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Macro trend Icon Glossary

Trending

On the up

It’s gonna be big

Sustainability

TikTok trend

News you 
should know

Cancelled

That’s the tea

Consumer habit

Be quick

A magic night

20th anniversary of HMS

Ice hockey cracks the mainstream

Bring me back to 2016

I’m so Angwy! (˶˃ ᵕ ˂˶)

Event-maxxing



On our radar

Insights of the week 
Scientists are doubting the validity of reports on how 
much microplastics are in our bodies.

The secretive V.I.P. programmes for mobile gamers 
who spend lots of $$$. Can we get in for our £10 
contribution to Clash of Clans?.

Weekly doses of cute
Timothy the goat, stretch of the day and painting 
Smiski the Jester.

Rising trends
The growing demand for everything analogue: cute 
stationery, porn mags and needlepoint.

People’s stomachs are rumbling for retro 70s food?

The future
The US has lost its higher education dominance as 
Chinese universities dominate the global rankings. 

Stat of the week
Please check your ears. 60% of 18–29-year-olds have 
listened to 3 hours of AI music a week. 

Franchise to watch 
The greatest movie ever made, High School Musical, 
celebrates its 20th anniversary by releasing the entire 
film in 52 parts on TikTok. 

No Other Choice – 23 January
The Moment – 30 January

Wonder Man – 27 January
Shrinking S3 – 28 January
Bridgerton S4 – 29 January

TikTok trends
The 2016 trend. We’re nostalgic for sneaker culture 
and the Rio De Janeiro filter.

Jessica is the new Karen? It’s not too late to change 
your name. 

ICYMI
It’s three weeks late but we must bring the 365 
buttons meme to your attention.

Kai Cenat quit streaming to pursue being a  
fashion designer.

Phrase of the week
The “I’m in a very Chinese time in my life” trend. 
It’s not what you think! It’s all about following Chinese 
wellness habits like drinking hot water.

Digi updates
The “Are you dead” app goes viral for the growing 
lonely single cohort.

Reason #29310 to delete X. Grok’s AI porn and 
undressing problem.

Tea of the week
Men are falling asleep to YouTube. Anyone want  
to watch a 5-hour essay on the history of office chairs 
with us?

What we’re loving 
The suit walk through Florence. We would have been 
the 180th coolest person there.

The wholesome community of r/bald.

Established trends
Gen Z are heading back to the classroom… to be 
teachers as they value making a difference. 

Do health patches really do everything they promise? 
Long answer? No.

FOR 
YOUR 
INFO
This week’s dates & microtrends
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https://www.theguardian.com/environment/2026/jan/13/microplastics-human-body-doubt
https://www.theguardian.com/environment/2026/jan/13/microplastics-human-body-doubt
https://www.nytimes.com/2026/01/20/arts/zynga-vip-video-games.html
https://www.tiktok.com/@777abbasbeloved/video/7592340139695820062
https://www.tiktok.com/@athenavogue/video/7596703594787687735?_r=1&_t=ZN-93FqTX56NAE
https://www.tiktok.com/@bumblephee_art/video/7596163042895875383?_r=1&_t=ZN-93FqWJJNr8w
https://www.wbez.org/business/2026/01/15/shoppers-chicago-stationary-shops-atlas-paper-pencil-hobonichi-social-media-analog
https://www.wbez.org/business/2026/01/15/shoppers-chicago-stationary-shops-atlas-paper-pencil-hobonichi-social-media-analog
https://www.cosmopolitan.com/uk/love-sex/sex/a69594912/offline-pornography-boom/
https://www.vogue.com/article/needlepoint-revival-trend
https://www.ft.com/content/37644dc6-bc37-417b-b5be-a1f6d3693baf
https://www.nytimes.com/2026/01/15/us/harvard-global-ranking-chinese-universities-trump-cuts.html
https://sherwood.news/markets/morgan-stanley-most-gen-zers-and-millennials-in-the-us-listen-to-about-three/
https://people.com/high-school-musical-cast-director-revisit-franchise-20-years-later-exclusive-11882720
https://www.tiktok.com/@disneyplus/video/7597477005579275551?_r=1&_t=ZN-93Ff7tdMGJS
https://graziadaily.co.uk/fashion/shopping/2016-fashion-trend/
https://www.gq-magazine.co.uk/article/sorry-sneaker-culture-will-never-be-as-good-as-2016
https://www.women.com/2073812/gen-z-declares-new-name-karen-millennials-over-it-where-names-men/
https://www.nytimes.com/2026/01/07/style/365-buttons-meme-tiktok.html
https://www.nytimes.com/2026/01/07/style/365-buttons-meme-tiktok.html
https://www.complex.com/pop-culture/a/treyalston/kai-cenat-i-quit-clothing-line
https://www.dazeddigital.com/beauty/article/69431/1/everyone-is-chinese-now-in-a-respectful-non-colonising-way-tiktok-trend-2026
https://www.theguardian.com/world/2026/jan/20/chinese-app-are-you-dead-exposed-deepest-darkest-fears
https://www.newyorker.com/culture/infinite-scroll/grok-and-the-ai-porn-problem
https://www.newyorker.com/culture/infinite-scroll/grok-and-the-ai-porn-problem
https://www.gq.com/story/why-are-men-obsessed-with-youtube
https://www.vogue.com/article/why-did-180-people-just-parade-through-florence-in-suits
https://www.fastcompany.com/91472560/bald-subreddit-internet-masculinity
https://www.reddit.com/r/bald/
https://www.theguardian.com/education/2026/jan/02/gen-z-teachers-profession
https://www.theguardian.com/education/2026/jan/02/gen-z-teachers-profession
https://www.theguardian.com/lifeandstyle/2026/jan/20/truth-about-health-patches-can-they-treat-stress-spots-and-lost-libido
https://www.instagram.com/p/DTvbiekD6xl/?hl=en-gb
https://www.tiktok.com/@777abbasbeloved/video/7592340139695820062
https://www.instagram.com/p/DTjAaYwEo3n/?img_index=1
https://www.instagram.com/p/DTf68nDjF6G/?hl=en&img_index=2


