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This week's dates
& microtrends

TikTok trends

The continued appeal of the mystery scoop videos.

Getting the hardest pictures with the unpatched
method trend.

ICYMI

Bam Adebayo scored 83 points inthe NBA. Thisis as
surprising as if John Stones managed to net himself a
double hat-trick (6 goals).

Baby Batemans. The viral meet the finest boys
in finance article and the incredible amount of
backlash it received.

Phrase of the week

“Lipase and Spa days” r/laundry is going crazy for
Lipase enzymes, which are being touted as the best
ingredient for the cleanest clothes washes.

Digi updates
Apple ups its social media game with brainrot
videos for its new affordable laptop.

The “viral” Red V Blue trend wasn’t a problem until
parents made it a problem.

Beefs of the week

The Magic City event controversary and Timothée
Chalamet V ballet and opera.

What we’re loving

The Matieres Fecales' fall/winter collection,
‘The One Percent’.

For the new season of One Piece, the live action actors
and the original voice actors recreate the barrel
promise scene. Literally us.

Established trends

Tenants are opting for micro-apartments. Livingina
shoe doesn't seem too crazy anymore.

Shopping has become too reliant on scarcity and
drops. Please no more 16 oclock drops on Thursdays.

Insights of the week
A visual report of the varying salaries in New York.

The Forbes’ Billionaire facts and figures. Elon Musk
is $54 billion richer than Bezos, Zuck, Ellison and Buffet
combined...

On our radar

77 Project Hail Mary — 20 March
) Forbidden Fruits— 20 March

The Oscars —15 March

@ Invincible S4 —18 March
Steel Ball Run JoJo's Bizarre Adventure —

19 March

@\ BTS: Arirang—20 March
& 7/ Luke Combs: The Way | Am—20 March

Weekly doses of cute

Bruin the winner of Crufts, chimpanzees and
crystals, dog-sledding and RAYE’s pub plaque.

Rising trends
Video games are becoming a new medium for product

placement. Does the Porche come with Leon?

Actors are taking on the role of a lifetime: fake patients
for training doctors.

The future

The machine learning gig economy being trained by
laid-off lawyers and scientists.

Stats of the week

The worrying stats in the King’s College London survey.
31% of Gen Z men agree that a wife should always obey

her husband.

