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This week's dates & microtrends

TikTok trends

Brat may be over but ‘Party 4 u’ has different
interpretations for everyone.

11 years later, the ice bucket challenge is back,
this time for mental health.

ICYMI

A planet 124 light years away has evidence of
extraterrestrial life. Don't worry they’re too far
toinvade...

First recorded evidence of a colossal squid.
Anyone fancy some calamari?

Phrase of the week

“Sperm racing’ —millionaires are creating a
microscopic racetrack for sperm to race on.

Teas of the week

Paris declares ‘la guerre’ on graffitiand taggers.

Santa struggles with tourism.

Digi updates
Spanish prisons are testing a VR programme that puts
domestic abusers in the position of their victims.

E4 E5 Ke2. Duolingo is offering chess courses.

What we’re loving

Swooning and yearning over the iconic hand flex from
Pride and Prejudice.

“What a meteorologist would use weekly to appear
cool to their nieces/nephews” (13) The crossword
tournament.

Established trends

Anyone need a blender? Young people are renting
their closets and tools to others for extra cash.

End of quiet luxury, full in your face richnessis in.
#Richtok.

Weekly doses of cute

The best wedding invite —aloaf of bread. The 2025
corgi derby and invasion of the capybara.

On our radar

Taskmaster season 19 — 01 May
Thunderbolts®— 02 May

AT N\
@ Yung Lean: Jonatan - 02 May

Iread every party 4 u take in full. it
makes me feel like im back in English
class. | can't stop. Each take evokes

emotion in me that | thought I'd
never feel again

Image: @octopusslover8

Insights of the week

We're going backwards. How porn influenced media and how it has
impacted women in the last 25 years.

Rushing the green. Golf and tennis clubs are trying to manage the
influx of young people wanting to join.

Rising trends

Parents are going on spring break with their children to keep an eye
on them.

Joining the family business is more appealing than ever.

Being beautiful is exhausting. Consumers are facing fatigue from the
relentless beauty market.

The future
A cyberman beat our PR. The world’s first robot half marathon.

End of sniffles. Advancements in science and medicine has put us on the
verge of auniversal allergy cure.

Stats of the week

Gambling for the 2D. Almost 19% of young Japanese people struggle
with living expenses after spending onin-game purchases.

See to hear. Spotify has 330,000 video podcasts, more than triple the
amount two years ago.

Bay-watch

Michael Bay is making an OutRun movie? When we said video game
movies are in, this isn't what we expected...

