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Macro trend Icon Glossary

Trending

On the up

It’s gonna be big

Sustainability

TikTok trend

News you 
should know

Cancelled

That’s the tea

Consumer habit

Be quick

Printed fliers

Weird collectors

Conversationfluencers

Group 7
John Chungus

Friends For Sale



On our radar

What we’re loving 
A positive to the AWS outage, living briefly  
in a world without internet access. 

Literally play Rosalía’s new music before  
the album comes out. 

Tea of the week
Why divorce rates are going up when women  
earn more. 

Established trends
Cultural essayists are dictating so much on  
how we consume new pieces of culture. 

Plastic rollie on my wrist. Cheap watches are in. 

Insights of the week 
An interactive visual deep dive into the Manosphere.

What happens to the 100 million people with facial 
differences when we all move to a face recognition 
tech world?

The Outer Worlds 2 – 29 October

The Witcher: S4 – 29 October
I Love LA – 2 November 

Florence + the Machine: Everybody Scream 
– 31 October

Bugonia – 31 October

TikTok trends
Wait, are we all in group 7?  

Everyone’s going back-to-back for the mashup  
of the year.

ICYMI
Finding out about the Louvre heist from parodies. 

Shohei does it again with 3 HR and 10 Strikeouts.  
One of the best stat lines in any sport. 

Digi updates
TikTok fan edits are huge forces driving 
fandoms to new heights. Anyone see the edits of 
ReginaXRodrick? Just us?

Instagram announces its 2025 Rings winners.  
We’ve been fans of Aki and Koichi since day 1.

Phrase of the week
“Among the Talibros”. How BroTubers are creating a 
new narrative around the most dangerous places in the 
world. 

FOR 
YOUR 
INFO This week’s dates 

& microtrends

Image: @yuliyadatsenko

Image: @johnchungus27

Image: @catburnss

Weekly doses of cute
John Chungus’s secret, 19 raccoons lagoon,  
and the yearly NYC Halloween Dog Parade.

Rising trends
We all just want love. Chalance, a new sixth love 
language, is high in demand on dating apps.  

Antidepressants are becoming normalised  
by influencers, yet they’re hiding the side effects. 

The future
More traffic, yum! Waymo to launch in London  
in 2026.

Stat of the week
Red card for delay of game. An average Premier 
League match lasts 100 mins and 36 secs, but  
the ball is in play for 54.7% of it.  

One to watch 
A live-action Horizon Zero Dawn film to arrive  
on the big screen in 2027. 

https://www.theguardian.com/technology/2025/oct/21/aws-outage-amazon-web-services-tech-free-life
https://www.linkedin.com/posts/kristina-o-586291133_rosalia-berghain-substack-ugcPost-7384649171817111552-7oJM/?utm_source=share&utm_medium=member_desktop&rcm=ACoAABl4RHABASKjgrJM62m5QPfHff2gSesK0TQ
https://www.businessinsider.com/troubling-reasons-divorce-rates-women-earn-more-trophy-husband-breadwinners-2025-10
https://www.businessinsider.com/troubling-reasons-divorce-rates-women-earn-more-trophy-husband-breadwinners-2025-10
https://www.theatlantic.com/culture/2025/10/arts-criticism-future/684523/
https://www.gq.com/story/cheap-watch-flex
https://www.theguardian.com/technology/ng-interactive/2025/oct/21/why-the-manosphere-clicked-for-young-men-a-visual-deep-dive
https://www.wired.com/story/when-face-recognition-doesnt-know-your-face-is-a-face/
https://www.wired.com/story/when-face-recognition-doesnt-know-your-face-is-a-face/
https://www.today.com/popculture/group-7-meaning-tiktok-rcna238782
https://www.tiktok.com/@katseyeworld/video/7561851006703783198?is_from_webapp=1&sender_device=pc
https://www.nytimes.com/interactive/2025/10/20/world/europe/louvre-robbery-jewelry-heist-photos-maps.html
http://tiktok.com/@lily0e/video/7562921408636914974?is_from_webapp=1&sender_device=pc
https://www.theringer.com/2025/10/18/mlb/shohei-ohtani-nlcs-game-4-mvp-dodgers-clinch-pennant
https://www.cosmopolitan.com/entertainment/a69012196/tiktok-fan-edits-2025/
http://tiktok.com/@_thisisnotwyn/video/7561428662776646919?is_from_webapp=1&sender_device=pc
http://tiktok.com/@_thisisnotwyn/video/7561428662776646919?is_from_webapp=1&sender_device=pc
https://www.dazeddigital.com/life-culture/article/68902/1/introducing-instagrams-2025-rings-winners-the-bold-new-faces-of-creativity?utm_source=substack&utm_medium=email
https://www.instagram.com/p/DP4anXWEabh/?img_index=3
https://www.newyorker.com/news/the-lede/among-the-talibros
https://www.tiktok.com/@yuliyadatsenko/video/7563305062072618262?is_from_webapp=1
https://www.tiktok.com/@johnchungus27/photo/7552173596836105503
https://www.tiktok.com/@catburnss/video/7561566033023143190
https://www.tiktok.com/@anthpo/video/7563460705278512415?_r=1&_t=ZN-90jWcWDKpVO
https://www.tiktok.com/@mollygardnerart/video/7537384666576276749?_r=1&_t=ZN-90eseYtWzCA
https://nypost.com/2025/10/19/us-news/costumed-canines-strut-stuff-at-nycs-halloween-dog-parade/
https://www.cosmopolitan.com/relationships/a69033235/chalance-tiktok-dating/
https://www.cosmopolitan.com/relationships/a69033235/chalance-tiktok-dating/
https://www.wsj.com/health/wellness/anti-depressants-lifestyle-accessory-3b66027d
https://www.wsj.com/tech/waymo-driverless-car-taxi-london-uk-877967df?mod=hp_featst_pos4
https://www.theguardian.com/football/2025/oct/15/longer-games-less-football-ball-play-premier-league
https://www.theguardian.com/football/2025/oct/15/longer-games-less-football-ball-play-premier-league
https://hypebeast.com/2025/10/sony-playstation-productions-live-action-horizon-zero-dawn-movie-film-2027-release-announcement


