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Macro trend Icon Glossary

Trending

On the up

It’s gonna be big

Sustainability

TikTok trend

News you 
should know

Cancelled

That’s the tea

Consumer habit

Be quick

Gen Z credit cardsTies

Vintage cosmetics

Pepe the Prawn

Quirky dining

The snob effect



FOR 
YOUR 
INFO
This week’s dates & microtrends

On our radar
Ethel Cain: Perverts – 8 January

Sonic the Hedgehog 3 – 27 December  
Nosferatu – 1 January

Squid Game: Season 2 – 26 December

TikTok trends of the week
Trauma dumping the most insane stories. Who 
needs therapy when you have Pepe the Prawn.

Grab your partner and turn them 
into an ASMR fidget board.

ICYMI
Ka-ching! Taylor Swift ‘Eras’ tour 
made $2 billion from ticket sales.     

TikTok icon, Alex Consani, wins Model of the Year. 

Phrase of the week
‘Mordorkore’ Going raving as a LOTR character. 
Are you a hobbit or an orc? We’re defo Nazgûls.   

Digi updates
Closing down sale? TikTok shop on Black 
Friday drew $100 million in sales. 

A hard sell. Deepfake ads of macho 
celebs selling scam ED pills.  

Tea of the week
Things that guests hate at weddings. 
Strictly no Mr Brightside!

What we’re loving
Doechii’s doppelgangers braid performance. 

Pantry item advent calendars. Breakfast 
(and lunch) is sorted for December.

Established trend
Give me your most teeny-weeny t-shirt. 
The baby tee is back everyone. 

TLDR: Gen Z see reading as a waste of time.

Insights of the week
How was our forecast today? Rate it out of 10. 
Everyone and everything has a review. 

Death of the YA TV shows. RIP 
CW, our sweet prince.

Weekly dose of cute
Scrim the most elusive dog. #FreeScrim.    

Rising trends
Gen Z are racking up credit card debt  
more than previous generations. YOLO.

Nostalgia dumping. Vintage style 
bathrooms are in high demand.

The future
Bragging about marathon times on CVs.  
Sorry we only hire sub-3-hour marathoners.

Stat of the week
58% of Subway branches are near a school. Fast 
food chains are accused of opening near schools. 

One to watch
That’s no moon. An artificial solar eclipse 
will be created by satellites in 2025. 

