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|Issac Newton is losing his mind. The Las VVegas Sphere

reimagined the cinema experience with The Wizard of Oz.

This week's dates & microtrends nsights o the week

How Netflix has evolved from pioneer to algorithm overlord.

Dazed and confused. i-D interviewed 214 college students

TikTok trends Digi updates about the mounting pressures they're facing.
It's September soit’s time for the yearly college dorm Literally,1984. It's becoming harder to hide from
tour prank. cameras with the rise of smart glasses. Weekly doses of cute
lt's not a metaphor! The Sabrina Carpenter Al-fluencers are threatening influencers Cat enrichment, dog film actors, thumbs down to a dog,
house tour trend. livelihoods with their cost effectiveness. and the L-O-V-E trend.
Image: @sleepysaffy.cos
ICYMI What we’re loving Rising trends — _
: , . I i . : : i 2 givingmy dog a thumbs down

The perfect underdog story. Grimsby Town F.C. Everyone's awinner. The winning 19 fan made music Fall seasonincoming!!! The Pinterest fall report predicts 4 e vhathe'lldol
beating Manchester United. videos for the Drake and PARTYNEXTDOOR collab. thrifting and sustainable shopping. '# _
The GOAT and the Mamba. The MJ and Kobe card Making a 15-year-olds dreams come true. The whole The ‘best’ that the UK can offer. The global fascination with
selling for $12.9 Million, the most expensive sports town shows up to a quinceaiiera. British chaos.
card of all time.

Established trends Stat of the week
Phrase of the week The mouse wants his pockets filled. America’s middle Six in ten middle and high school students feel prepared for
'‘2025: The summer without trends.’ This year was class is being priced out of Disneylands. the future, an 11% increase over 2024.
vibelessand had no Strong |dent|ty NOS’[algia for Peop|e are opting out of reading the news to
simpler times dominated instead. avoid anxiety and existential dread. Read the Weber One to watch

Forecastinstead. Which team are you? With the upcoming TSITP final

Tea of the week

Quitting vaping is great but posting about it will make
you go viral.

episodes, Amazon reminded fans not to bully the actors.

Image: @haleyandthepets



https://www.tiktok.com/@vegas/video/7543850990173261086?is_from_webapp=1&sender_device=pc
https://www.nytimes.com/2025/09/01/movies/wizard-of-oz-sphere-review.html
https://www.theguardian.com/media/2025/aug/28/bland-easy-to-follow-for-fans-of-everything-what-has-the-netflix-algorithm-done-to-our-films
https://spotlight.i-d.co/schoolsoutforever
https://www.tiktok.com/@kitandmico/video/7537916299524033823?_r=1&_t=ZN-8zJiuB6HZGo
https://www.nytimes.com/2025/08/27/movies/dogs-film-symbolism.html
https://www.tiktok.com/@haleyandthepets/video/7543038407883099405?is_from_webapp=1
https://www.tiktok.com/@sleepysaffy.cos/video/7543397915562167574?is_from_webapp=1
https://newsroom.pinterest.com/en-gb/news/the-2025-pinterest-fall-trend-report/
https://www.vice.com/en/article/british-chaos-goes-global/
https://www.vice.com/en/article/british-chaos-goes-global/
https://news.gallup.com/poll/694238/gen-students-engaged-school-ready-future.aspx
https://www.theguardian.com/tv-and-radio/2025/aug/28/amazon-says-stop-bullying-summer-i-turned-pretty-cast-act-normal
https://www.tiktok.com/@xoamixo/video/7544603851391798558?is_from_webapp=1&sender_device=pc
https://www.tiktok.com/@xoamixo/video/7544603851391798558?is_from_webapp=1&sender_device=pc
https://www.tiktok.com/@marielawanders/video/7544548935784729876?is_from_webapp=1
https://www.theguardian.com/football/2025/aug/28/grimsby-manchester-united-how-beat-jason-stockwood
https://www.theguardian.com/football/2025/aug/28/grimsby-manchester-united-how-beat-jason-stockwood
https://edition.cnn.com/2025/08/24/sport/basketball-nba-michael-jordan-kobe-bryant-card-intl
https://edition.cnn.com/2025/08/24/sport/basketball-nba-michael-jordan-kobe-bryant-card-intl
https://www.voguebusiness.com/story/fashion/2025-the-summer-without-trends
https://www.thecut.com/article/how-to-quit-vaping-tiktok-influencers.html
https://www.washingtonpost.com/technology/2025/08/27/gen-z-smart-glasses-digital-privacy-consent/
https://www.ft.com/content/cb859409-dd3d-400d-9225-4a14d351bd20
https://www.ft.com/content/cb859409-dd3d-400d-9225-4a14d351bd20
https://drakerelated.com/videos
https://drakerelated.com/videos
https://edition.cnn.com/2025/09/02/americas/mexico-quinceanera-viral-birthday-party-teen-latam-intl
https://www.nytimes.com/2025/08/28/opinion/disney-world-economy-middle-class-rich.html
https://www.nytimes.com/2025/08/28/opinion/disney-world-economy-middle-class-rich.html
https://www.theguardian.com/society/ng-interactive/2025/sep/01/news-avoidance-high-anxiety
https://www.tiktok.com/@haleyandthepets/video/7543038407883099405?is_from_webapp=1
https://www.tiktok.com/@sleepysaffy.cos/video/7543397915562167574?is_from_webapp=1
https://www.tiktok.com/@marielawanders/video/7544548935784729876?is_from_webapp=1
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How some of the trends we’ve identified have evolved in recent months