TREND TRACKING
A magic night Event-maxxing I’m so Angwy! (˶˃ ᵕ ˂˶)

Ever been in the club and thought it would be vastly improved by 
the presence of a magician? Same, so you’ll be glad to know magic 
continues its glittering comeback. As put by The Cut, “Magic often 
resurfaces during moments of social uncertainty, offering audiences 
a temporary suspension of disbelief. Unlike past eras that produced 
star magicians, today’s scene favours a decentralised network of 
freelancers who scale across nightlife, luxury brands and creative 
industries.” Top tricksters rub shoulders with the elite, go viral on 
TikTok and appear on gossip accounts like Deux Moi. In the past, 
New York even had an official city magician – a title we fully expect to 
be reinstated given the year we’ve all had.

According to Eventbrite’s inaugural Social Study, 69% of 
respondents are searching for blended events that allow them to 
enjoy multiple interests at once – it’s essentially hobby stacking. One 
such event called out by Emily Sundberg includes Matt Starr’s recent 
and hugely successful Dream Baby Press reading in a Burger King 
– blending the literary world, Bravo fandom and fast food into one 
event that feels fresh from other book clubs happening right now. 
Some other interesting data includes an 82% uptick in anime raves 
and low-pressure connection: attendance at flower arranging events 
jumped 282% in the UK, puzzle competitions doubled in the US and 
silent discos continue growing. We’re slowly getting back in touch with 
each other, but it’s baby steps.

Is the constant barrage of bad news and depressing content making 
you mad? Is the rise in anger correlating with the rise of cuteness? 
2025 was the year of rage bait as well as the year of the Labubu. 
From the NYT, “You could look at the population’s turn to cuteness 
– not only as an aesthetic but as a way of life – as a trauma response: 
sublimated rage, learned helplessness, a numbing of the mind. Cute 
is the opiate of the people. But is this simply a retreat from the fray? 
Or has this embodiment of powerlessness become itself a kind of 
power?” Attaching a cute mascot to your bag is a sign of rebellion, to 
assert personality in a world of increasing sameness, to thumb the 
chin at evil. Pardon us as we go scream into our Hello Kitty pillows.

Image: @mattstarrmattstarr Image: @hellokittyImage: @thelullabyclub

Trend: At your inconvenienceTrend: WOW-mazement Trend: Cult of cute

How some of the trends we’ve identified have evolved in recent months

https://www.thecut.com/article/magicians-in-new-york-city-nightlife-parties.html?ueid=beb5b3c012b05bca04a6468b1a06a8ba&utm_source=Sailthru&utm_medium=email&utm_campaign=ogs_nymag_20251229_resend&utm_term=OGS%20RESEND%20Smart%20List%20--%20December%202025
https://www.instagram.com/thecloseupartist
https://www.tiktok.com/search?q=magician%20at%20party&t=1769073135155
https://www.instagram.com/thecloseupartist
https://investor.eventbrite.com/press-releases/press-releases-details/2026/Eventbrites-Inaugural-Social-Study-Report-Reveals-the-Reset-to-Real-How-Gen-Z-and-Millennials-Are-Redefining-Live-Experiences-in-2026/default.aspx
https://www.instagram.com/p/DSfjWPdjdQA/?hl=en&img_index=1&utm_source=substack&utm_medium=email
https://www.nytimes.com/2025/11/30/arts/oxford-word-of-the-year-rage-bait.html
https://www.nytimes.com/2025/04/22/t-magazine/cuteness-kawaii-japan.html
https://www.instagram.com/p/DSfjWPdjdQA/?hl=en&img_index=11&utm_source=substack&utm_medium=email
https://www.instagram.com/p/DTxuhlSkisj/
https://www.tiktok.com/@thelullabyclub/video/7584231131986332948?q=magician%20at%20party&t=1769074211257


ICE HOCKEY 
CRACKS THE 
MAINSTREAM

This week’s long read

It’s about to get heated

Weber Forecast Insight
A gay ice hockey romance hit wasn’t on our bingo cards – and 
it goes to show audience desires for fresh and unexpected 
characters and narratives – NYC’s hottest club rn is a Heated 
Rivalry watch party. It’s a learning for brands tackling inclusivity 
or other purpose-led initiatives; progress lands better when it 
emerges from fandom rather than policy or press releases.