Image: @taylorkerrr24 Image: @leeleetap

Image: @Zeus’Place

Image: @TheLateshowwithStephenColbert

https://www.tiktok.com/@piffpeterson/video/7446435522760756522?q=the%20olive%20oil%20story&t=1733921135275
https://www.tiktok.com/@leeleetap/video/7441744923226885422?_r=1&_t=8s6O30ggKNk
https://www.nme.com/news/music/taylor-swifts-eras-tour-brings-in-record-breaking-2billion-3820379?utm_source=rss&utm_medium=rss&utm_campaign=taylor-swifts-eras-tour-brings-in-record-breaking-2billion
https://www.tiktok.com/@captincroook/video/7432120769703955758?lang=en
https://archive.is/JfG9L
https://www.dazeddigital.com/fashion/article/65667/1/welcome-to-mordorkore-meet-berlin-s-medieval-lotr-ravers
https://archive.is/cWHCX
https://www.404media.co/deepfake-youtube-ads-of-celebrities-promise-to-get-you-rock-hard/
https://www.instagram.com/p/DDIeBAQyVKo/?utm_campaign=RoxStars&utm_medium=email&_hsmi=337202481&utm_content=337202481&utm_source=hs_email&img_index=1
https://www.youtube.com/watch?v=Ggg45-e4oj0
https://www.nytimes.com/2024/11/29/dining/bonne-maman-advent-calendar.html?utm_source=Iterable&utm_medium=email&utm_campaign=campaign_11910413_ADWEEK_Daily_241204&lctg=c79e9497-c9d7-46dc-8fd9-787492e7de1b
https://www.countryandtownhouse.com/food-and-drink/soup-advent-calendar/
https://www.nytimes.com/2024/11/25/style/baby-tees-resurgence-y2k.html
https://www.theatlantic.com/newsletters/archive/2024/11/books-briefing-gen-z-reading-books-waste-time/680586/
https://www.nytimes.com/2024/12/05/style/reviews-ratings-online.html
https://deadline.com/2024/12/young-adult-tv-development-how-to-target-gen-z-tiktok-1236195378/
https://www.wsj.com/lifestyle/scrim-runaway-dog-new-orleans-animal-rescue-805a0d25
https://www.businessinsider.com/generation-credit-card-gen-z-high-levels-debt-spending-points-2024-12
https://www.businessinsider.com/vintage-bathroom-design-trend-millennials-gen-z-love-grandma-nostalgia-2024-12
https://www.businessinsider.com/vintage-bathroom-design-trend-millennials-gen-z-love-grandma-nostalgia-2024-12
https://www.wsj.com/lifestyle/careers/resume-fitness-workers-jobs-d9a59754
https://www.theguardian.com/food/2024/dec/04/fast-food-chains-accused-of-flooding-uk-schools-kfc-dominos-subway
https://www.theguardian.com/food/2024/dec/04/fast-food-chains-accused-of-flooding-uk-schools-kfc-dominos-subway
https://www.youtube.com/watch?v=i7eqjiRRIqg
https://www.fastcompany.com/91241076/satellites-mission-create-first-fake-solar-eclipses-heres-how?utm_source=news.futureparty.com&utm_medium=newsletter&utm_campaign=tiktok-s-last-dance
https://www.tiktok.com/@taylorkerrr24/photo/7445813047798582570?_d=secCgYIASAHKAESPgo8ZX%2FSDQgPm6YEd8BmuTfWp%2By6kMa2Gaj0mfrkmkeMWCe0%2FalLqLNiPm53tggw5p85C%2F3L4alvvXOZClgcGgA%3D&_r=1&checksum=ada0ecd52eca2ecdeb7d2ef4b357a961fa1867815b357410c833adb23ba3d9a8&cover_exp=v0&link_reflow_popup_iteration_sharer=%7B%22follow_to_play_duration%22%3A-1%2C%22profile_clickable%22%3A1%2C%22dynamic_cover%22%3A1%2C%22click_empty_to_play%22%3A1%7D&preview_pb=0&sec_user_id=MS4wLjABAAAAcV4uWI_pbduPwnukHRmGdww54hCe_z2gjnwBDBL-Ad6TFNjgAMmcHolLzHxHcPiO&share_app_id=1233&share_item_id=7445813047798582570&share_link_id=7D01ACC9-3F6A-40A1-B084-797691BE646A&sharer_language=en&social_share_type=14&source=h5_m&timestamp=1733754146&tt_from=email&u_code=dhbf09g8bh9ejd&ug_btm=b6880%2Cb2878&ug_photo_idx=1&user_id=6936124386059715590&utm_campaign=client_share&utm_medium=ios&utm_source=email
https://www.tiktok.com/@leeleetap/video/7441744923226885422?_r=1&_t=8s6O30ggKNk
https://www.facebook.com/photo/?fbid=985804503589975&set=a.555231719980591
https://www.youtube.com/watch?v=Ggg45-e4oj0


TREND TRACKING
Quirky dining Vintage cosmetics 

How some of the trends we’ve identified have evolved in recent months

Quirky dining experiences are enjoying a resurgence as customers push back 
against algorithmic, Instagram-era “coffee shop aesthetics”. Themed chains 
with nostalgic dining concepts like the Rainforest Café and The Cheesecake 
Factory provide fun experiences that are equal parts tacky and welcoming, 
and Gen Z has an affinity for Olive Garden. You don’t have to rely on legacy 
though – new ventures like CHAIN take from the past while putting a new spin 
on dining-as-entertainment. 

Wearing ties is suddenly cool again, as everyday tailoring makes a 
comeback. Pinterest searches for ‘tie outfit for women’ is up 210% in the 
past year. However, it goes deeper than just an accessories trend, with Style 
Analytics noting that “with remote work still prevalent, the mass of early-to-
mid 20-somethings who have only worked in a WFH corporate environment 
are romanticising the office lives that they have never gotten to experience”. 
The recent office siren trend is also thought to be a product of the same 
mindset. With the cute, coquette aesthetic continuing to trend, it’s also the 
first signs of a movement to more masculine, androgenous styles. 

Vintage cosmetics are becoming the hottest item at car boot sales, auctions 
and markets, as treasure hunters search for handcrafted and artfully designed 
pieces. Creators like LivvyLoveASMR cosplay as Avon ladies from days 
gone by, showcasing novelty packaging that’s a contrast to much of the mass-
produced beauty items of today. For some viewers, vintage cosmetics  
remind them of their grandmothers. For others, it’s escapism to a time  
before mass overconsumption, when items were built to last – today 77%  
of all beauty packaging ends up in landfill. While vintage beauty lovers might  
be a niche audience, it’s full of passion. There’s even a British Compact 
Collector’s Society!

