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Macro trend Icon Glossary

Trending

On the up

It’s gonna be big

Sustainability

TikTok trend

News you 
should know

Cancelled

That’s the tea

Consumer habit

Be quick

Eating up the rich

End of Outdoor Boys

Everything is coded

High-fidelity culture

High end is cleaning up

Dating coaches



FOR 
YOUR 
INFO
This week’s dates & microtrends

On our radar
The Phoenician Scheme – 23 May 
Karate Kid: Legends – 30 May

TikTok trends of the week
Cutting wood. Thirst trapping in National Parks. 

Don’t forget to say good night to your bros. 

ICYMI
Rihanna drops a track after 9 years,  
unfortunately it’s a Smurfs tie-in. 

MAX decides to return to its HBO Max name and  
uses memes and star power for the announcement. 

Phrase of the week
‘Everything is coded’. The polarising political  
climate is causing everything to be coded  
either left leaning or right leaning. 

Digi updates
RIP ‘I’m feeling lucky’, Google is testing  
AI mode as a replacement. 

You can now buy physical products from Roblox  
and get the digital version to match. Twins!! 

Tea of the week
University professors are using AI and students 
aren’t happy. Meanwhile public schools weren’t  
ready for the influx of ChatGPT. 

What we’re loving
NFL teams released fun season schedule videos,  
our favourites: 90’s action figures, Minecraft and 
ATL kart.

Go for a hike in honour of Outdoor Boys, as he quits 
YouTube after the channel becomes too popular. 

Established trend
Going against the flow. The silent book  
club and the running group haters. 

Quitting Zyns with the help of online bros.  
Keep it up bud.   

Insights of the week
The reports that Gen Z don’t read are out of 
proportion, they’re finding new ways to ‘read’. 

Young entrepreneurs are shelling out thousands for 
dating coaches in effort to get the perfect partner. 

Weekly doses of cute
Embarrassed cat, blind dog and  
Mummy Pig gave birth.

Rising trends
The next step in wellness? Feminine hygiene.

Summer fit of 2025? Temporary tattoos and 
football boots.

The future
Yoda is looking a little different, the  
Star Wars AI special effects showcase. 

Get ready to see Harry Potter in ED  
pill ads. Warner Bros. are creating the ‘WBD 
Storyverse’, commercials using their IP. 

Stat of the week
Ronaldo makes an eye watering $275M  
as he tops the highest-paid athletes list. 

Rise of the themed dress. Mardi Gras dress 
searches have increased 4,278% in the last 
three months. 

Ones to watch
Amazing World of Gumball is making a  
return after 7 years and Sesame Street  
has been saved. 

