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On our radar

Insights of the week
The Matcha craze is causing a major shortage in Japan. 
Think before you get your 18th Matcha latte of the week. 

Youth is no longer one of the happiest times of life.  

Rising trends
Young people are forgoing relationships. Love thyself.  

Even Gen Z is tired of the constant trend cycle.

The future
In the UK, Female doctors outnumber male peers for 
the first time. Dr Grey will see you now. 

Schools are betting on shop class to compete against 
the AI future and parents in tech want their kids to go 
into the arts. 

Stat of the week
40% of Britons have not read a book in the past year. 

Ship to watch
The wonderful and wacky world of fanfiction and 
shipping. 

Japanese Breakfast: For Melancholy 
Brunettes (& sad women) – 21 March

Snow White – 21 March

Assassin’s Creed Shadows – 20 March

TikTok trends
Cheese Naan craze in Japan after the release of 
Monster Hunter Wilds. Players are modelling the cat 
companion after their real-life cats.  

Crashing economy? Recession brunette time. Pair it 
with Grandma’s brush. 

ICYMI
‘Bohemian Rhapsody’ sounds different? King Charles 
partnered with Apple to release his music playlist. 

Feeling nostalgic? Take a ‘Millennial walk’ and blast 
music from the hyperpop era. 

Phrase of the week
“New Literalism”. Films are signposting their meanings 
for the increasingly media illiterate. 

Tea of the week
Millie Bobby Brown calls out press for comments on her 
appearance. 

Digi updates
No one knows how to market AI to consumers. Even 
ChatGPT doesn’t know. 

Need some extra cash? Fix AI’s wrong answers. 

What we’re loving
Scientifically ranked video game characters based on 
their attractiveness. Sonic is shockingly not ranked. 

Fall fashion shows in quirky locations; a red bathroom 
and a LAN party. Two places you’ll most likely find us. 

Weekly dose of cute
Jackie and Shadow welcome three chicks, 3D 
printing Crocs for a bear statue and Cowboy Dog. 

Established trends
“Back 2 back”, low rise male jeans that show crack 
(AKA bumsters) and the rise of jewellery on the back. 

The fans mobbing the stage doors after a theatre play. 