Closer Friends
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Sabrina Carpenter has been quietly dropping “play dates” in LA, NYC,
and London ahead of her album release, Man's Best Friend. These
intimate listening sessions gave hand-picked fans the full album
experience with “not a phone in sight”, turning privacy into a premium.
While artists have leaned on group chats and Instagram’s Close
Friends to tease new work, Sabrina’s IRL hangouts take things up a
notch, blending exclusivity, fandom, and FOMOQO in one entirely envy-
inducing package.
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Image: @Sabrinacarpente

Trend: Stan culture is being fuelled by loneliness

Screenless shenanigans
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VIRGINIA GOVERNOR
SIGNS ORDER TO BAN
CELLPHONES IN SCHOOLS

Image: @TodayShow

In phone-free schools, lunchtime is getting an analogue makeover.
With more states rolling out cellphone bans, students are swapping
screens for jumbo Connect Four, foosball, air hockey, and even classic
arcade games like Pac-Man. Cafeterias that were once near-silent

are buzzing again, as kids crowd around puzzles, chess boards, and
rotating craft stations, from calligraphy to bedazzling. Teachers and
librarians say the games are doing more than passing the time, they're
turning lunch into social interaction, helping students reconnect,
collaborate, and just be kids again.

Trend: Fighting the smartphone invasion

Aeva Cute
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Image: @HeatherTattoo

Long before TikTok made cute things “a thing,” kawaii characters

were living on lunchboxes, pencil cases, and water bottles, and let's be
honest, some of us never really grew out of them. Now, fans are taking
it up a notch, inking favorites like Hello Kitty or Rilakkuma permanently.
These tattoos aren’t fads, they're little badges of comfort, nostalgia, and
joy, proof that you can be soft, playful, and a bit badass all at once. For
kawaii fans, these tattoos aren'’t just cute, they’'re enduring expressions
of identity, fandom, and the childhood passions they’ll never outgrow.

Trend: Kidulthood


https://www.instagram.com/sabrinacarpenter/?hl=en-gb
https://www.washingtonpost.com/education/2025/08/27/school-cellphone-bans-analog-entertainment-games/?utm_source=substack&utm_medium=email
https://hypebae.com/2025/8/kawaii-tattoos-microtrend-sanrio-miffy-anime-trend-explainer
https://hypebae.com/2025/8/kawaii-tattoos-microtrend-sanrio-miffy-anime-trend-explainer
https://www.tiktok.com/@todayshow/video/7390037665652968750?q=today%20show%20virgina%20gov%20&t=1756899516926
https://www.instagram.com/p/DNI5hQ-sTBE/
https://www.instagram.com/p/DNWfCMOyaEX/?hl=en-gb&img_index=1

The world has become addicted to rage
- and 2016 might be to blame

Image: The Independent

From Kim Kardashian’s ‘face shapewear’ to Sydney
Sweeney’s jeans controversy, is everything rage bait
Nnow?:

Image: Glamour

POy
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Is all publicity really good publicity? While likely able
to gain widespread engagement, we are starting

to see brands causing self-imposed irreversible
damage as consumers begin to feel rage fatigue -
especially in today’s uncertain society. And with the
new news hoise getting louder, are the increasingly

shorter spikes in engagement really worth it? f#
Today’s rage could be tomorrow’s boycott. "
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Islitijust me or does
anyone else feel intense
anger & resentment
towards the world at
large? | hate that we're
forced to work 80% of
our waking hours only to
afford to exist. | hate the
toxicity of our current
society. | hate how
separated.welare from
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g Image: @ash.bartolo

This week’s long read

RAGE-BAIT:
FUELLING
CULTURAL
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BURNOUT

(Consumers are over it

Burnout + exhaustion + ongoing conflict + social media =
rage: the current cultural temperature. And it's not cooling
anytime soon.

