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This week's dates & microtrends

TikTok trends

It's no big deal! Song of the week.

Sending <3s through Excel. The England football team
are stuck in adilemma.

ICYMI

Want to make a quick fortune? Sell your iPhone with
TikTok installed.

Phrase of the week

‘Kindness' was voted as 2024 word of the year by
children. This warmed our tiny frozen heart.

Digi updates

Seeing red. DeepSeek, a new Chinese-developed Al

model has beenreleased to the chagrin of the entire
tech industry.

Ads for Al deepfakes of people kissing are all over
social media. Yuck!

Tea of the week

Reddit came together to collectively ban
Twitter/X links. XOXO

What we’re loving

Putricia, the smelliest flower in the world. We can
smellit from here! (Or is that just us?!?)

The world's first ever 2340 spin by a teenage

snowboarder. We can't even do a 180 without throwing up...

Weekly dose of cute
Don't bring this cat to a heist. Poor baby.

Established trends

Students are tired of only using tech in the classroom.
A generation with worse handwriting than us, we are so
screwed.

Everyone’s seeking advice online and can’t decide for
themselves.

On our radar
Invincible Season 3 - 6 February

Dog Man -7 February
Love Hurts —7 February

=
Civilization VIl — 11 February

Insights of the week

Gen Z are more depressed, isolated and less successful
than previous generations in the workplace.
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Solar has overtaken coal for the first time in the EU.
Santais now officially the sole distributor of coal.

Rising trends

The UK has finally fallen in love with fried chicken.
It only took them a billion years to catch up to the hype
of the GOAT fried item.

Going to the shopping mallis cool again? Thanks
to in-person events and Gram-worthy food.

The future

Will getting pregnant become easier with at-home
fertility products available at a fraction of the price
of aclinic visit?

Is everything arebrand? Gen Z are just giving boomer
habits a fancy name.

Stat of the week

1.4 billion people travelled internationally in 2024, and
France was the most visited with 100 million tourists.
Merci Emily in Paris.

Birds to watch

Whip out those binoculars. RSPB is urging nature lovers
to go out and count birds to see how birds are fairing.

AN

TikTok: @England

TikTok: @hicorook


https://fortune.com/2025/01/21/gen-z-depressed-isolated-compared-boomers-millennials-metlife-report/
https://www.semafor.com/article/01/22/2025/solar-overtakes-coal-for-the-first-time-in-eu
https://www.ft.com/content/75ae65db-2040-41a1-8328-0529ce513ca3
https://www.businessinsider.com/how-malls-became-cool-again-thanks-to-gen-z-2025-1
https://www.glossy.co/beauty/wellness/the-wellness-fertility-boom-is-just-getting-started/
https://www.glossy.co/beauty/wellness/the-wellness-fertility-boom-is-just-getting-started/
https://airmail.news/issues/2025-1-18/everything-old-is-new-again
https://edition.cnn.com/travel/united-nations-tourism-data-2024-intl-hnk/index.html
https://www.theguardian.com/environment/2025/jan/24/nature-lovers-urged-to-take-part-in-uk-bird-count-amid-fears-over-climate-and-disease
https://www.tiktok.com/@hicorook/video/7462455304005963038?_r=1&_t=ZG-8tI5Cavi4OH
https://www.tiktok.com/@england/video/7463488280105880864?_r=1&_t=ZG-8tLTgbOTz97
https://apnews.com/article/tiktok-phones-ebay-facebook-stores-fcc55bfdde7483321f86cd6b8895f189
https://apnews.com/article/tiktok-phones-ebay-facebook-stores-fcc55bfdde7483321f86cd6b8895f189
https://www.bbc.co.uk/news/articles/cre8q4r38edo
https://www.semafor.com/article/01/27/2025/chinese-ai-model-shakes-big-tech
https://www.semafor.com/article/01/27/2025/chinese-ai-model-shakes-big-tech
https://www.forbes.com/sites/rashishrivastava/2025/01/16/ai-kissing-apps-are-taking-deepfakes-mainstream/
https://www.theverge.com/2025/1/22/24349467/reddit-subreddit-x-twitter-link-bans-elon-musk-nazi-salute
https://www.theguardian.com/australia-news/2025/jan/23/she-looks-like-a-deformed-penis-and-smells-like-a-dead-possum-sydney-goes-wild-for-its-blooming-corpse-flower
https://edition.cnn.com/2025/01/26/sport/hiroto-ogiwara-snowboarder-first-ever-2340-spt-intl/index.html
https://www.tiktok.com/@sindy_pmaldonado/video/7464285531422100741?_r=1&_t=ZG-8tRuKZrAIkL
https://www.wsj.com/us-news/education/schools-phone-screens-technology-research-c268bda5?mod=wknd_pos1
https://www.cosmopolitan.com/uk/body/a63452628/advice-forums-intuition/
https://www.youtube.com/watch?v=eg866I3CEh4
https://www.tiktok.com/@england/video/7463488280105880864?_r=1&_t=ZG-8tLTgbOTz97
https://www.instagram.com/p/DFV0lK6zYEm/?hl=en&img_index=4
https://www.tiktok.com/@hicorook/video/7462455304005963038?_r=1&_t=ZG-8tI5Cavi4OH