Image: @officialsteelers

ICYMI, ice hockey romance Heated Rivalry was 
the surprise streaming hit dominating pop culture 
discourse well beyond its niche at the tail end of 2025.

Although, for fans of the growing BookTok-driven, 
hockey romance category, perhaps it’s not so 
surprising. The genre took off back in 2019 with 
Hannah Grace’s Icebreaker. Part of its success lies 
in relatability. You’re more likely to find love on the 
rink than you are with the faeries or demons in well-
established romantasy tomes. Hockey is a romance 
author’s dream – a whole team of potential characters 
to create lore around. To use industry parlance, the 
players are “cinnamon rolls” – boy next door, safe, 
fundamentally decent – reflecting Gen Z’s desire for 
“wholesome” men.

It could be the reason behind the current “boy 
aquarium” trend, which sees mainly female fans flock 
to ice hockey games to lurk behind the glass and ogle 
the spectacle unfolding below, gladiator-style. Critics 
(and hockey bodies) say it’s reductive, yet you can’t 
argue with numbers, particularly in the UK. Overall 
attendance at British hockey games has increased by 
75% since 2010, according to the EIHL and 45% of all 
attendees in 2025 were women. NHL TV is rumoured 

to arrive in Britain this year, bringing 
with it a unique duality of high-octane 
drama – violence, strategy, skill – 
balanced with softer elements of ballerina-like grace.

Hockey fiction challenges an industry entrenched in 
a culture of silence. The popularity of Heated Rivalry, 
which focuses on a gay romance plot, tackles a 
paradox facing the “simultaneously welcoming yet 
exclusive sport” – the NHL has no openly gay players. 
According to Forbes, it’s “a masterclass in soft power...
influence without coercion. It’s how you change what 
people admire, normalise, or feel they can say out 
loud, not by forcing agreement, but by making a new 
narrative feel inevitable.” This take on Heated Rivalry’s 
success says it much better than we can.

And this moment extends beyond BookTok and niche 
streaming hits. Ice hockey is poised to cut further 
into global culture, especially if the upcoming Winter 
Olympics capture attention the way Paris 2024 did. 
With its theatrical warm-ups, cinematic entrances, 
team camaraderie and raw physicality, hockey is a 
sport engineered for virality.

The ice, it seems, is finally cracking. 

Image: @mariannasreads Image: @gabylogrr

Image: Forbes

https://www.vulture.com/article/heated-rivalry-new-york-brooklyn-watch-party.html?utm_term=696a31a92509713f3c77a2ef9cabe043&utm_campaign=TheGuideStayingIn&utm_source=esp&utm_medium=Email&CMP=guidestayingin_email
https://www.instagram.com/p/DTEEoB_AEPo/
https://www.yourtango.com/self/it-thing-for-gen-z-totally-wholesome
https://www.tiktok.com/@renatalopezzzzz/video/7584446363069336852?q=boyaquarium&t=1767889408032
https://www.tiktok.com/@renatalopezzzzz/video/7584446363069336852?q=boyaquarium&t=1767889408032
https://www.ft.com/content/9293facc-e8e7-44c3-b8d4-f240110a46d1
https://www.forbes.com/sites/pennyabeywardena/2026/01/05/heated-rivalry-how-a-gay-hockey-romance-became-a-soft-power-masterclass/
https://www.patreon.com/posts/147672287?display_app_qr=1&utm_source=post_link&utm_medium=email&utm_campaign=free_member_locked_newsletter&utm_id=9d529cfc-ffeb-4d67-a11a-3837445bfe21
https://www.tiktok.com/@mariannasreads/video/7579755417845173517?lang=en-GB&q=hockey%20romance%20booktok&t=1767964559202
https://www.tiktok.com/@gabylogrr/video/7583903049622588703?lang=en-GB
https://www.forbes.com/sites/pennyabeywardena/2026/01/05/heated-rivalry-how-a-gay-hockey-romance-became-a-soft-power-masterclass/


WANT TO 
KNOW WHAT 
ELSE IS ON 
THE HORIZON?
Talk to us for: 
 
Reports 
Our ‘Signals’ reports provide deep dive insights and implications  
for your brand, audience or category. 
 
Workshops 
Our own ‘Culture Collider’ workshop methodology approaches briefs 
through the lens of cultural trends to help teams create culture first ideas.

Pictured: Unsplash


