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This weeks dates & microtrends
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Established trends

The ten-year anniversary of ‘normcore’. Let's
celebrate with beaten up sneakers and quirky hats!

You smell like your dad, old school perfumes from
the 90’s are making a comeback amongst Gen Z
fragheads.

Insights of the week
Online influencers are being sought out by

TikTok trends of the week

Oct 1stisthe new Jan 1st. The winter arc of self-
improvement starts now!

We were heavily invested in Phoebe Kong lore.

Brace yourselves, The 2016 Zara puffer jacket has
returned from the grave just in time for Halloween.

The predicted Halloween costumes trends. Prepare
for too many Deadpools and minions return for the
100th time. Also adorning your home in Beetlejuice
core, stripes and zany furniture are the M.O.

ICYMI

LLove James Blunt but hate his name? If his debut
album reaches No 1in the charts, he will legally change
his name. Our suggestion: Sing-Song Old Guy.

Not one but TWO treasure hunt stories! After
31years, one of the longest treasure hunts is over.
Elsewhere, a treasure hunt was resolved nine days
before its deadline when one lucky hunter located a
24-karat gold statue hidden in Massachusetts. They
also got a bitcoin wallet worth around $70,000.

Phrase of the week

‘Email apnea’.Holding your breath until all emails are
read/replied to. | passed out last Tuesday! Turns out it
was all spam...

Digi update
Don't sulk when ChatGPT doesn't name your brand,

Brands are increasingly using ‘share of Al’ as a
success metric.

Tea of the week

Crumblgate. A fake Crumbl cookies popup scams
the Australian locals for A$17.50 for stale cookies
imported from the US.

Rising trends

Millennial women might quit their jobs instead of
dealing with menopause at work. A survey says 70%
of the generation would change their work situations.

Focused on relaxation and better weather,
44% of UK adults have chosen to take a holiday
during shoulder season.

Gen Z as their primary source of information
and advice. Are we aninfluencer?

Reading difficulties among college students as
they struggle to read one book due to being woefully
unprepared from their previous education.

Usefulresource

OK COOL report. Aninteractive report on all things
Gen Z/alpha.

The future

Male birth control s in the horizon. Keep staying
safe people!

Remember buttons on your devices? Product
designers are enhancing simple buttons and are
returning physical touch to electrical devices. We love
a good clickity click.

Upcoming dates
for the diary

It's #SpookySzn

Clocks ‘Fall’ back — October 27
Halloween — October 31

Dia de los Muertos —November 2

L

Onetowatch

In the same week Princess Diaries 3 was confirmed,
a live action Rugrats was announced! The kids
however will be animated, sounds terrifying.

Stats of the week

In the UK, the number of employees sick has been
rising by 300,000 a year and 4 million are out of work
fromill health.

More than a quarter (27%) of neurodiverse people
say they have a lack of confidence in managing their
money, and don’t feel seenin campaigns.

Weekly dose of cute

| hear there was a juicy Bodega cat in here. A TikTok
account dedicated to interviewing cats in small
businesses around New York.