Miley Cyrus: Something Beautiful – 30 May 

Image: Hulu
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https://adage.com/social-media/aa-thirst-trap-national-parks-tiktok/
https://www.tiktok.com/@emmacostello440/video/7505962102528478494?_r=1&_t=ZN-8wUuVmdrmWE
https://hypebae.com/2025/2/rihanna-smurfs-movie-new-music-listen
https://www.tiktok.com/@streamonmax/video/7504311815292357934
https://www.tiktok.com/@streamonmax/video/7504337080827399467
https://www.nytimes.com/2025/05/16/style/coded-right-left-politics.html
https://www.theverge.com/news/665560/google-search-ai-mode-feeling-lucky-tests
https://www.voguebusiness.com/story/technology/you-can-now-buy-real-products-in-roblox?utm_source=substack&utm_medium=email
https://www.nytimes.com/2025/05/14/technology/chatgpt-college-professors.html
https://www.404media.co/american-schools-were-deeply-unprepared-for-chatgpt-public-records-show/
https://www.tiktok.com/@seahawks/video/7504457792913149215?_r=1&_t=ZN-8wN1Fv55nOw
https://www.youtube.com/watch?v=R6qi8BELUA0
https://www.tiktok.com/@atlantafalcons/video/7504455855937424670
https://www.youtube.com/watch?v=VwC8jwnXfo4
https://eu.usatoday.com/story/entertainment/books/2025/04/19/silent-book-club-reading-trend/83106602007/
https://eu.usatoday.com/story/entertainment/books/2025/04/19/silent-book-club-reading-trend/83106602007/
https://www.curbed.com/article/run-clubs-hatred-new-york-central-park.html
https://www.nytimes.com/2025/05/10/style/quitting-zyn-reddit.html
https://www.ft.com/content/41fc29dd-082f-4a4a-97f6-1d8e67a74eda
https://www.thecut.com/article/are-dating-coaches-worth-the-money.html
https://www.thecut.com/article/are-dating-coaches-worth-the-money.html
https://www.tiktok.com/@annaaconcerts/video/7504791616503303455
https://www.tiktok.com/@daredevilandfriends/video/7504874517886504199
https://www.independent.co.uk/arts-entertainment/tv/news/peppa-pig-mummy-pig-baby-gives-birth-name-b2754239.html
https://www.allure.com/story/feminine-hygiene-vagina-supplements?utm_campaign=RoxStars&utm_medium=email&_hsmi=361668085&utm_content=361668085&utm_source=hs_email
https://www.businessoffashion.com/articles/beauty/beauty-temporary-tattoos-fazit-inked-by-dani/?utm_source=pocket_shared&utm_medium=email
https://www.standard.co.uk/lifestyle/fashion/boots-only-summer-football-fashion-rosalia-b1227261.html?utm_source=substack&utm_medium=email
https://www.404media.co/star-wars-shows-the-future-of-ai-special-effects-and-it-sucks/
https://www.theverge.com/news/667562/wbd-storyverse-the-matrix-friends-harry-potter
https://www.theverge.com/news/667562/wbd-storyverse-the-matrix-friends-harry-potter
https://www.forbes.com/sites/brettknight/2025/05/15/the-worlds-10-highest-paid-athletes-2025/
https://fashionista.com/2025/05/dresses-occasion-wear-launches-strategy?utm_source=substack&utm_medium=email
https://www.youtube.com/watch?v=H7S6a495cmQ
https://sesameworkshop.org/about-us/press-room/sesame-street-is-coming-to-netflix/
https://www.youtube.com/watch?v=H7S6a495cmQ
https://www.youtube.com/watch?v=VwC8jwnXfo4
https://www.tiktok.com/@seahawks/video/7504457792913149215?_r=1&_t=ZN-8wN1Fv55nOw
https://www.tiktok.com/@emmacostello440/video/7505962102528478494?_r=1&_t=ZN-8wUuVmdrmWE


TREND TRACKING
High-fidelity culture High end is cleaning up

How some of the trends we’ve identified have evolved in recent months

What started as subtle displays of intelligence or cultural capital (think library 
totes or IYKYK slogan tees) has exploded into what’s been dubbed high-
fidelity culture. We spoke about how trying hard is back in a recent forecast, 
and brands are catching up. A recent thread highlighted how events like 
AELIZA’s Book for A Bomber Exchange are thriving, turning intellect into 
a currency and making smart (or being perceived as smart), cool.  SSENSE’s 
piece on “the new esoteric” also nods to the trend. In a world full of passive 
consumption, events that challenge the consumer are resonating. 

Posh is back. After a spate of eat the rich content dominating screens,  
we’re now lapping up the aspirational lives of the super-affluent instead.  
As one TikToker said; “in times of national economic woe…nothing seems to 
comfort quite like the toff”. Burberry’s recent partnership with Highgrove 
Gardens, which surrounds the private residence of the King, speaks to the 
desire for escapism, old money and an enduring fascination with British 
charm. The Old Money Aesthetic is set to dominate summer styles, Work 
From Yacht content is trending and the upcoming Rivals S2 is a return of  
all-out debauchery. 