TREND TRACKING
Weird collectors Conversationfluencers Printed fliers

How some of the trends we’ve identified have evolved in recent months

Weird collectors items have become an obsession among some of 
Gen Z, who covet everything from marble eggs, Monster High Dolls 
and perfume bottles to old iPods and niche actor memorabilia (Paul 
Dano?!). According to a poll, 83% of adults in the UK are collectors - 
meaning that younger people must be among them! They see it as a 
way to build personal lore and cultural capital - the odder the object, 
the better. One collector said; “Seeing myself surrounded by things 
I love makes me so happy. When I was little, there were lots I wanted 
but couldn’t have. It’s so nice now to be able to buy things I want.”   

 

Trend: Collecting buzz or collecting dust

New social platform Rent a Cyber Friend is a video chat platform 
where you pay per the minute to have a conversation with a cyber 
friend. Contrary to AI chatbots and virtual romances, this cyber friend 
is a real person, paid to talk with you about anything you want. This 
has given rise to an interesting new term, “conversationfluencers”. 
Inspired by the pen pal concept, the platform is already filled with  
3 million vetted people whose skills range from just being charming 
company to experts in language and academics who can charge  
a premium for their time. One user from China said: “I don’t feel safe  
to go out at the mall and meet with strangers, but this site gives me  
the possibility to exchange culture and meet people from all over  
the world”. 

Trend: The loneliness epidemic

Printed invites, fliers and posters have become an increasingly 
common sight in cities, not only because they’re retro, but because 
they provide a tactile alternative to the self-promotional grind of posting 
into the ether on social media. Among the many creative uses of print 
is to advertise bed sheet folding at the Edinburgh Fringe, to “share 
stories about rats” for a film project, for lookalike competitions (which 
are STILL getting coverage!) and just general hijinks. One printing 
studio in Brooklyn (of course) said that projects have tripled in the last 
year alone. The personal, lofi nature of these fliers are a world away 
from brand-saturated social sponcon, giving ‘normal’ people a chance 
to spread the word organically about their event (although the ultimate 
goal is that they’re picked up and shared online).