Image: @haileyfitch1 @&

Image: Schmidt Ocean

Image: @_jazreyes


https://www.theatlantic.com/magazine/archive/2025/05/porn-american-pop-culture-feminism/682114/
https://www.businessinsider.com/gen-z-golf-tennis-boom-country-clubs-old-money-wealth-2025-4
https://www.wsj.com/lifestyle/travel/spring-break-high-school-parents-vacation-mexico-834da400?mod=itp_wsj,djemITP_h
https://www.wsj.com/lifestyle/careers/a-young-generation-goes-to-work-for-mom-and-dad-inc-3371f830
https://www.vogue.co.uk/article/beauty-burnout
https://edition.cnn.com/2025/04/19/asia/china-first-humanoid-robot-half-marathon-intl-hnk/index.html
https://www.vox.com/health/408749/allergy-season-pollen-grass-cure-treatment
https://automaton-media.com/en/news/almost-19-of-japanese-people-in-their-20s-have-spent-so-much-money-on-gacha-they-struggled-with-covering-living-expenses-survey-reveals/
https://www.thewrap.com/video-podcasts-business-explained-youtube-spotify/
https://www.hollywoodreporter.com/movies/movie-news/outrun-movie-michael-bay-sydney-sweeney-1236197270/
https://www.nme.com/news/music/charli-xcx-confirms-end-of-brat-summer-and-shares-who-shes-passing-the-torch-to-at-coachella-2025-3856467
https://www.tiktok.com/@tylerdevinee/video/7495330006613232918
https://www.tiktok.com/@tylerdevinee/video/7495330006613232918
https://people.com/why-is-the-ice-bucket-challenge-back-11719008
https://www.theguardian.com/science/2025/apr/17/scientists-hail-strongest-evidence-so-far-for-life-beyond-our-solar-system
https://www.theguardian.com/science/2025/apr/17/scientists-hail-strongest-evidence-so-far-for-life-beyond-our-solar-system
https://www.nytimes.com/2025/04/15/science/squid-colossal-deep-sea-exploration.html
https://www.spermracing.com/manifesto
https://www.theguardian.com/world/2025/apr/17/they-act-with-total-impunity-paris-city-hall-declares-war-on-graffiti-vandals
https://www.nytimes.com/2025/04/15/world/asia/santa-finland-rovaniemi.html
https://futurism.com/vr-program-domestic-abuse
https://www.chess.com/openings/Kings-Pawn-Opening-The-Bongcloud
https://www.theverge.com/news/649319/duolingo-chess-course-ios-test
https://www.nytimes.com/2025/04/18/movies/pride-and-prejudice-hand-flex-joe-wright.html
https://i-d.co/article/inside-crossword-contest/
https://i-d.co/article/inside-crossword-contest/
https://www.wired.com/story/young-people-are-making-up-to-dollar36k-a-year-renting-their-t-shirts-and-speakers/
https://www.wired.com/story/young-people-are-making-up-to-dollar36k-a-year-renting-their-t-shirts-and-speakers/
https://airmail.news/issues/2025-4-19/who-is-the-queen-of-richtok
https://www.tiktok.com/@_jazreyes/video/7494870246600297735?_r=1&_t=ZN-8vgvYPknCB4
https://defector.com/please-enjoy-these-images-of-the-2025-corgi-derby
https://defector.com/please-enjoy-these-images-of-the-2025-corgi-derby
https://www.nytimes.com/2025/04/17/world/americas/argentina-capybaras-vasectomies.html
https://www.tiktok.com/@octopusslover8/photo/7495617364684393774
https://www.tiktok.com/@haileyfitch1/video/7495474674340613422?q=water%20bucket%20challenge&t=1745332317636
https://www.youtube.com/watch?v=lzPoG9H8Hlo
https://www.tiktok.com/@_jazreyes/video/7494870246600297735?_r=1&_t=ZN-8vgvYPknCB4
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How some of the trends we’ve identified have evolved in recent months

Lhe 24-hour holiday

Image: @mollystratford?7

International flights are becoming more affordable thanks to all-you-
can-fly subscriptions and social media communities sharing hacks
and deals. Enter the extreme day trip, where people fly across states,
or even abroad, for 24 hours or less. As said in Future Party; “Extreme
day trips, also called the “notel” (as in “no hotel”) lifestyle, may really
take off with cash-strapped travellers who are trying to navigate the
shaky world of trade wars, political upheaval, and rampant inflation.”
The last-minute nature of the trips taps into a desire for serendipity
and joy... the environmental impact isn’t so joyful, however.

Trend: Travel rediscovered

) A r—
4 : ‘ - N
“ ﬂ. HChatGRT

ChatGPT has helped me more than 15 years of therapy. No joke.

| POV: “ChatGPT has helped me
§ more than 15 years of therapy”

f

Image: @sabrina_ramonov

Harvard Business Review has revealed the top use of Gen Al-and
no, itisn’'t to Ghiblify yourself. Consumers are turning to chatbots as a
shoulder to lean on, using them for therapy and companionship (the
ironic thing being that those who use it in place of human help actually
end up feeling lonelier). The second most common use case was life
organisation akin to how a personal assistant might help, followed by
finding purpose. This highlights the move from more functional asks
like “generating ideas” to deep and meaningful partners supporting
everyday life. It ties in with a move towards self-improvement culture,
using tech to not only improve ourselves but also to improve how we
work, travel and socialise.