FOR 
YOUR 
INFO
This week’s dates & microtrends

Image: @coperni

TikTok: @tristan.harrell

Image: @maisonvalentino

TikTok: @hellokidwithcrocs

https://www.bloomberg.com/news/articles/2025-02-27/matcha-tiktok-craze-has-japan-facing-tea-shortage-raising-prices?srnd=phx-businessweek
https://www.theguardian.com/society/2025/mar/03/youth-mental-health-crisis-happiness-un-uk-us-australia
https://www.theatlantic.com/family/archive/2025/03/teen-dating-milestone-decline/681971/
https://www.nytimes.com/interactive/2025/03/07/style/gen-z-trend-cycle.html
https://www.theguardian.com/society/2025/mar/06/female-doctors-outnumber-male-peers-in-uk-for-first-time
https://www.wsj.com/us-news/education/high-school-shop-class-revival-24d7a525?mod=itp_wsj,djemITP_h
https://www.wsj.com/lifestyle/careers/parents-in-tech-want-their-kids-to-go-into-the-arts-instead-6966b658?mod=hp_featst_pos3
https://www.theguardian.com/books/2025/mar/06/new-poll-finds-40-of-britons-have-not-read-a-book-in-the-past-year
https://www.polygon.com/culture/532463/ao3-history-destiel-future-ranking-ships
https://www.tiktok.com/@ign/video/7477761533502623019?_r=1&_t=ZN-8uPSo591iKc
https://www.reddit.com/r/MonsterHunter/comments/1j1i5cv/my_cat_passed_away_a_day_before_wilds_came_out/
https://www.reddit.com/r/MonsterHunter/comments/1j1i5cv/my_cat_passed_away_a_day_before_wilds_came_out/
https://www.fastcompany.com/91293146/tiktok-recession-brunette-trend
https://www.washingtonpost.com/style/2025/02/27/mason-pearson-brush/
https://www.hollywoodreporter.com/news/music-news/king-charles-apple-music-playlist-music-room-commonwealth-day-1236156323/?utm_source=pocket_shared
https://www.hollywoodreporter.com/news/music-news/king-charles-apple-music-playlist-music-room-commonwealth-day-1236156323/?utm_source=pocket_shared
https://www.bustle.com/wellness/millennial-walk-tiktok-playlist
https://www.newyorker.com/culture/critics-notebook/the-new-literalism-plaguing-todays-biggest-movies
https://www.instagram.com/p/DGwZgLXSJuH/
https://nymag.com/intelligencer/article/ai-ads-apple-microsoft-google.html
https://www.forbes.com/sites/richardnieva/2025/03/06/scale-ai-outlier-us/
https://www.theguardian.com/games/2025/mar/07/if-were-going-to-rank-the-hottest-video-game-characters-lets-not-be-boring-about-it
https://www.harpersbazaar.com/fashion/a64114534/valentino-fall-winter-2025/
https://www.highsnobiety.com/p/coperni-fw25/
https://www.facebook.com/watch/?v=511048078747083
https://www.tiktok.com/@hellokidwithcrocs/video/7478812046335724831?_r=1&_t=ZN-8ucI3lLp79q
https://www.tiktok.com/@hellokidwithcrocs/video/7478812046335724831?_r=1&_t=ZN-8ucI3lLp79q
https://www.tiktok.com/@tristan.harrell/video/7461782023875677470?_r=1&_t=ZN-8uRV552m4Lm
https://www.nytimes.com/2025/02/27/style/low-rise-jeans-diesel-mens-wear-milan.html
https://www.theguardian.com/fashion/2025/mar/07/back-to-the-front-necklaces-and-other-rear-view-surprises-all-the-rage-fashion
https://www.theguardian.com/stage/2025/mar/04/tom-hiddleston-fans-stage-doors-hollywood-west-end-tiktoks?utm_term=67cae2214fdcd0427534320d586a10c2&utm_campaign=TheGuideStayingIn&utm_source=esp&utm_medium=Email&CMP=guidestayingin_email
https://www.instagram.com/p/DHBItQfNPos/?hl=en&img_index=3
https://www.tiktok.com/@tristan.harrell/video/7461782023875677470?_r=1&_t=ZN-8uRV552m4Lm
https://www.instagram.com/p/DHGP77kILM_/?hl=en&img_index=5
https://www.tiktok.com/@hellokidwithcrocs/video/7478812046335724831?_r=1&_t=ZN-8ucI3lLp79q


TREND TRACKING
Commit to the bit Incognito events Rise of the restival

How some of the trends we’ve identified have evolved in recent months

Man of the moment Timothée Chalamet and his unconventional 
press tour for A Complete Unknown has sparked a trend in Hollywood 
for bizarre PR tactics. This past weekend, actor Jack Quaid promoted 
his new film Novocaine, where he plays a banker unable to feel pain 
and uses this to fight baddies, at the Kings vs Clippers NBA game. To 
highlight the premise, he slowly became more and more ‘beaten up’ 
over the course of the game, at first being interviewed on the court 
in a neck brace and later appearing with both arms in casts from his 
seat. The trend of playful, bizarre and attention-grabbing PR, a tactic 
also seen during the Wicked tour, cleverly engineers content that’s 
designed to go viral. 

Trend: Bizarre PR 

Brands are playing into the IYKYK mood of the moment by organising 
incredible events behind closed doors and without any publicity. 
Fresh from his SAG award win, Timothée Chalamet and Cartier co-
hosted an exclusive poker game with the likes of Kylie and Kid Cudi 
in attendance – but it would have gone unnoticed if it weren’t for GQ’s 
insider coverage. Brands like The Row ban phones from shows, 
making an invite even more coveted. At a time when everything is 
documented and shared online and luxury is at risk of losing prestige, 
it’s physical access that has become the ultimate luxury – and brands 
are unashamedly bringing back elitism to retain top customers. 

Trend: IYKYK culture

Sleep has been a trending topic for a while now, but we were 
pleasantly surprised to learn of a catchy new term that’s been 
bubbling up among those desperate to optimize their zzz’s: the 
‘restival’. In Korea, The Best Dream Concert saw attendees sleep in 
beds accompanied by 12 hours of calming live music while enjoying 
sleep promoting snacks. New Zealand-based arts festival Loemis 
organised a sleep concert called The Longest Night on the Winter 
Solstice. German bedding company Emma launched its first music 
album during a sleep concert held in Berlin on World Sleep Day 2024. 
With daylight savings starting on 30 March in the UK, sleep will be 
back on the agenda as we lose an hour of the good stuff. 