Trend: Print gets the vinyl treatment

Image: @miyuhaliceImage: @noniedolls Image: @urfairyjobmother

https://i-d.co/article/gen-z-weird-collectors/
https://www.tiktok.com/@zoeissocoollike/video/7094408293007019310?q=paul%20dano%20collector&t=1761125385027
https://www.tiktok.com/@zoeissocoollike/video/7094408293007019310?q=paul%20dano%20collector&t=1761125385027
https://techcrunch.com/2025/10/16/rent-a-cyber-friend-will-pay-you-to-talk-to-strangers-online-and-will-show-off-its-platform-at-techcrunch-disrupt-2025/
https://www.nytimes.com/2025/10/16/style/fliers-memes-instagram.html?utm_source=substack&utm_medium=email
https://www.nytimes.com/2025/10/16/style/fliers-memes-instagram.html?utm_source=substack&utm_medium=email
https://www.tiktok.com/@essentially_ems/video/7531274840825793814?q=bed%20sheet%20folding%20edinburgh&t=1761124501782
https://www.instagram.com/reels/DMxZX-wtnQ7/
https://www.tiktok.com/@n7kaiba/video/7248040458104999214?q=printed%20flier%20trend&t=1761124414365
https://www.tiktok.com/@miyuhalice/video/7531092160771263746?q=bed%20sheet%20folding%20edinburgh&t=1761125064793
https://www.tiktok.com/@noniedolls
https://www.tiktok.com/@urfairyjobmother/video/7549586622069640479?q=rent%20a%20cyber%20friend&t=1761122169898


FRIENDS  
FOR SALE

This week’s long read

Once upon a time, you stumbled into your people. 
Today, we’re increasingly swiping, scheduling and 
subscribing to meet them – community is yours for 
only $29.99/month. 

Connection has become hot commodity in the 
so-called loneliness epidemic. In the absence of 
coffeeshop small talk (psychotic) and strong social 
skills (mild to moderate at best), people are paying for 
friendship. Friendship apps have generated $16M in 
U.S. consumer spending so far this year. A quarter 
of American singles pay for dating apps. Ticketed 
dating events not far behind: Eventbrite reported 
376K attendees for singles mixers in 2024. Not to 
mention the 85% of OnlyFans users only seeking 

emotional connection – the ‘girlfriend’ effect of 
waking up to a PG-rated good morning-text.  
Some brands hit the mark, like Edith’s in NY – buy 
a sandwich, get a date – or the bathhouse trend 
promoting community first, wellness second.  
Others miss it entirely, like Friend backlash, the  
AI necklace engineered to substitute real friends. 
 
Are we cynical about friendship being sold in tiers? 
Absolutely. But for many, access and exclusivity 
make the idea of community feel real, even if it comes 
with a cost. Why go through the awkwardness of 
talking to strangers when you can RSVP to the  
‘right’ crowd? Love it, hate it – paying to play seems 
here to stay.

Are we commercialising community?

Weber Forecast Insight
Brands have the scale to create platforms and spaces that bring people 
together. The key is to facilitate real, accessible interactions – otherwise, 
you risk getting called out for monetising human connection. 

Image: NYT

Image: @SketchesbyBoze Image: @edithsbk

https://techcrunch.com/2025/09/26/as-people-look-for-ways-to-make-new-friends-here-are-the-apps-promising-to-help/
https://techcrunch.com/2025/09/26/as-people-look-for-ways-to-make-new-friends-here-are-the-apps-promising-to-help/
https://www.morganstanley.com/ideas/online-dating-2030
https://www.morganstanley.com/ideas/online-dating-2030
https://www.vice.com/en/article/men-are-dropping-thousands-on-onlyfans-for-emotional-connection/
https://www.nytimes.com/2025/10/01/well/bathhouses-social-loneliness.html?campaign_id=9&emc=edit_nn_20251002&instance_id=163669&nl=the-morning&regi_id=59705259&segment_id=207016&user_id=dc27989b39faf53ba833cc5f81f6098f
https://www.wired.com/story/i-hate-my-ai-friend/
https://www.nytimes.com/2025/10/01/well/bathhouses-social-loneliness.html?campaign_id=9&emc=edit_nn_20251002&instance_id=163669&nl=the-morning&regi_id=59705259&segment_id=207016&user_id=dc27989b39faf53ba833cc5f81f6098f
https://x.com/SketchesbyBoze/status/1972390820230877484
https://www.instagram.com/p/DPbg5HwEc6z/?hl=en


WANT TO 
KNOW WHAT 
ELSE IS ON 
THE HORIZON?
Talk to us for: 
 
Reports 
Our ‘Signals’ reports provide deep dive insights and implications  
for your brand, audience or category. 
 
Workshops 
Our own ‘Culture Collider’ workshop methodology approaches briefs 
through the lens of cultural trends to help teams create culture first ideas.
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