TREND TRACKING
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How some of the trends we’ve identified have evolved in recent months
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Image: @kelloggs.uki

Image: @karilizethh h /f

In case you missed it, Kellogg's was the latest brand to resurrect its
brand mascot for a new generation. The iconic Cornflakes cockerel
(funfact, he's called Cornelius) staged a dramatic comeback on

the screen but also IRL, as he appeared as a giant weathervane in
the UK’s most easterly point before going on a tour of the country.
Going big and bold on abrandiconis a tactic we've seen with LL

Dry January has hit the mainstream according to Morning Consult,
with 22% of US adults over 21 participating this year and 30% “cutting
back”. Inthe UK, over 15 million adults are taking part. One Tik Toker
predicts that the trend will continue beyond January, referring to it as
“amisty Q1” (a light sprinkle of alcohol). At the same time, “rebel floats”
have been included among Vogue’s top drinks trends of the year, with
one expert saying; “This so-called ‘rebel floats revival is likely driven Bean's iconic bootmobile, in our very own Pop-Tarts campaign,
by Gen Z's preference for non-alcoholic options as well as their love McDonald’s Grimace and of course Duo the Owl. It’'s clever —and
for nostalgia”. certainly alot harder to hate on a cute character thanit is the people
behind the brand!

Trend: Casual sobriety Trend: Newstalgia

Va Va Vrooom

The existence of The Green Porsche' Jaguar rebrand controversy Emergence of car x

Tashion's car dealer' D'E‘CDmil"Ig a staple of il":ﬂiCBIiﬁg the ['}UI:I“C still has |i[E‘5['5-'|E TikTok guys
Arthur Kar. fashion mfers. interest in cars. like Callum’s Cars.

the revival of the Multiple car x fashion collabs

speadcat, a racing shoe such as Kith x BMW, ALD x
Porsche and Highsnobiety x
RUF

The popularity of Drive
To Survive and our

collective thirst over
the F1 grid.

Car references
appearing in hyperlocal
meme accounts (e.g.

; o Socks House Meeting in
Ferrari releasing its own : g
luxury CUHECIIG-H that Car meets becoming a Londen)
kind of bangs? potential ‘third space’ with
events becoming more public o
2 friendly and aestheticised r
-—

through groups like
Image: Edmond Lau _ race.service’

The relationship between cars and culture is growing ever closer.
Even though less Gen Z are getting driving licenses, they're leaning
into the aesthetics and community car culture offers, so much so that
the car meet is being touted as a potential “third space” - providing a
fresh area for brands to reach younger audiences.

Uber, city bikes and ride share apps have reduced the need to own a
car, with one expert suggesting that this will result in the craftmanship
of driving increasingly being heralded as a symbol of both the past and
of prestige.

