danidiplacido/2024/06/22/justin-timberlakes-ruin-the-tour-meme-explained/
https://www.theguardian.com/music/article/2024/jun/19/darkwave-the-gothic-genre-lighting-up-pop#:~:text=All%2Dfemale%20German%20band%20Malaria,the%20brain%20was%20the%20synthesiser.%E2%80%9D
https://www.theguardian.com/lifeandstyle/article/2024/jun/24/time-optimists-why-zoomers-are-much-less-punctual-than-boomers
https://www.businessinsider.com/gen-z-most-trusted-news-source-online-comment-sections-google-2024-6?utm_source=substack&utm_medium=email
https://www.glamourmagazine.co.uk/article/eyebrow-blindness
https://www.nytimes.com/2024/06/24/arts/lampshade-maker-ivy-karlsgodt.html?utm_source=substack&utm_medium=email
https://www.theverge.com/2024/6/18/24181215/tiktok-whee-app-instagram
https://www.independent.co.uk/tv/lifestyle/worlds-ugliest-dog-winner-california-b2567139.html
https://www.theguardian.com/fashion/article/2024/jun/21/barbie-pink-is-out-lime-green-is-in-charli-xcxs-album-spawns-brat-summer-trend
https://www.businessinsider.com/egg-freezing-fertility-clinics-targeting-gen-z-women-high-cost-2024-6?utm_source=Iterable&utm_medium=email&utm_campaign=campaign_Insider%20Today%20%E2%80%94%C2%A0June%2022,%202024&Utm_content=LimitedPromo
https://www.indy100.com/news/what-is-raw-dogging
https://www.bbc.co.uk/news/articles/c8003dd8jzeo
https://slate.com/business/2024/06/dvd-special-features-bloopers-physical-media-collectors-fandom.html?via=rss&utm_source=substack&utm_medium=email

TREND TRACKING

@

FORECAST How some of the trends we’ve identified have evolved in recent months

lanning for all skin colours  Gen Z ditch the pill 1'V's new reality

With summer in full swing in the Northern Hemisphere, Vox declared There's been amass exodus from the contraceptive pillamong younger Increasingly, reality TV accounts for the majority of TV scheduling.
“Black girl tanning” the “summer’s most radical beauty trend”. On Tik Tok, generations, as women grow sceptical of the long-term impact of the According to TVLine, CBS is the only network to have more than
Black women are engaging with the sunkissed trend in safe ways, including drug. According to the UK government, prescriptions have dropped 50% of airtime dedicated to scripted shows this autumn —with ABC seeing
sharing tutorials on self-tanner application, brands and tips to even between 30-50% since the pandemic. Horror stories from the pill have scripted content fall from 41% to 21% in just two years. A slew of new
skin tone. Content creator Mia Leshae praises self-tan for temporarily existed for decades — so why is the pill-free movement gaining momentum reality TV formats are premiering around the world to cater to increasingly
addressing hyperpigmentation and scarring and more broadly, users now? There's acombination of things at play, including TikTok, where diverse reality audiences, including Channel 4.0's Boss Pitches, which
emphasize the extra glowiness it adds to the skin. creators share their own experiences of ditching the pill (misinformation gives Dragon’s Den a Gen Z makeover. It plays into a wider trend of the
T ] is also rife on the channel), the fact Gen Z have been dubbed “the sexless TikTokification of TV —creating the most engaging content possible, as
rend: The Bronze Age C . : : : e )
generation”, or the natural alternatives that have grown in popularity over cheaply as possible, and filming it in a way that can be easily chopped up
recent years as women long to reconnect with their bodies. into bite size chunks.

Trend: Celebrating Celibacy Trend: The Harsh Reality


https://www.vox.com/culture/356056/black-girl-tanning-summers-most-radical-beauty-trends-self-tanners
https://www.tiktok.com/@movewithmia?referer_url=www.vox.com%2Fculture%2F356056%2Fblack-girl-tanning-summers-most-radical-beauty-trends-self-tanners&refer=embed&embed_source=121374463%2C121439635%2C121433650%2C121404358%2C121351166%2C121331973%2C120811592%2C120810756%3Bnull%3Bembed_masking&referer_video_id=7171250396311129386
https://www.dazeddigital.com/life-culture/article/62878/1/why-are-gen-z-ditching-contraceptive-pill-pregnancy-hormonal-natural-cycles#:~:text=This%20mass%20exodus%20from%20the,longer%20in%20such%20high%20demand.
https://www.gov.uk/government/statistics/reproductive-health-2023-update/reproductive-health-profiles-statistical-commentary
https://www.tiktok.com/@rylielanefitness/video/7166940983148481797?q=qutting%20the%20pill&t=1719311572473
https://nypost.com/2024/03/23/lifestyle/why-is-gen-z-having-less-sex-therapists-may-have-the-answer/#:~:text=One%20in%20four%20Gen%20Z,virtual%20sex%20with%20a%20partner.
https://nypost.com/2024/03/23/lifestyle/why-is-gen-z-having-less-sex-therapists-may-have-the-answer/#:~:text=One%20in%20four%20Gen%20Z,virtual%20sex%20with%20a%20partner.
https://screenshot-media.com/culture/entertainment/boss-pitches-gk-barry-nella-rose/
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Weber Forecast Insight,

Access to the outdoors is not even around the world —and the
vast majority of us are living in an outdoor deficit. There’s an
opportunity for brands to support greater access —whether
that’s by collaborating with partners in the outdoors space,

or by adding new features to products like Apple.