Frustration and emotional burnout are the perfect storm
fuelling the collective rage we are all feeling. Add on the
ongoing cost-of-living crisis (continuing strong after four
years), political turmoil felt globally (that’s a whole other long
read), and environmental uncertainty, amplify this with
social platforms creating negative echo chambers, and it’s
no wonder consumers are getting angrier.

Brands (and political parties) appear to be provoking this
cultural anger. Why? Because for better or worse, outrage
drives engagement. “Rage-bait”, the morally grey relation

of “clickbait”, is how brands are creating division torile
individuals, sparking discussion and action. While not anew
phenomenon, recently it feels like the go-to approach, and in
today’s climate, audiences are feeling ‘rage fatigue'.

American Eagle’s ‘Great Jeans’, ELF’s collab with Matt
Rife and Skims’ face shapewear went viral with online
debates still happening. Even luxury brands are jumping on

v

the rage bandwagon with The Row’s Ama sliders costing
£600 (seriously!) and Louis Vuitton’s £130 (?!) lipstick

— surprising after the luxury market has seen the worst
downturn since 2009 (excl. 2020). That said, the success
of rage-bait is undeniable in terms of engagement in an
environment where cutting through the noise can seem
somewhat impossible. Take Connecticut’s tourism board,
which deliberately provoked New Yorkers in its bold claim to
be home to the nation’s best pizza. The $220,000 stunt
generated $13 million of earned media.

Yet, Kate Lindsay from Embedded said it best; “If everything
is rage bait, then nothing is.” Consumers may be angrier than
ever, but they are becoming increasingly adept at detecting
these tactics. What once was an effective approach, is now
considered predictable and boring. Even worse, brands are
facing detrimental backlash. It's time for brands to rethink
how they stir the pot. With emotional value as a number

one driver of consumer loyalty, brands should shift towards
creating positive emotional value — especially when we are
living in a time of increasing cultural anger.



https://www.thetimes.com/business-money/economics/article/four-years-on-and-the-cost-of-living-crisis-endures-kzhd5g058
https://www.thetimes.com/business-money/economics/article/four-years-on-and-the-cost-of-living-crisis-endures-kzhd5g058
https://www.ibisworld.com/united-kingdom/bed/public-concern-over-environmental-issues/44040/
https://www.independent.co.uk/life-style/ragebait-anger-internet-b2738116.html
https://www.prweek.co.uk/article/1930440/pr-stop-falling-rage-bait
https://www.glamourmagazine.co.uk/article/sydney-sweeney-kim-kardashian-skims-american-eagle-rage-bait
https://www.independent.co.uk/life-style/elf-cosmetic-matt-rife-advertisement-b2807811.html
https://www.independent.co.uk/life-style/elf-cosmetic-matt-rife-advertisement-b2807811.html
https://www.bbc.co.uk/news/articles/cn72rpzg0lpo
https://www.theguardian.com/fashion/2025/jul/19/rage-bait-good-design-ama-600-sliders-the-row
https://inews.co.uk/opinion/louis-vuitton-lipstick-id-pay-that-3891568
https://www.forbes.com/sites/pamdanziger/2025/06/19/luxury-lethargy-sets-in-as-the-market-braces-for-up-to-a-5-drop-in-2025/
https://www.forbes.com/sites/pamdanziger/2025/06/19/luxury-lethargy-sets-in-as-the-market-braces-for-up-to-a-5-drop-in-2025/
https://www.vermontpublic.org/2025-07-24/ct-nations-best-pizza-not-new-york
https://embedded.substack.com/p/everything-is-rage-bait
https://www.tiktok.com/@rawmakeup/video/7542560722824301842?_r=1&_t=ZN-8zPo3E5YGN4
https://www.tiktok.com/@ash.bartolo/video/7415186196378291473?_r=1&_t=ZN-8zPrxxVOHW2
https://www.glamourmagazine.co.uk/article/sydney-sweeney-kim-kardashian-skims-american-eagle-rage-bait
https://www.tiktok.com/@tasteconnecticut/video/7511851536117402922
https://www.independent.co.uk/life-style/ragebait-anger-internet-b2738116.html
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THE HORIZON? A

Talk to us for:

Reports | =

Our ‘Signals’ reports provide deep dive insights and implications
for your brand, audience or category.

Workshops

Our own ‘Culture Collider’ workshop methodology approaches briefs
through the lens of cultural trends to help teams create culture first ideas.
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