Shopcatsshow TikTok

Treasure hunt
Project Skydrop
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https://www.womenshealthmag.com/uk/health/a62509582/winter-arc/
https://www.tiktok.com/@thezackwickham/video/7422080550275419438
https://www.tiktok.com/@ellabxx_/video/7418271176562134305?embed_source=121374463%2C121451205%2C121439635%2C121433650%2C121404358%2C121351166%2C72778570%2C121331973%2C120811592%2C120810756%3Bnull%3Bembed_blank&refer=embed&referer_url=www.tyla.com%2F&referer_video_id=7418271176562134305
https://www.thepioneerwoman.com/news-entertainment/a62452832/spirit-halloween-costume-trends-2024/
https://www.realhomes.com/news/beetlejuicecore-trend
https://x.com/JamesBlunt/status/1841478628728582159
https://www.theguardian.com/world/2024/oct/03/france-treasure-hunt-buried-owl-statue-ends
https://projectskydrop.com/
https://www.bustle.com/wellness/email-apnea
https://www.linkedin.com/pulse/sunday-strategy-competitive-multiplayer-credit-cards-share-cole-yooxe/?trackingId=BvnCT1V%2FQDmvYy3vdVBbIw%3D%3D
https://www.bbc.co.uk/news/articles/cvglmr40lzlo
https://www.bloomberg.com/news/articles/2024-09-30/us-millennial-women-willing-to-quit-jobs-due-to-menopause-in-study?sref=P6Q0mxvj
https://www.lsnglobal.com/news/article/31259/stat-shoulder-season-travel-is-booming
https://www.thetimes.com/article/f90b1590-9574-46fc-b596-430f38ba6aad
https://www.wsj.com/lifestyle/vintage-cologne-teens-trend-dior-armani-845d1e76?mod=itp_wsj,djemITP_h
https://pro.morningconsult.com/analysis/influencers-content-creators-evolving-power-2024
https://www.theatlantic.com/magazine/archive/2024/11/the-elite-college-students-who-cant-read-books/679945/
https://okcool.io/wp-content/uploads/Gatekeeping-Information-is-SO-Boomer-Coded.pdf
https://www.axios.com/2024/09/30/male-birth-control-pill-gen-z
https://www.wsj.com/tech/personal-tech/touch-screens-are-over-even-apple-is-bringing-back-buttons-86fb9ea8
https://www.thetimes.com/article/f90b1590-9574-46fc-b596-430f38ba6aad
https://www.tiktok.com/@shopcatsshow?utm_source=substack&utm_medium=email
https://www.teenvogue.com/story/anne-hathaway-confirms-return-to-princess-diaries-3
https://www.nme.com/news/film/a-live-action-rugrats-movie-is-being-made-3799327?utm_source=rss&utm_medium=rss&utm_campaign=a-live-action-rugrats-movie-is-being-made
https://www.theguardian.com/society/2024/oct/03/number-of-people-in-uk-out-of-work-due-to-ill-health-growing-by-300000-a-year
https://www.ft.com/content/3fcf7a2e-bebb-41d8-a11b-f1efaab56aa4
https://www.ft.com/content/3fcf7a2e-bebb-41d8-a11b-f1efaab56aa4
https://www.tiktok.com/@shopcatsshow?utm_source=substack&utm_medium=email
https://www.tiktok.com/@shopcatsshow?utm_source=substack&utm_medium=email
https://projectskydrop.com/
https://x.com/JamesBlunt/status/1841478628728582159

TREND TRACKING

GHE WEBER s . -
y FORECAST How some of the trends we’ve identified have evolved in recent months

Midlife male makeovers ~ The death of detall Toxic fandom
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Image: TimesCulture
Rivalling the influx of nepo babies on the catwalks of Milan Fashion Week From millennial grey and the coffee shop aesthetic to the corporatisation of The proliferation of remakes, spinoffs and sequels in popular culture has led
were...middle aged men. A 69-year-old Willem Dafoe closed the Miu Miu brand logos, we know that culture is flattening. None more so than in design, to the rise of toxic fandom, described as “when fan criticism curdles from
catwalk, Rob Lowe bared his ‘he-vage’ and Daniel Craig continued his where speed and utility is increasingly favoured over attention to detail and good-faith dissatisfaction into a relentlessly negative, often bigoted online
experimental ‘wacky’ style overhaul. According to The Guardian, we're charm. The once-red phone box morphed into a characterless grey box. campaign”. Shows like The Acolyte, House of the Dragon and The Last of
entering a fun fashion era for midlife menswear. Andrew P Smiler, PhD and Intricate doorbells became electronic grey buttons. Boring grey buildings Us have fallen victim to such behaviour, including episodes featuring same-
author of Is Masculinity Toxic?, says this shift in fashion parallels changes are literally making us sick. In atime when people are actively seeking sex relationships being negatively review bombed online. Although a tiny
in the definition of masculinity, with some men staying close to what they moments of surprise and joy, brands can become more memorable by not subset of fans, the toxicity is felt so heavily that it has led to projects being
know, while others (like Daniel) more willing to make more extensive forgoing the details, looking to the past to inspire modern design. altered for fear of fan backlash. With fans central to the bottom line, studios
changes. With middle aged men finding favour with Gen Z, it's not surprising are increasingly investing in everything from superfan focus groups to social
that luxury brands are aligning with them to appeal to younger shoppers. media bootcamps for stars training them how to deal with online hate for their

portrayal of a character.

