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This week's dates & microtrends

TikTok trends

The coolest kid in the world aura farming at
the Pacu Jalur.

Seeing how fast we can say ‘Bacon Avocado'.

ICYMI

Tourists cancelled their trips to Japan because of
afalse prophecy from a manga.

Doing a backflip for a Crumbl Cookie. The Moonbeam

Ice-cream cookie in high demand.

Phrase of the week

“The Sedini Special’, are the €1 houses in Italy worth
investing in? A huge investment with a bit of luck.

Tea of the week

Remember when Twitter used to be fun and had
everyone beefing with one another? Take us back!

Digi updates

Al lo-fimusic is going wild on YouTube. Someone check if
Lofi-girlis okay.

Online traffic for news sites has significantly reduced after
rise of Al and Google summaries.

What we’re loving

Oasis is back and Ozzy Osbourne’s final ever concert.

The French quiz master going on a 641-win streak and
winning 2.5 Million euros and 23 cars. Hope he has 22 friends
to give the carsto.

Rising trends

Sun damage is in. Faux tan lines are so hot right now and
perfect to show off at the office.

Collectible popcorn buckets are becoming more and more

intricate with each blockbuster releasing. We use our Dune
bucket as a toothbrush holder.

On our radar
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" Smurfs —18 July

Weekly doses of cute
Scrim’s story, Cat ‘talking’ and drinking water?

Established trends

|s work-life balance even real? Logging off work to
see 5-9 day in the life of videos is creating burnout.
And what'’s with all the Gen Z work slang?

Insights of the week

The end of kids on bikes. All thanks to dangerous
drivers and unsafe roads.

No fun on the boardwalk. Young people are feeling
lost living in England’s coastal towns.

The future

Denmark is allowing its residents to copyright their
ownhn likeness in a fight against deepfakes.

Stats of the week

More than 50% of Global Netflix users
(300 Million users) watch anime.

End of status. 47% of TikTok users define luxury as
self-expression, associating it with empowerment
and individuality.

Onetowatch

The Hot Wheels movie will soon drift into cinemas.
We're hoping for our favourite character to appear,
the orange tracks.
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https://www.tiktok.com/@cecepjiaa/video/7522009477541809413
https://www.tiktok.com/@nxdiamusic/video/7524376113167011094?q=bacon%20avocado&t=1752063580744
https://www.tiktok.com/@louieandtodd/video/7522259131563052302?_r=1&_t=ZN-8xiKalKLD8w
https://www.tiktok.com/@chantellelydia/video/7523584301011701014?q=oasis&t=1752063410417
https://www.tiktok.com/@cecepjiaa/video/7522841069621431608?is_from_webapp=1
https://www.tiktok.com/@kayleighbursch/video/7522546202949324063?is_from_webapp=1
https://www.ft.com/content/5ca2e67f-736d-408e-aa8b-0d74f236f065
https://www.nytimes.com/2025/07/03/style/benson-boone-crumbl-moonbeam-ice-cream-cookie.html
https://www.nytimes.com/2025/07/03/style/benson-boone-crumbl-moonbeam-ice-cream-cookie.html
https://www.fastcompany.com/91352484/tiktok-users-are-exposing-their-worst-exes-all-to-the-soundtrack-of-lordes-new-single
https://www.vqronline.org/winter-2024/reporting/sedini-special
https://www.theringer.com/2025/07/03/pop-culture/twitter-beef-history-lesson
https://pitchfork.com/thepitch/how-ai-wreaked-havoc-on-the-lo-fi-beat-scene/
https://nymag.com/intelligencer/article/inside-the-medias-traffic-apocalypse.html
https://www.theguardian.com/music/2025/jul/07/oasis-fans-fashion-reunion-tour-cardiff-liam-gallagher
https://www.nytimes.com/2025/07/06/arts/music/ozzy-osbourne-black-sabbath.html
https://edition.cnn.com/2025/07/07/entertainment/french-gameshow-winning-streak-ends-intl-scli
https://hypebae.com/2025/7/faux-tan-line-sunburn-sabrina-carpenter-tiktok-trend-explainer
https://www.wsj.com/lifestyle/workplace/its-the-summer-of-too-much-skin-at-the-office-2b58914c?mod=hp_featst_pos3
https://www.wsj.com/arts-culture/film/movie-popcorn-buckets-fantastic-four-f81d1c22
https://www.newyorker.com/news/the-weekend-essay/how-to-save-a-dog
https://www.tiktok.com/@louieandtodd/video/7522259131563052302?_r=1&_t=ZN-8xiKalKLD8w
https://www.tiktok.com/@gasperandgus/video/7522649637690281230?is_from_webapp=1
https://www.fastcompany.com/91350112/are-tiktoks-viral-5-9-videos-creating-burnout
https://www.theatlantic.com/newsletters/archive/2025/07/gen-z-worker-trends/683448/
https://www.theatlantic.com/family/archive/2025/07/kids-biking-decline/683377/
https://www.theguardian.com/environment/2025/jul/07/young-people-uk-coast-mental-health-coastal-communities-deprivation
https://www.fastcompany.com/91360589/denmark-copyright-yourself-it-might-be-the-only-way-to-stop-deepfakes
https://www.fastcompany.com/91360589/denmark-copyright-yourself-it-might-be-the-only-way-to-stop-deepfakes
https://www.hollywoodreporter.com/tv/tv-news/netflix-anime-slate-2025-1236307714/
https://www.diarydirectory.com/newsarticle/tiktok-reveals-new-behaviours-behind-luxury-shopping/65851
https://deadline.com/2025/07/jon-m-chu-hot-wheels-movie-warner-bros-1236450531/
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How some of the trends we’ve identified have evolved in recent months

