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This weeks dates & microtrends

TikTok trends of the week

TikTokers are plotting to “swarm” YouTube Shorts to
combat Al generated slop on the platform.

Big snack bags are anick for Gen A.

ICYMI

Facebook is making a friends-only tab. Not sure
that's goingto save it.

Phrase of the week

“Shredenhams” —a new skatepark in the ill-fated UK
department store.

Digi update

You can now find GeoGuessr on Steam.

Who we’re loving

Karis Dadson —the pig handler with the internet’s
greatest stare.

The kids pushing positive masculinity.

Weekly dose of cool

Prada unveiled a Wong Kar Wali-inspired restaurant in
Shanghai.

Established trends

The latest magazine to return to print:i-D!

On the job content. Specifically loving
@katfromfinance (Is this all an elaborate ad for a
brand?! Is she real?! Idc either way).

Tea of the week

The week the internet turned Studio Ghibli and
(arguably) creativity died.

Insight of the week

The fascinating trend of beard transplants.

Rising trends
Cottage cheese for person of the year.

Video game soundtracks at music festivals.

On our radar

London Games Fest 2025 —2-13 April

@ Dio: The Crux —4 April
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A Minecraft Movie — 4 April

\

The future
Human kibble? We tried dog food for adare once and

secretly kinda liked it.

Stat of the week

The average American says they have 12 “perfect”
days each year. Our perfect day starts with Aperol
Spritz and ends with chicken nuggets.
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https://www.forbes.com/sites/danidiplacido/2025/03/20/tiktokers-are-planning-to-invade-youtube-shorts/
https://www.tiktok.com/@thestyliststeal/video/7468472948194692382?referer_url=cdn.iframe.ly%2Fapi%2Fiframe%3Fmedia%3D1%26app%3D1%26url%3Dhttps%253A%252F%252Fwww.tiktok.com%252F%2540thestyliststeal%252Fvideo%252F7468472948194692382%26key%3De27c740634285c9ddc20db64f73358dd&refer=embed&embed_source=121374463%2C121468991%2C121439635%2C121433650%2C121404358%2C121497414%2C121477481%2C121351166%2C121487028%2C73347566%2C121331973%2C120811592%2C120810756%2C121503376%3Bnull%3Bembed_blank&referer_video_id=7468472948194692382
https://www.theverge.com/news/637668/facebook-friends-only-feed-algorithm
https://shredenhams.com/
https://www.theverge.com/news/636201/geoguessr-steam-browser-game-early-access
https://www.nytimes.com/2025/03/23/style/karis-dadson-show-pigs-tiktok.html
https://www.rollingstone.com/culture/culture-features/tiktok-manosphere-sexedforguys-1235302892/
https://hypebeast.com/2025/3/prada-wong-kar-wai-mi-shang-prada-rong-zhai-restaurant-shanghai-release-info?utm_source=news.futureparty.com&utm_medium=newsletter&utm_campaign=an-apple-a-day&_bhlid=137dc72ae87f3a94ac10304d149e4a5152b0c047
https://www.theguardian.com/media/2025/mar/25/i-d-magazine-gen-z-demand-fashion
https://www.nytimes.com/2025/03/20/style/corporate-fashion-influencers-mclaurine-pinover-doge.html
https://www.instagram.com/p/DHnu5rWNN22/?img_index=1
https://www.forbes.com/sites/danidiplacido/2025/03/27/the-ai-generated-studio-ghibli-trend-explained/
https://www.theguardian.com/lifeandstyle/2025/mar/25/the-sudden-surprising-rise-of-beard-transplants-this-industry-is-a-wild-west?utm_campaign=RoxStars&utm_medium=email&_hsenc=p2ANqtz-_DyrDpVwMUCjQLI_Hrjdlg8XB0vD6HH6OZrtPfGmd3DbKk24JtoJkZSfnpBNIuYtlaWipE8Xyxlse9U_uCAf7mOOtYI5ijP7xZo_iuF1L1jgUkdeU&_hsmi=353872255&utm_content=353872255&utm_source=hs_email
https://www.thecut.com/article/whats-going-on-with-cottage-cheese-tiktok-recipe-trend.html
https://www.theguardian.com/games/2025/mar/21/video-game-music-london-soundtrack-festival
https://defector.com/my-food-guy-human-kibble
https://nypost.com/2025/02/04/lifestyle/these-things-may-lead-to-more-perfect-days-in-2025/?cn=DD%20April%201%202025&cid=d2d619cf3d9ae8e1f69d23905b97a40c&lt=The%20average%20American
https://www.instagram.com/p/DHmTX8qSu1v/?hl=en
https://www.instagram.com/p/DHnu5rWNN22/?img_index=1
https://x.com/Sardaukar1337/status/1904981889410040101?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E1904981889410040101%7Ctwgr%5Ead15edd517f48f2b7efa5ff6e8efa6729b0f10f1%7Ctwcon%5Es1_&ref_url=https%3A%2F%2Fembedly.forbes.com%2Fwidgets%2Fmedia.html%3Ftype%3Dtext2Fhtmlkey%3Dcfc0fb0733504c77aa4a6ac07caaffc7schema%3Dtwitterurl%3Dhttps3A%2F%2Fx.com%2FSardaukar1337%2Fstatus%2F1904981889410040101image%3D