All tied up

Trend: Back to the future Trend: New Permissiveness Trend: Modern classics

Image: @rainforest_cafe Image: Boygenius via @Guardian Image: @erinparsonsmakeup

https://slate.com/technology/2024/11/rainforest-cafe-restaurant-gen-z-pop-up-social-media-viral.html
https://parade.com/food/olive-garden-fans-say-christmas-came-early-with-return-classic-menu-favorites-stuffed-chicken-marsala-steak-gorgonzola-alfredo-2024
https://www.forbes.com/sites/melissakravitz/2024/08/05/chainfest-the-celeb-backed-gourmet-fast-food-fest-is-coming-to-nyc/
https://www.theguardian.com/fashion/2024/nov/29/bows-are-so-millennial-these-days-gen-z-are-rediscovering-the-neck-tie
https://styleanalytics.substack.com/p/power-plays-and-proportions
https://styleanalytics.substack.com/p/power-plays-and-proportions
https://www.vogue.com/article/office-siren-girlhood-trend-patriarchy
https://www.voguehk.com/en/article/fashion/bows-coquette-balletcore-trend/
https://www.theguardian.com/lifeandstyle/2024/dec/07/finding-beauty-in-old-makeup-the-comeback-of-vintage-cosmetics
https://www.tiktok.com/@livvyloveasmr?lang=en
https://www.instagram.com/britishcompactcollectors/?hl=en-gb
https://www.instagram.com/britishcompactcollectors/?hl=en-gb
https://www.instagram.com/p/DC1yrOMNJi4/?hl=en-gb
https://www.theguardian.com/fashion/2024/nov/29/bows-are-so-millennial-these-days-gen-z-are-rediscovering-the-neck-tie
https://www.tiktok.com/@erinparsonsmakeup/video/7349206758189042975?lang=en&q=vintage%20makeup&t=1733750575678


This week’s long read

For every trend, there’s a countertrend
As veneers become mainstream, interest in unique, 
imperfect teeth is growing. The reason? As the 
perfect smile becomes more accessible, some are 
seeking to distance themselves from the masses 
by investing in creative and distinctive dental work.  

This ranges from subtle tooth tweakments 
to bold, artfully designed tooth gems from 
creators like Jemee (who is inspired by Bratz 
dolls and Harajuku fashion) and black grills 
inspired by black-dyed teeth known as “ohaguro” 
in Japan – a historical status symbol. 

The above is an example of “snob theory” in action. 
The less of an item available, the higher its snob value. 

The rise of Ozempic is another. As the drug 
makes thinness possible for more people, 
it’s no longer a scarcity. As a reaction, trend 
forecasters believe that society will soon strive for 
muscular physiques instead – reversing modern 
beauty standards. Plastic surgeons are already 
reporting higher demand for “athletic” looks.

Brands can become trendmakers and set the 
agenda by monitoring what everyone else 
is doing, and then doing the opposite. Weber Forecast Insight

When it comes to setting the trend agenda, timing is everything. As 
movements and behaviours become mainstream, the brands that 
have already put plans in motion to counter the trend will be ahead 
when the pendulum inevitably swings.

THE SNOB 
EFFECT

Image: Telegraph/Getty

Image: Jemee_toothgImage: @bitter.000000

Image: @bitch_farm

https://www.dazeddigital.com/beauty/article/64884/1/turkey-teeth-have-veneers-lost-their-shine?utm_source=Broadcast%20From%20Tomorrow%20-%20March%202022&utm_medium=email&utm_campaign=Weekly%20Echo%20Chamber%2012%20%2801JCKEBDY7Z44JEBXACAHS5QW4%29&_kx=TYfJqbXyVpLpFZvgmMAk5W4JacEVRL890Iyiqyu1QckBax0I5JHTNUOaoWsEPSuk.YsDqRL
https://www.telegraph.co.uk/beauty/face/how-to-achieve-the-imperfectly-perfect-smile/
https://www.instagram.com/p/C7nFLeYsGZK/?img_index=1
https://www.sciencedirect.com/science/article/abs/pii/S096969892100148X
https://www.tiktok.com/@bitch_farm/video/7438729028975987998?_r=1&_t=8rXADHaSwqW
https://www.tiktok.com/@bitch_farm/video/7438729028975987998?_r=1&_t=8rXADHaSwqW
https://www.hollywoodreporter.com/lifestyle/lifestyle-news/trends-plastic-surgery-1236065391/
https://www.telegraph.co.uk/beauty/face/how-to-achieve-the-imperfectly-perfect-smile/
https://www.instagram.com/p/C7nFLeYsGZK/?img_index=1\
https://www.instagram.com/bitter.000000/p/DAWDUomOeDW/?img_index=1
https://studyrot.com/
https://www.tiktok.com/@bitch_farm/video/7438729028975987998?_r=1&_t=8rXADHaSwqW


WANT TO 
KNOW WHAT 
ELSE IS ON 
THE HORIZON? 
Talk to us for: 
 
Reports 
Our ‘Signals’ reports provide deep dive insights and implications  
for your brand, audience or category. 
 
Workshops 
Our own ‘Culture Collider’ workshop methodology approaches briefs 
through the lens of cultural trends to help teams create culture first ideas.

Image:  Duong Ngan on Unsplash