Trend: The Soft Life
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https://www.gq.com/story/timothee-chalamet-a-complete-unknown-fashion-timeline-retrospetive
https://www.gq.com/story/timothee-chalamet-a-complete-unknown-fashion-timeline-retrospetive
https://www.cbssports.com/nba/news/look-jack-quaid-fakes-injuries-during-clippers-game-while-promoting-new-action-movie-novocaine/#:~:text=Those%20who%20tuned%20into%20Sunday's,the%20wounds%20were%20all%20fake.
https://www.vogue.co.uk/article/wicked-press-tour
https://www.gq.com/story/tap-in-poker-night-with-timothee-chalamet
https://www.vogue.com/fashion-shows/resort-2026/row
https://www.trendwatching.com/innovations/south-koreas-12-hour-dream-concert-is-designed-to-put-attendees-to-sleep
https://www.loemis.nz/sleep-concert
https://open.spotify.com/album/5rtNEmllsrE9TCHlj9igwg#login
https://open.spotify.com/album/5rtNEmllsrE9TCHlj9igwg#login
https://www.instagram.com/p/DHEXSaBS0wZ/?hl=en&img_index=1


WORK 
HARD, POST 

HARDER

This week’s long read

The influencer era is crumbling, and honestly, we 
all saw it coming. Gen Z is becoming fed-up with 
traditional influencers and calling out over-the-top 
PR hauls and increasingly out-of-touch or lacklustre 
content. Anyone else been keeping up with the NYC 
influencer beef?  

Enter Employee Generated Content (EGC) – the 
new wave of authentic, relatable marketing that’s 
reshaping how brands connect with audiences. 
We’ve already seen SheerLuxe tap into its own team 
to create editorial-style content, racking up over half 
a million followers on Instagram and 600,000 on 

TikTok (plus 11 million likes). Meanwhile, high-street 
giants like M&S and Currys are leaning into EGC, 
with employees jumping on TikTok trends, sharing 
day-in-the-life videos and letting their personalities 
shine – all while driving attention to their stores.

Even beyond retail the power of EGC is undeniable. 
Destiny Harold, aka the Chicken Shop Diva, became 
an online sensation, pulling in millions of views and 
turning her workplace into a viral hotspot. High-
fashion figures like Marc Jacobs are fronting their 
own content, offering an unfiltered glimpse into 
their personalities. And even The Jennifer Hudson 
Show owes part of its rising popularity to the team 
behind the scenes, creating viral moments with 
catchy entrance tunes for guests.

It’s changing recruitment, too. When employees 
showcase what it’s really like to work somewhere, 
potential hires get a transparent, first-hand look at 
company culture. It’s a great tactic… until your star 
employee hands in their notice!  

Is EGC (employee generated 
content) the new way to win fans? 

Weber 
Forecast 
Insight
Consumers, particularly Gen Z, are 
prioritising transparency, relatability and 
authenticity more than ever. As trust in 
traditional influencers declines, brands 
should explore alternative engagement 
strategies like Employee-Generated 
Content (EGC). The next time you need 
talent to star in your social content, start 
by looking within your own team.

Image: @currys Image: @mandsromford

Image: @merchants_fishandchips

https://www.tiktok.com/@souvana_/video/7480250243695807790
https://www.tiktok.com/@sheerluxe
https://www.tiktok.com/@mandsromford
https://www.tiktok.com/@currys
https://www.bbc.co.uk/news/articles/c5yr282v2x2o
https://www.tiktok.com/@marcjacobs/video/7434642400921799966
https://www.tiktok.com/@jenniferhudsonshow/video/7473917980246576415?lang=en
https://www.tiktok.com/@jenniferhudsonshow/video/7473917980246576415?lang=en
https://www.tiktok.com/@currys/video/7445627128420289825?_r=1&_t=ZN-8uQvnc0MIE6
https://www.tiktok.com/@mandsromford/video/7075679553204587781?_r=1&_t=ZN-8uQvhRLw0e6
https://www.tiktok.com/@merchants_fishandchips/video/7421967617973325089


WANT TO 
KNOW WHAT 
ELSE IS ON 
THE HORIZON?
Talk to us for: 

Reports 
Our ‘Signals’ reports provide deep dive insights and implications 
for your brand, audience or category. 

Workshops 
Our own ‘Culture Collider’ workshop methodology approaches briefs 
through the lens of cultural trends to help teams create culture first ideas.
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