TREND TRACKING
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How some of the trends we’ve identified have evolved in recent months

[nsular fandom

Image: millwallfc

Fans of UK football team Millwall FC are known for chanting “no one likes us,
we don't care’. In an attempt to harness this insular fandom, the club has now
launched a mobile network for fans in partnership with shaka. It promises
to provide users with exclusive treats and discount — but judging by the
confused reaction from fans, it appears the club may have scored an own
goal. While tapping into fandoms — especially one as dedicated as Millwall's
—is astrategic play, fans are quick off the mark to identify what is actually
useful, and what is just a PR stunt. In this case, the “why” of the partnership

is being questioned, with no clear reason as to why fans would need a
dedicated network. Time will tell as more details emerge...

Trend: The Brandom

Brace tace

Image: myorthodontist_taunton

The ‘Starface Effect’ is rubbing off on another once “shameful” facial
accessory —the train track brace. As reported in WaPo, anincreasing
number of orthodontists are noting growing demand for old school (dare we
say it, nostalgic), metal braces. We can see the appeal. The personalisation
through coloured rubber bands allows wearers to make a statement —

and before you assume thisis just for teens, it's actually women in their
twenties and thirties fuelling the trend. As one adult wearer said: “They’re so
endearing looking”. With oral care so expensive, flaunting that you can afford
to be a brace face has become a new status symbol. While Invisalignis all
about minimalism, the metal is brace is about not blending in and making a
statement with your mouth jewellery.

Trend: The Great Reframe

SpINNIng a yarn

Image: fleurityourself

Knitting and the cinema —why have we never combined these two hobbies
before?! Luckily for us, knitting cinemagoers in the Nordics (of course) have
trailblazed a trend that’s taking off around the world. In Vienna, a sold-out
theatre full of knitters and crocheters connect IRL every month over a cosy,
easy watching film. One attendee said: “Itis a bit ‘grannycore’, but | find it very
calming and pleasant. Why not let out your inner granny?” A cinema chainin
South Korea has also jumped on the trend, transforming the solitary hobby
into a shared experience with the novelty factor that consumers so desire
while tapping into interest-based socialising.