Trend: The unhappiness epidemic

Altightlbrolletssliockling

Image: @todoluck

Image: @chloeegaynor

Gen Z teens and young adults are putting off short-term pleasures in
favour of long-term gains. The ‘locked in’ trend is taking over social,
helping young people stay motivated in pursuit of a big goal, whether
it's an exam, a promotion or a sports challenge. Extreme challenges
spread like wildlife on social, from no spend years to the 75 Hard. In an
age of distraction, publicly declaring that you're “locked in” provides a
sense of accountability and a supportive community who, unlike real
friends, won't tempt you to break dry January. In atime where it's “cool
totry”, there's a sense of respect among Gen Z for those who choose
tolockinto pursue “greatness’.

Trend: I never see you at the club


https://www.flyfrontier.com/deals/gowild-pass/#:~:text=Earn%20Miles%20on%20all%20GoWild%21%20eligible%20purchases.%20Plus%2C,PASS%20May%201%2C%202025%20-%20September%2030%2C%202025
https://www.facebook.com/login/?next=https%3A%2F%2Fwww.facebook.com%2Fgroups%2Fextremedaytrips%2F
https://futureparty.com/8-hour-international-vacation-extreme-day-trips/?utm_source=news.futureparty.com&utm_medium=newsletter&utm_campaign=around-the-world-in-eight-hours&_bhlid=e66b94874d7b1fdf2631a928495e8aa462f716d1
https://hbr.org/2025/04/how-people-are-really-using-gen-ai-in-2025
https://www.thetimes.com/uk/education/article/gen-z-locking-in-trend-hyperfocus-tiktok-wvdk80p08
https://www.tiktok.com/@sabrina_ramonov/video/7494744300111007006?q=ai%20therapist&t=1745340042381
https://www.tiktok.com/@warnerbrosuk/video/7489887517345467670
https://www.tiktok.com/@mollystratford7/video/7401982159981923616?q=24%20hour%20holiday&t=1745340582126
https://www.tiktok.com/@chloeegaynor/video/7482946815302716714?q=locking%20in&t=1745337115310
https://www.tiktok.com/@todoluck/video/7442870334266576183?q=locking%20in&t=1745337115310

SWIPE ACROSS
EXPERT REVEALS WHAT ‘MANOSPHERE
CODE WORDS AND EMOJIS MEAN FROM
NETFLIX'S ADDLESCENCE

image: @ladbible

Image: @ladbible
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Image: @thebamconnection

Emojis are now everywhere - but using
them can be a minefield

Born of our craving for nuance, these ubiquitous little icons

@ WWF
wwe @WWF

We're using #EndangeredEmoji to save real animals from extinction.
Please retweet to sign up and help.

M #EndangeredEmoji

17 emoji animals are endangered Help them by donatmg €0.10/£0.10
for every one you tweet. Retweet to sig

ﬁWﬁﬁddﬁﬂﬁmQ

8:38 AM - May 12, 2015

Image: @WWF
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are now causing confusion themselves

Image: The Guardian

Weber Forecast Insight

Despite the ‘sinister’ vibes talking in emoji code brings,
we shouldn’t ditch the emoji just yet! These little icons
are still a go-to tool when it comes to expressing brand
personality and humanising messaging which helps
brands become more relatable. Maybe just avoid using

in contract meetings...

This week’s long read

Do I send this to my crush
OF My mum?
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Everyone uses emojis: from your 10-year-old

cousin who thinks & is peak comedy to US national
security advisers in a group chat discussing military
operations. But, if Netflix series Adolescence has
taught us anything (besides a huge problem affecting
the youths of our society), it’s that there is a secret
emoji language out there.

Those seemingly innocent emojis may be saying way
more than you initially thought! With brainrot slang
becoming more mainstream, the evolving secret emoiji
language is a way for young people to speak in code
to hide conversations from parents.