LooksMapping

Available in ‘= New York

See Which Restaurants Have The
Most Attractive Diners — According
to Al!

e
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Enter a restaurant Search
‘ Hoboken

| scraped millions of Google Maps restaurant
reviews, and gave each reviewer's profile picture
to an Al model that rates how hot they are out of
10. This map shows how attractive each
restaurant's clientele is. Red means hot, blue
means nof t.
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The model is certainly biased. It's certainly

flawed. But we judge places by the people who

go there. We always have. And are we not also Hollang Ton
flawed? This website just puts reductive numbers el
on the superficial calculations we make every

day. A mirror held up to our collective vanity.

ﬁ ©2025 Looksmapping

v
Map data © OpenStreetMap, Mdfbox

Image: LooksMapping

Want to go to arestaurant but worried the people there aren't hot
enough? Use the Al powered restaurant map, LooksMapping, which
rates restaurants on attractiveness. Built as a cultural commentary
on our collective vanity and how restaurants are moving towards
focusing on clientele over food and atmosphere. With the hottest
places being visited by predominantly white individuals it also shines
a light on the biggest flaw of Al, its racial bias.

Trend: Looksmaxxing

People are the new 1ogos
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Image: @dusen_dusen

Fashion and lifestyle brands are leading in-house influencing

by moving away from over-the-top advertising and expensive
influencers. Instead, they're leveraging their own employees to
embody their brand voice and highlight their products. They typically
feature behind-the-scenes content showcasing life at the company
rather than hopping on whatever viral Tik Tok trend. It's a way to keep
up with the content churn to maintain a steady stream of content,
while keeping it authentic and relatable. We're seeing consumers
clamoring for ‘real’ and unpolished content. No more fakeness!

Trend: Work Hard, post Harder

ame Over.

Image: Pexels

When a piece of media gets taken down, there's a copy lurking
somewhere, ready to resurface. But online-only video games? Once
they're gone, it's game over. The Stop Killing Games organisation is
rallying for change, preventing the destruction of games and pushing
for companies to have backup plans for when a game’s servers
eventually shut down. They arque that losing access to agame

after its lifetime is anti-consumer, owning it should meanit's yours to
play forever. We would trade our left kidney to be able to play Lego
Universe and Flappy Bird again.

Trend: Lost Media


https://looksmapping.com/
https://www.nytimes.com/2025/07/01/dining/looksmapping-hot-customers.html
https://www.nytimes.com/2025/07/06/style/brand-content-marketing-videos-influencers.html
https://www.stopkillinggames.com/
https://www.wired.com/story/bioware-anthem-shuttered-stop-killing-games/
https://www.theguardian.com/technology/gamesblog/2010/nov/05/lego-universe-pc-mac-review
https://www.theguardian.com/technology/gamesblog/2010/nov/05/lego-universe-pc-mac-review
https://www.tiktok.com/@dusen_dusen/video/7473589043524095275
https://looksmapping.com/
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in london and you're at a
secret house party in .r,uhu

with stormzy and nglly
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when the All American Rejects
throw a house party in Nashville
& life feels like a movie
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Image: @KristindJackson2 \ T

We're parties like this ever actually a thing?