Ones to watch

The future of horror is on YouTube, rise of niche
social-first talk shows, the next line-up of Pixar films
and a live-action Samurai Champloo is OTW.
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https://www.tiktok.com/@crufts/video/7614997536029281558
https://www.nytimes.com/2026/03/04/science/chimpanzees-crystals.html
https://www.nytimes.com/2026/03/04/science/chimpanzees-crystals.html
https://www.nytimes.com/2026/03/04/travel/dog-sledding-minnesota.html
https://www.tiktok.com/@raye/video/7614984551642746134?lang=en-GB
https://hypebeast.com/2026/3/capcom-resident-evil-requiem-luxury-product-placement-study
https://hypebeast.com/2026/3/capcom-resident-evil-requiem-luxury-product-placement-study
https://www.youtube.com/watch?v=yaIntaTb-PM
https://variety.com/2026/tv/news/what-are-standardized-patients-actors-side-hustle-hospitals-1236678608/?utm_source=www.futureparty.com&utm_medium=newsletter&utm_campaign=smells-like-teen-money
https://variety.com/2026/tv/news/what-are-standardized-patients-actors-side-hustle-hospitals-1236678608/?utm_source=www.futureparty.com&utm_medium=newsletter&utm_campaign=smells-like-teen-money
https://www.theverge.com/cs/features/877388/white-collar-workers-training-ai-mercor
https://www.esquire.com/news-politics/a70639512/gen-z-gender-roles-survey/
https://www.kcl.ac.uk/news/almost-a-third-of-gen-z-men-agree-a-wife-should-obey-her-husband
https://www.newyorker.com/culture/infinite-scroll/the-future-of-horror-movies-is-on-youtube
https://www.hollywoodreporter.com/business/digital/livestream-talk-shows-nichecasting-1236520606/?utm_source=www.futureparty.com&utm_medium=newsletter&utm_campaign=the-jimmy-kimmel-of-truckers
https://www.hollywoodreporter.com/business/digital/livestream-talk-shows-nichecasting-1236520606/?utm_source=www.futureparty.com&utm_medium=newsletter&utm_campaign=the-jimmy-kimmel-of-truckers
https://www.hollywoodreporter.com/movies/movie-news/monsters-inc-3-pixar-incredibles-3-coco-2-release-dates-1236524393/
https://www.theverge.com/entertainment/892675/a-live-action-samurai-champloo-is-in-the-works
https://www.nytimes.com/2026/03/09/style/mystery-scoops-tiktok.html?utm_source=substack&utm_medium=email
https://www.tiktok.com/@aliciayurtt/video/7615441579796385038?q=method%20still%20unpatched&t=1773222313563
https://www.tiktok.com/@aliciayurtt/video/7615441579796385038?q=method%20still%20unpatched&t=1773222313563
https://www.nytimes.com/athletic/7106345/2026/03/10/bam-adebayo-30-point-quarter-heat-vs-wizards/
https://www.interviewmagazine.com/fashion/meet-the-finest-boys-in-finance?utm_source=substack&utm_medium=email
https://www.interviewmagazine.com/fashion/meet-the-finest-boys-in-finance?utm_source=substack&utm_medium=email
https://www.nytimes.com/2026/03/09/style/finance-bros-wall-street-fashion.html
https://www.nytimes.com/2026/03/09/style/finance-bros-wall-street-fashion.html
https://www.vox.com/life/481598/reddit-laundry-kismai-lipase-detergent-list-spa-day?view_token=eyJhbGciOiJIUzI1NiJ9.eyJpZCI6IlJlVlNrUjZubEsiLCJwIjoiL2xpZmUvNDgxNTk4L3JlZGRpdC1sYXVuZHJ5LWtpc21haS1saXBhc2UtZGV0ZXJnZW50LWxpc3Qtc3BhLWRheSIsImV4cCI6MTc3NDI3ODc1MSwiaWF0IjoxNzczMDY5MTUxfQ.w15NYJMiRFij0wJiFva53GrcpmaAeMXnBd7C8VTIjiI&utm_medium=gift-link
https://www.tiktok.com/@apple
https://www.macworld.com/article/3082372/apple-floods-tiktok-with-brain-rot-videos.html
https://www.macworld.com/article/3082372/apple-floods-tiktok-with-brain-rot-videos.html
https://www.bbc.co.uk/news/articles/cy4wgzdydkeo
https://www.theguardian.com/sport/2026/mar/09/nba-cancels-atlanta-hawks-magic-city-theme-night-strip-club
https://www.dazeddigital.com/life-culture/article/69881/1/in-defence-of-dead-or-dying-art-forms-timothee-chalamet-ballet-opera
https://www.dazeddigital.com/life-culture/article/69881/1/in-defence-of-dead-or-dying-art-forms-timothee-chalamet-ballet-opera
https://www.instagram.com/p/DVoky6yjUTv/
https://www.instagram.com/p/DVsVNXzjpZu/
https://www.instagram.com/p/DVsVNXzjpZu/
https://knowyourmeme.com/memes/chopper-crying
https://www.dazeddigital.com/life-culture/article/69804/1/why-micro-apartments-are-on-the-rise-housing-crisis-renting-london
https://www.theatlantic.com/culture/2026/03/shopping-drop-exclusive-selling-out/686308/
https://www.theatlantic.com/culture/2026/03/shopping-drop-exclusive-selling-out/686308/
https://nymag.com/intelligencer/article/new-york-salaries-jobs.html
https://www.forbes.com/sites/chasewithorn/2026/03/10/2026-worlds-billionaires-list-facts-and-figures/
https://www.instagram.com/p/DVsVNXzjpZu/
https://www.tiktok.com/@crufts/video/7614997536029281558
https://www.tiktok.com/@aliciayurtt/video/7615441579796385038?q=method%20is%20not%20patched&t=1773227857401
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How some of the trends we’ve identified have evolved in recent months