The revelation sent parents and comms pros into

a spiral of emoji-induced overthinking. Speaking to
WIRED, visual communication professor Neil Cohn
stated it'simportant to understand the context of
using a heart emoji before sending “otherwise you
getinto trouble if you send the wrong personared
heart instead of a white heart!”. Suddenly, we are
overthinking what colour of heart to send our
situationships...

The emoji alphabet hasn't always been a minefield,
though. In the 2010s, emojis boomed and were
everywhere —including the big screen (I think we
all wish to forget). They were used extensively
across global campaigns to add tone and emotion
where plain text couldn’t. A quick flashback to 2015
shows some creative uses of emoji marketing

like WWF turned emojis into donations with
#EndangeredEmoiji after discovering 17 icons
represent endangered species.

Since then, emojis have evolved into a whole new
phenomenon. Thanks to Apple’'s Genmoji, users
can now create their own. Brands have the perfect
opportunity to channel their creativity and craft their
own emoji dialect that’s relevant and meaningful to
their audience.

Our only advice? Consult your chronically online
gen-z co-worker to make sure what you are saying is
what you actually want to say...



https://theconversation.com/could-you-accidentally-sign-a-contract-by-texting-an-emoji-heres-what-the-law-says-252287
https://www.thetimes.com/us/news-today/article/emojis-war-plan-signal-chat-leak-r5crjz7g2
https://www.thetimes.com/us/news-today/article/emojis-war-plan-signal-chat-leak-r5crjz7g2
https://theconversation.com/adolescence-has-sparked-fears-over-teen-slang-but-emoji-dont-cause-radicalisation-253218
https://theconversation.com/adolescence-has-sparked-fears-over-teen-slang-but-emoji-dont-cause-radicalisation-253218
https://www.childrenssociety.org.uk/what-we-do/blogs/the-meaning-behind-the-emoji#:~:text=It%20is%20nothing%20new%20for,disguise%20their%20messages%20in%20future.
https://www.tiktok.com/@netmums/video/7483516891764395286?q=emoji%20adolesence&t=1744977081862
https://www.wired.com/story/heart-emoji-lost-all-meaning/#:~:text=The%20heart%20emoji%20has%20clearly,when%20you%20use%20it%20wrongly.
https://www.cosmopolitan.com/uk/entertainment/g64229221/adolescence-emojis-hidden-meaning-explained-netflix/
https://www.theguardian.com/science/2025/mar/29/emojis-are-now-everywhere-but-using-them-can-be-a-minefield
https://www.rottentomatoes.com/m/the_emoji_movie
https://wwf.panda.org/wwf_news/?246650/WWF-turns-tweets-to-donations--with-EndangeredEmoji-social-campaign
https://www.youtube.com/watch?v=TkFFD2whcBk
https://www.tiktok.com/@applyboard/video/7205228808201407749?q=emoji%20adolesence&t=1744977081862
https://www.instagram.com/ladbible/p/DHoNddEsBGR/?img_index=1
https://www.tiktok.com/@thebamconnection/video/7411283383860399391?q=emoji%20use%20&t=1744980166843
https://www.theguardian.com/science/2025/mar/29/emojis-are-now-everywhere-but-using-them-can-be-a-minefield
https://x.com/WWF/status/598029545627844608?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E598029545627844608%7Ctwgr%5E%7Ctwcon%5Es1_&ref_url=https%3A%2F%2Fwww.zoho.com%2Fsocial%2Fjournal%2F5-brands-who-did-emoji-campaigns-right-and-what-your-brand-can-learn-from-them.html

WANT TO
KNOW WHAT
ELSE IS ON
THE HORIZON?

Talk to us for:

Reports

Our ‘Signals’ reports provide deep dive insights and implications
for your brand, audience or category.

Workshops

Our own ‘Culture Collider’ workshop methodology approaches briefs
through the lens of cultural trends to help teams create culture first ideas.
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