The latest high-low move sees luxury brands come for our traditionally 
unglamourous cleaning products. Diptyque’s La Drogerie collection  
includes a $46 fig and cedarwood multi-surface spray. And what about 
a fabric conditioner made by the house behind Baccarat Rouge 540, 
just $50+ a bottle? On the slightly lesser but still boujee end of the scale 
are Rituals’ car wipes at £9, catering to a growing number of drivers who 
see their vehicles as personal wellness retreats from the outside world. 
Personally, we’re fans of splashing out on Aesop once then forever  
refilling the bottle with Aldi’s Lacura. 

Eating up the rich

Trend: At your inconvenience Trend: Eat the rich Trend: High-low culture

Image: @burberry Image: @xwandenakroesImage: @aeliza

https://x.com/VictoriaFutures/status/1917172007168323710
https://dancewax.net/2025/04/10/whats-on-aeliza-book-for-a-bomber/
https://www.ssense.com/en-gb/editorial/market/the-new-esoteric
https://www.harpersbazaar.com/uk/fashion/fashion-news/a64753139/burberry-highgrove-gardens-collection/
https://www.marieclaire.com/fashion/street-style/old-money-aesthetic-summer-shopping-list/
https://airmail.news/issues/2025-5-10/working-from-yacht
https://airmail.news/issues/2025-5-10/working-from-yacht
https://www.radiotimes.com/tv/drama/rivals-season-2-filming-new-cast-newsupdate/
https://www.diptyqueparis.com/en_uk/l/la-droguerie.html?_mkpid=a_3569&_mkpc=%5BUK%5D%5BBG%5D%2FBRA-Brand-Range&_mkpd=s%7C%7Cc%7C700823907324%7Cdiptyque%20la%20droguerie%7Ce%7C&wiz_campaign=21340067206&gad_source=1&gad_campaignid=21340067206&gbraid=0AAAAADq6T4Cc07gwpeTYDiY-5IMyr7FJg&gclid=CjwKCAjwravBBhBjEiwAIr30VPix7sGhBP74qTUAyIWxWlVAw475hToO3miRXDcwl7humEWrSH-aKhoCl1AQAvD_BwE
https://www.dazeddigital.com/beauty/article/66613/1/luxury-cleanliness-how-fragrance-brands-are-redefining-the-scent-of-clean#:~:text=Maison%20Francis%20Kurkdjian%20%E2%80%93%20the%20house,at%20%C2%A340%20a%20bottle.
https://www.rituals.com/en-gb/the-ritual-of-sakura-car-wipes-1117605.html?channable=001e6169640031313137363035cf&gQT=1
https://www.bloomberg.com/news/articles/2025-04-04/luxury-cars-by-lincoln-bmw-mercedes-now-come-with-spa-features?srnd=homepage-americas&utm_source=news.futureparty.com&utm_medium=newsletter&utm_campaign=your-very-own-netflix&_bhlid=a49f6186af5d1a08ddebf0c4d02c15dc16d3e5ff
https://www.instagram.com/p/DJqvleHgPt7/?img_index=1
https://www.tiktok.com/@xwandenakroes/video/7456076497586048278
https://www.instagram.com/p/DIMTMBctLyb/?img_index=1


Social media is buzzing with people reporting 
absurd ‘recession indicator’. Despite not being in 
full-blown recession – the vibes say otherwise! 

We’re seeing a blend of humour with genuine 
economic anxiety as people speculate on 
increasingly strange signs of economic downturn, 
such as knee-high converse making a comeback, 
Lady Gaga being back in the charts and premium 
burger chains introducing combo meals for the 
first time. Ed Sheeran himself even commented 
on a post saying he was cool again that that was a 
‘recession indicator’. Consider it a collective coping 
mechanism – if we don’t laugh, we’ll cry right?!