This week’s long read
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Ime t0 open our eyes to the risks

Nearsightedness — or myopia —is getting worse.

In the US, 42% of people are now myopic —up from
25% back in the 1970s. In some East Asian countries,
as many as 90% of people are myopic by the time
they’re young adults. The figure is far less in countries
with outdoor-oriented lifestyles like Australia.

Fuelling the rise of nearsightedness is alack of time
spent in the outdoors, which is essential for healthy
eye development. Educators in Taiwan have taken
notice, encouraging all primary schools to send
students outdoors for at least two hours a day,
every day. After decades, the rate of myopia among
Taiwan's children began falling.

Spanish eyewear giant Multiopticas went for the
shock factor to highlight the problem, launching a

‘kid walking’ service which purportedly hired people
to take children outside for walks, based off the
alarming insight that many kids today spend less time
outdoors than household pets.

Children spend more than seven
hours a day looking at screens, on
average, with some studies finding
teens are online almost constantly.
Aware of their responsibilities, tech
firms have started to respond. The Apple watch's
ambient light sensor tracks how much time people
are spending in daylight, with the stats appearing on
the iPhone Health app.

Climate change will also have a part to play, as
people lead increasingly indoor lifestyles as weather
becomes more extreme. Barriers to the outdoors
such as this has prompted researchers to work

on ways to bring the outside in, including glass
classrooms, nature-themed wallpapers and light-
emitting headsets to be worn during gaming.


https://www.nature.com/articles/d41586-024-01518-2
https://www.wired.com/story/taiwan-epicenter-of-world-myopia-epidemic/
https://www.trendwatching.com/innovations/kid-walking-service-brings-focus-to-a-blurry-generation-of-nearsighted-children
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Inspiring creative from around the world
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Reiss took advantage of the song of
the summer, employing the “looking
foramaninfinance” flashmob to
dance in front of their Leadenhall
Market location.

FLATUIIG

BURGER SAUCE
GARLIC SAUCE
AIOLI SAUCE
SMOKEY BACONNAISE
SWEET CHILLI
CHIP SAUCE
SALCY SAUCE
MAYORACHA
MAYOMUST
TRUFFLE MAYO
GARLIC & CARAMELISED ONION MAYO
CURRY KETCHUP
PICKLE KETCHUP

SMOKEY BACON KETCHUP

Heinz has launched a limited-edition
holy grail of sauces, which includes
the “Every Sauce” a new flavour
which combines 14 sauces from
Heinz's range.

(50s Aventura

The Gos Aventura five-star hotel for
dogs has banned “badly behaved”
humans from its puppy pool.

Gwyneth Paltrow

Gwyneth Paltrow has launched

a gluten-free pizza as part of her
Goop Superfinarange. It's apparently
quite good.

[ e Creuset

Le Creuset and Pokemon have

teamed up for their inaugural
kitchenware collection. We've reached
peak collab.


https://x.com/zoescaman/status/1803382756761588147
https://metro.co.uk/2024/06/24/heinz-launches-new-limited-edition-holy-grail-sauces-21088223/?ico=trending-module_category_lifestyle_item-0
https://www.dailystar.co.uk/travel/travel-news/five-star-spanish-hotel-bans-32998192?utm_campaign=RoxStars&utm_medium=email&_hsenc=p2ANqtz-9nEHi1b9KwdsaMQVBQLn4ENOdmLpZozcqYSXzxgBDKqF0mdW5lQMIUBlVRUAgwZvml5HBy7OxUFu8Yt_1FKkZnYzYEDfhiftpyBReqN8LvsMGZsDk&_hsmi=311889871&utm_content=311889871&utm_source=hs_email
https://www.businessinsider.com/gwyneth-paltrow-goop-pizza-review-2024-6?utm_source=Iterable&utm_medium=email&utm_campaign=campaign_Insider%20Today%20%E2%80%94%C2%A0June%2022,%202024&Utm_content=LimitedPromo
https://hypebeast.com/2024/6/le-creuset-pokemon-2024-collection-release-info?utm_source=news.futureparty.com&utm_medium=newsletter&utm_campaign=a-credit-card-you-can-taste

WANT TO
KNOW WHAT
ELSE IS ON
THE HORIZON?

Talk to us for:

Reports

Our ‘Signals’ reports provide deep dive insights and implications
for your brand, audience or category.

Workshops

Our own ‘Culture Collider workshop methodology approaches briefs
through the lens of cultural trends to help teams create culture first ideas.

Getintouch at weberforecast@webershandwick.com
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