Trend: The Soft Life


https://www.millwallfc.co.uk/news/2025/march/21/millwall-launches-first-ever-uk-club-mobile-network/
https://www.thesun.co.uk/sport/34029253/millwall-efl-three-mobile-network/
https://www.washingtonpost.com/style/of-interest/2025/03/26/metal-braces-fashion-trend-comeback/?utm_source=substack&utm_medium=email
https://www.scmp.com/lifestyle/travel-leisure/article/3299241/crocheting-knitting-cinema-takes-austrias-vienna-sold-out-audiences
https://www.trendwatching.com/trends-and-insights/south-korean-movie-theater-launches-monthly-knit-while-you-watch-screenings?utm_campaign=FTU%20Weekly%20&utm_medium=email&_hsenc=p2ANqtz-9kpDIDUelq7K4ralxggc0Nei2rK0g8PK5XuTm5n26PSlvq47It5yJZLduF3o9rpduljhYtI2AmdL9xU5LwwLmy8S7kktA7uUJexnIIf9wn8bVjuws&_hsmi=353734304&utm_content=353709440&utm_source=hs_email
https://www.instagram.com/millwallfc/?hl=en
https://www.tiktok.com/@myorthodontist_taunton/video/7113882032761064709?q=train%20track%20braces&t=1743515214680
https://www.tiktok.com/@fleurityourself/video/7471979648440700182?q=cinema%20knitting&t=1743519554525

This week’s long read

o Oroceries? In this economy?

Food as a cultural signaler is nothing new. In the 18th-
century, banquet paintings symbolised wealth and
abundance. Today, the Erewhon smoothie graces us
with its presence. With grocery prices soaring, it's no
coincidence luxury brands are plating produce (we still
think about Loewe’s heirloom tomato, tbh). Call it the
lipstick effect of our times —the brown bag is the new
designer bag.

Like all great investigative journalism, the produce-as-
a-status-symbol theory was re-surfaced on Tik Tok
last year and is only picking up steamin 2025. Exhibit
A: Fila x Hailey Bieber dropped an ad campaign
featuring produce casually tossed on the floor—
maybe only the ultra-rich can afford food waste now?
The Ordinary’s $3 eggs in NYC sent the internet
sideways and brands were quick to spoof the $19
strawberry for April Fools.

And wed be remiss not to mention how this trend s
gaining momentum alongside culture’s renewed fixation
with thinness, brought to you by Ozempic™, turning

food into something aspirational— rather than edible. At
least, we can count on Gen Z’s self-deprecating humour
to turn afull fridge into the new pipe dream meme —
commenting on the absurdity that the staples now feel
like a flex. Meanwhile, we'll be mood boarding Farmers
Market aesthetics for the (un)foreseeable future, thank
you for asking.

Image: theordinary

Image: @haileybieber Image: The Cut

Image: @shawntifying

Image: It’s Nice That

Weber Forecast Insight,

Word on the street is that food reporters are over gimmicky merch from
brands. Consumers want solutions that make their lives easier. For all of us on
F&B accounts, maybe it's time to swap stunts for substance.


https://www.instagram.com/jonathan.anderson/reel/C74RHfhtaDt/
https://www.tiktok.com/@kfesteryga?lang=en
https://www.tiktok.com/@kfesteryga?lang=en
https://www.instagram.com/haileybieber/p/DGgQRcdPOgr/?img_index=2
https://www.thecut.com/article/why-is-the-ordinary-a-skin-care-brand-selling-eggs.html
https://www.instagram.com/p/DHwAz9bK3OU/?igsh=MjVpaDNwOHZzeHY%3D
https://www.instagram.com/p/DHwAz9bK3OU/?igsh=MjVpaDNwOHZzeHY%3D
https://x.com/shawntifying/status/1855969758719734134
https://www.instagram.com/p/DHgZ9QWuirP/?img_index=1
https://x.com/shawntifying/status/1855969758719734134
https://www.itsnicethat.com/articles/elizabeth-goodspeed-column-food-in-fashion-advertising-080724
https://www.instagram.com/haileybieber/p/DGgQRcdPOgr/?img_index=2
https://www.reddit.com/r/onejob/
https://www.thecut.com/article/why-is-the-ordinary-a-skin-care-brand-selling-eggs.html

WANT TO
KNOW WHAT
ELSE IS ON
THE HORIZON?

Talk to us for:

Reports

Our ‘Signals’ reports provide deep dive insights and implications
for your brand, audience or category.

Workshops

Our own ‘Culture Collider’ workshop methodology approaches briefs
through the lens of cultural trends to help teams create culture first ideas.