Trend: High end male adornment Trend: Flat culture Earth Trend: Stan culture


https://www.theguardian.com/fashion/2024/oct/04/male-midlife-makeovers-steal-the-spotlight-at-paris-womenswear-shows-daniel-craig-lenny-kravitz
https://x.com/culturaltutor/status/1538211892707086338?lang=en-GB
https://www.standard.co.uk/culture/thomas-heatherwick-boring-buildings-designer-wellness-b1115275.html
https://variety.com/2024/tv/news/star-wars-lord-of-the-rings-bridgerton-toxic-fans-hollywood-response-1236166736/?utm_term=66ffd2e96fe2b7d9a5857e842215d5e9&utm_campaign=TheGuideStayingIn&utm_source=esp&utm_medium=Email&CMP=guidestayingin_email
https://www.forbes.com/sites/paultassi/2024/09/09/the-acolyte-has-caused-star-wars-fandom-to-plunge-into-civil-war/
https://www.instagram.com/p/DAocKNsPtxT/?img_index=1
https://x.com/culturaltutor/status/1538211892707086338?lang=en-GB
https://variety.com/2024/tv/news/star-wars-lord-of-the-rings-bridgerton-toxic-fans-hollywood-response-1236166736/?utm_term=66ffd2e96fe2b7d9a5857e842215d5e9&utm_campaign=TheGuideStayingIn&utm_source=esp&utm_medium=Email&CMP=guidestayingin_email
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AGING -
A FINE LINE

[s our obsession with age robbing us of joy¢

DemiMoore’s latest film, The Substance, has

been met with division. Centring on a 50-year-

old woman who takes an anti-aging substance (to
horrific effect) after losing her job, some seeitasa
triumph of feminine rage. Others think it plays too
explicitly into Hollywood’s age-old (pardon the pun)
depiction of older women on screen; that worth is
intrinsically linked to youth and beauty, and that aging
is disgusting.

The timing of it reflects an interesting cultural tension
around female aging, with two distinct narratives
playing out.

On one hand, recent viral beauty trends like
Beetlejuice Lips and Anti-Botox Makeovers
celebrate and enhance wrinkles while pushing
back against so-called Instagram face and the
industry’s obsession with youth. Pamela Anderson
continues to be an ambassador for natural aging by
going makeup free on the red carpet.

On the other hand, we're entering what one plastic
surgeon has dubbed the ‘undetectable’ era, with
Christina Aguilera the posterchild for invisible,

dystopian like surgical enhancements that seemingly

reverse aging. Non-surgical treatments like NAD+
drips have also exploded in popularity, with fans like
Jennifer Aniston praising the treatment’s “fountain of
youth” benefits.

While some brands, like Dove, have tried to reframe
the conversation around aging from punishment to
privilege, we can't deny that opportunities decline

as women get older. A recent report discovered a
154% pay gap between influencers aged 18 to 30
and those aged 30 to 45. This perpetuates the belief
that worth is intrinsically linked to youth, while also
limiting opportunities for older women to create age-
celebrating content.

“This is the first time for me where I've seen
work done and it’s felt truly dystopian” - Ellen
Atlanta

Dazed Digital

Weber Forecast Insight

With beauty and wellness content skewing anti- or reverse-
aging, brands have a duty to ensure representation across the
board, elevating pro-aging content creators by paying them
equally and helping hero the trends that highlight —not hide -
the signs of a life lived.



https://www.bbc.com/culture/article/20240920-the-substance-the-gross-horror-thats-2024s-most-divisive-film
https://mashable.com/article/beetlejuice-lip-filler-tiktok-trend
https://www.allure.com/story/anti-botox-tiktok-trend
https://www.dazeddigital.com/beauty/article/64800/1/beetlejuice-lips-anti-botox-make-up-sick-of-tweakments-tiktok
https://www.independent.co.uk/life-style/beauty-features-same-face-instagram-b2534111.html
https://www.hellomagazine.com/fashion/celebrity-style/722392/pamela-anderson-showcases-freckles-gorgeous-new-bare-faced-appearance/
https://www.dazeddigital.com/beauty/article/64559/1/undetectable-era-beauty-plastic-cosmetic-surgery-christina-aguilera-xtina-age
https://www.allure.com/story/christina-aguilera-black-platinum-blonde-stripped-hair
https://www.thetimes.com/life-style/health-fitness/article/could-this-supplement-really-boost-energy-and-improve-longevity-xg92w5c3d
https://www.thetimes.com/life-style/health-fitness/article/could-this-supplement-really-boost-energy-and-improve-longevity-xg92w5c3d
https://www.tiktok.com/@rachy_mua/video/7415329111129820449
https://www.tiktok.com/@xtina/video/7404101238167440682
https://www.theguardian.com/film/2024/sep/28/substance-movie-demi-moore
https://www.dazeddigital.com/beauty/article/64559/1/undetectable-era-beauty-plastic-cosmetic-surgery-christina-aguilera-xtina-age

WANT TO
KNOW WHAT
ELSE IS ON
THE HORIZON?

Talk to us for:

Reports

Our ‘Signals’ reports provide deep dive insights and implications
for your brand, audience or category.

Workshops

Our own ‘Culture Collider’ workshop methodology approaches briefs
through the lens of cultural trends to help teams create culture first ideas.
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