But the conversation isn’t all of the silly variety, like all 
good jokes this trend hits on a grain of truth. We are 
seeing a lot of softer signs of recession, which  
have always been a good litmus test when 
it comes to how consumers are feeling. 
(Hem lines, men’s underwear and lipstick 
have been famously used in the past)

In fashion, there is a move towards  
clothing that is simple and  
multifunctional – termed ‘recession core’.  

And Vinted the pre-loved fashion retailer 
is experiencing exponential growth.

When it comes to food – users are sharing 
their recession proof meal plans and noting 
displays of canned goods in the supermarket 
as – you guessed it – recession indicators.

Hair care that is lower maintenance is also 
taking off as we’re fully embracing ‘recession 
blonde’ (as seen on the Olsen twins and 
Mischa Barton in the late 2000’s).

The signs really are cropping up everywhere,  
but whether or not you believe that we’re in for  
a repeat of 2008, the way we are dealing with  
this collective anxiety with meme-fuelled  
meta-modern humour is very distinctly 2025.

Weber Forecast Insight
Unlike 2008, today our collective anxieties are out in the world for all to see. 
Brands that are paying attention can help to ease anxieties and make frugal 
living easier without the doom and gloom. 

Image: CNN

Image:@imprettywheniicry

Image: @imstrugglinginside

Image:@quartzmorrigan

Image:@popcravenow

This week’s long read

(That’s a recession indicator)

MONEY, MONEY, 
MONEY – MUST 

BE FUNNY

https://www.tiktok.com/@beetle.mcbug/video/7487308053558201631
https://www.tiktok.com/@imstrugglinginside/video/7467220440042327326
https://x.com/Starthedeity/status/1918888720922562779
https://www.threads.com/@popcravenow/post/DHynS1yovDD?xmt=AQGzYqMXiqyK78SHz0E_F1YSYA_F0kgWsKjk2-IYyn5BwEM
https://www.threads.com/@popcravenow/post/DHynS1yovDD?xmt=AQGzYqMXiqyK78SHz0E_F1YSYA_F0kgWsKjk2-IYyn5BwEM
https://www.businessinsider.com/recession-fashion-clothing-tariffs-neutrals-quiet-luxury-basics-2025-4#:~:text=Fashion%20experts%20told%20BI%20a,sector%2C%20not%20just%20fast%20fashion.
https://www.lsnglobal.com/news/article/32056/vinted-tops-france-s-fashion-market-as-second-hand-sales-surge
https://www.reddit.com/r/Frugal/comments/1jej9b3/recession_meals_what_was_a_staple_for_you_during/?rdt=54700
https://www.tiktok.com/@guacandpico/video/7490765049129209134
https://www.popsugar.co.uk/beauty/recession-blonde-49436538
https://www.popsugar.co.uk/beauty/recession-blonde-49436538
https://www.instagram.com/behindthechair_com/p/DHynUILSyic/
https://www.instagram.com/p/DJUO_s5idFo/?img_index=5
https://edition.cnn.com/2025/05/04/tech/recession-indicators-tariffs-memes-cec
https://www.tiktok.com/@impretttywheniicry/video/7463246158375259425?q=r%20mischa%20barton&t=1747824139943
https://www.tiktok.com/@imstrugglinginside/video/7467220440042327326?q=the%20last%20time%20gaga%20served%20this%20hard%20we%20had%20a%20reccesion&t=1747823926801
https://x.com/quartzmorrigan/status/1909703375739879662
https://www.threads.com/@popcravenow/post/DHynS1yovDD?xmt=AQGzYqMXiqyK78SHz0E_F1YSYA_F0kgWsKjk2-IYyn5BwEM


WANT TO 
KNOW WHAT 
ELSE IS ON 
THE HORIZON? 
Talk to us for: 
 
Reports 
Our ‘Signals’ reports provide deep dive insights and implications  
for your brand, audience or category. 
 
Workshops 
Our own ‘Culture Collider’ workshop methodology approaches briefs 
through the lens of cultural trends to help teams create culture first ideas