Trend: Modern status symbol


https://www.bloomberg.com/news/newsletters/2025-01-23/more-young-sober-curious-people-join-the-dry-january-movement
https://stepstogether.co.uk/thinking-of-dry-january/#:~:text=Research%20from%20Alcohol%20Change%20UK,reassess%20our%20relationship%20with%20alcohol.
https://www.tiktok.com/@lukasbattle/video/7453957272708844843
https://www.voguebusiness.com/story/fashion/6-food-trends-fashion-needs-to-know-about-in-2025
https://www.edp24.co.uk/news/24861927.kelloggs-cockerel-gone-just-24-hours-lowestoft/
https://www.nytimes.com/2024/08/20/style/ll-bean-boots-bootmobile.html
https://www.thedrum.com/news/2024/11/18/pop-tarts-rolls-out-trio-edible-mascots-2024-pop-tarts-bowl
https://uk.style.yahoo.com/famous-fast-food-mascots-making-160000645.html?guccounter=1&guce_referrer=aHR0cHM6Ly93d3cuZ29vZ2xlLmNvbS8&guce_referrer_sig=AQAAACdsdVULm9cdPc6zawQquz6sgwABcTSoMo_gkFZ3PspSKroqNCrrc11eZj3TFQxIv7LEzB9SCKbqUSxfHPDNaEYh-ZH-EDbc6tSl765xAEwTv_JNB4bxSj1-83jTCHZnyz6OAF1JyHSc0ip54SBbamlZFyRNHhURc3hdlbevtkRj
https://duolingo.fandom.com/wiki/Duo
https://www.gohenry.com/uk/blog/bread/why-gen-z-isnt-driving
https://www.gq-magazine.co.uk/article/modern-car-clubs
https://www.linkedin.com/posts/atelieredmondlau_while-gen-z-may-have-declining-interest-in-activity-7288352378917994496-_8rf/?utm_source=share&utm_medium=member_desktop
https://www.instagram.com/p/DDobuXcN4K4/?hl=en
https://www.linkedin.com/in/atelieredmondlau/recent-activity/all/
https://www.tiktok.com/@karilizethh/video/7447305611173219614?q=rebel%20floats&t=1738149891136

The Latest Clash of the Buyout Titans?
Cheesy Holiday Videos

Season’s greetings videos from Blackstone and Apollo feature offbeat
images includinga CEO on horseback

Image: @enron

2024 Hollday Vide )

Vldeo @blackstone

Weber Forecast Inmght

Trying to meet Gen Z at their level and jumping on their trends
is a fool’s errand. Going full corny and being unashamedly
corporate is a strong way to attract the growing Gen Z
workforce and build stronger brand awareness.

This week’s long read
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(Considering a career in finance¢
(et a degree in comedy frst

Long has the corporate world been filled with boring
Excel sheets, far too many meetings and out of touch
executives. But with the looming Gen Z workplace
takeover (they already outnumber boomers in the
workplace!) how can the corporate world say, “How
Do You Do, Fellow Kids?” without the cringe factor?

Going full self-aware and leaning into self-
deprecation is the way to go. Blackstone, one of the
biggest investment companies, recently released
its notorious annual holiday video which leaned
into making fun of itself with areality TV parody. It
surprisingly works - not because they parodied
popular things but because they knew who/what
they are and didn't shy away from going full throttle
on the corniness. Even negative discussions around
acringe stunt can drive positive engagement, seen
from Canva’s disastrous rap performance driving
84 million views to their social media.

Does anyone remember Enron? They are back from
financial and reputational ruin and are launching an
egg-shaped nuclear reaction for the home. Just
kidding, it's all satire but it's incredibly high quality with
awhole merch store, a fully functioning website
and a social media account dedicated to the ‘CEO'.
A stunt making fun of tech companies and the overly
involved CEOQ.

Consider using comedy as a marketing tool
especially if the subject matter of your company

is quite serious. Like Apollo, what does asset
management have to do with frozen yogurt? It can
allow a company with low brand awareness to break
into the public consciousness and show that not
everything has to be serious. But just be ready to

be laughed at, it's better to be in on the joke than

the butt of one.



https://blog.adobe.com/en/publish/2024/05/08/gen-z-in-workplace
https://www.youtube.com/watch?v=mfxLglSuWVc&t=96s
https://www.linkedin.com/pulse/behind-scenes-canvas-viral-rap-roger-coles-unaue/
https://www.independent.co.uk/tech/enron-egg-price-nuclear-stock-b2675248.html
https://www.independent.co.uk/tech/enron-egg-price-nuclear-stock-b2675248.html
https://enron.com/
https://www.instagram.com/enron/
https://www.youtube.com/watch?v=pUBrGDpi1sw
https://www.youtube.com/watch?v=mfxLglSuWVc&t=96s
https://www.instagram.com/p/DEftkgjyczc/?img_index=7
https://pin.it/7kuWc8JIs
https://www.linkedin.com/pulse/behind-scenes-canvas-viral-rap-roger-coles-unaue/
https://www.tiktok.com/@mintyottilie/video/7384418123631316257
https://www.wsj.com/finance/the-latest-clash-of-the-buyout-titans-cheesy-holiday-videos-2d0b2405
https://pin.it/7kuWc8JIs

WANT TO
KNOW WHAT
ELSE IS ON
THE HORIZON?

Talk to us for:

Reports

Our ‘Signals’ reports provide deep dive insights and implications
for your brand, audience or category.

Workshops

Our own ‘Culture Collider’ workshop methodology approaches briefs
through the lens of cultural trends to help teams create culture first ideas.

Pictured: iStock
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