I love 90s and 2000s movies so much! And all of the teen movies have one of these party scenes, THEY LOOK 50 FUN.
Im Gen Z and have never been to anything like this. So was this a thing that just doesn't happen anymore, or is it just
Hollvwood trvina to make me hate my life more @

Image: Reddit
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Are house parties back or just the aesthetic?

When Stormzy opened House Party in Soho, he said
it started with one simple idea: bring back parties
that actually felt alive. One year later, it's clear he
struck a cultural nerve. With retro vibes, throwback
tracks (remember Nelly?) and nostalgic chaos, it's
less of avenue and more of afilter you can walk into.

So, do we miss the party, or just the idea of one?

We're deep in the era of the party aesthetic, launched
by BRAT summer and maintained by indie sleaze
rearing its chaotic head. Social feeds are flooded
with clips of garage bands, grainy photos, and
messy aesthetics. The All-American Rejects

are on a house party tour, with their performances
consistently going viral.

Looking for some inspo? Charli XCX captures

the essence perfectly in her grainy “party 4 u”

video, alongside Addison Rae’s soft grunge era.

It's giving T've just left a house party’ energy - and we
all want to follow them out the door.

To answer the title question, it’s not just about the
gathering anymore - it's about the vibe. Gen Z has
blurred the lines between fantasy and reality, turning
personal identity into performance art. Some
brands are tapping in and taking the lead - like
IKEA who turned a retail space into arave, proving
they understood the assignment.

In an age where beige minimalism s out and indie
sleaze is back, we're craving the mess, the noise and
the free feeling - even if we never experienced itin the
first place.

\Weber Forecast Insight

Aesthetics might seem micro, but they are
produced from cultural shifts - brands win
when they find the scene that aligns with their
values and help their audience play their part.



https://www.tiktok.com/@brain_tickling_ideas/video/7466330618889030934?q=stormzy%20house%20party%20&t=1751968216582
https://www.hellomagazine.com/celebrities/836613/inside-stormzys-wild-house-party/
https://www.tiktok.com/@designmynight/video/7512784809115143446?q=stormzy%20nelly%20&t=1751979947239
http://tiktok.com/@karifonteles/video/7460315516213710086?q=party%20aesthetic&t=1751980198787
https://mega-asia.com/fashion/runway/indie-sleaze-comeback-2025/
https://www.tiktok.com/@truebloodbandofficial/video/7500342736470592814
https://www.tiktok.com/@alwaysbetonbronn/video/7501076387759967510?q=photo%20grain&t=1751981022917
https://www.tiktok.com/@imnotpurple/video/7497215778974862614?q=type%20b%20aesthetic&t=1751981277879
https://www.kerrang.com/the-all-american-rejects-house-party-tour-viral-tyson-ritter-5-pop-up-live-america
https://www.tiktok.com/@its_katiemae/video/7506021894668389678?q=all%20american%20rejects&t=1751988426103
https://www.youtube.com/watch?v=agu22bqGHto
https://www.tiktok.com/@addisonre/video/7513647103558585643?lang=en
https://www.theguardian.com/commentisfree/2025/jun/14/gen-z-gen-alpha-social-media-inauthentic-brands?utm_source=chatgpt.com
https://www.highsnobiety.com/p/ikea-london-store-house-party/
https://www.highsnobiety.com/p/ikea-london-store-house-party/
https://www.instagram.com/p/DLVFZ_ERHyX/
https://www.reddit.com/r/GenX/comments/1lu102v/were_parties_like_this_ever_actually_a_thing/
https://www.reddit.com/r/GenX/comments/1lu102v/were_parties_like_this_ever_actually_a_thing/
https://www.tiktok.com/@designmynight/video/7512784809115143446?q=nelly%20stormzy%20party&t=1752056348758
https://www.instagram.com/p/DJuJFSjx-73/?img_index=1
https://www.tiktok.com/@kristinjackson2/video/7507119508591627550?lang=en&q=all%20american%20rejects&t=1752056403212
https://www.reddit.com/r/GenX/comments/1lu102v/were_parties_like_this_ever_actually_a_thing/
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Talk to us for:

Reports

Our ‘Signals’ reports provide deep dive insights and implications
for your brand, audience or category.

Workshops

Our own ‘Culture Collider’ workshop methodology approaches briefs
through the lens of cultural trends to help teams create culture first ideas.
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