The sott day off

1. Show up/ log in to work later than you
usually do

Buﬂd—'a—ﬁggyﬁiend

2. Answer

3. Automat

4. JUST 5;}

Image: @jessawfh @ €€
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Image: @boyfriendbookbox . ' ‘ \ \
There's a huge subset of romantasy fan communities dedicated to
recreating the scent and aura of popular characters inreal life, from
dedicated Reddit threads to TikTokers who painstakingly hunt
down the perfect aroma using real fragrances. The latest trend
takes this step further —the ‘boyfriend book box’, a subscription
service that allows readers to imagine fictitious characters as their
own boyfriends. Each $500 box contains (among other things),
a special edition book, t-shirt and scented candle — but the piece
derésistance is an adult toy modelled on the character’'s own
private parts. There’s currently 20,000 people on the waiting

list, proving the demand for experiences that expand fantasy
universes and bring them into real life.

The latest ‘trend’ throwing shade on flexible work has been dubbed
‘the soft day off’ — using Al tech and hacks to appear like you're
working, while at the same time catching up on life admin, relaxation
or other personal tasks. It follows similar trends, like working
harder Mon-Thurs to ‘earn’ a soft Friday, and comes at a time when
midweek beauty and golf bookings are on the rise as people take
advantage of flexible schedules. With record levels of stress being
reported in UK workplaces, perhaps companies should own the
trend and add a soft day off to official benefits packages.

Trend: Modern love Trend: The soft life

Yakult Ladies

Image: @Yakult

Yakult, the probiotic drink company, has employed Yakult Ladies
since 1963. Adorned in a blue uniform and red plaid, they sell Yakult
door to door with a smile. Nearly 80,000 Yakult Ladies exist in

14 countries and regions across the globe. In Japan specifically they
have taken on an additional role, a friendly face for the increasingly
aging population. A weekly visit has been described by one
elderly woman as “| genuinely look forward to her visits. When the
doorbell rings and | hear her cheerful voice, it lifts my spirits instantly.”
As our world increasingly becomes more digital, the human-to-
human connectionis being lost. Especially for the increasingly aging
demographic who lack the skills or desire to keep up. For them looking
forward to a weekly visit can have a bigger impact than a once-in-a-
year visit from their grandkids. A bonus is having great gut health!

Trend: Re-Try-Erees


https://www.reddit.com/r/acotar/comments/nk42ro/acotar_character_scents/
https://www.tiktok.com/@grumpy_siren/video/7531902877061729566
https://boyfriendbookbox.com/faq
https://www.dazeddigital.com/life-culture/article/69834/1/fictional-boyfriend-box-dark-fantasy-subscription?utm_source=substack&utm_medium=email
https://www.standard.co.uk/news/uk/soft-off-day-viral-trend-tiktok-wfh-b1274083.html
https://www.thetimes.com/life-style/work/article/soft-off-day-working-from-home-r63lkf58x?gaa_at=eafs&gaa_n=AWEtsqfBKU8Da62-fBbHqZrYnojf7zzryvVPUt9kYxsDxjyYmu1efL2HeX-DEH2eJO0%3D&gaa_ts=69affea0&gaa_sig=9kxX1IgujvhMHQLIrBZAQtUX-nf1d-0ih5mmE986lDVd3x3YkT3ELTgNVL4-ucff5nyjd1v2rh6LPsU-lPepzQ%3D%3D
https://www.therevenueclub.co.uk/bbc-highlights-growth-in-weekday-rounds/
https://www.tuc.org.uk/news/tuc-record-levels-work-related-stress-britains-workplaces
https://www.yakult.co.jp/english/inbound/yakultlady/
https://www.bbc.co.uk/news/articles/cd07nljlyv0o
https://www.bbc.co.uk/news/articles/cd07nljlyv0o
https://www.bbc.co.uk/travel/article/20260302-the-yoghurt-delivery-women-combatting-loneliness-in-japan
https://www.bbc.co.uk/travel/article/20260302-the-yoghurt-delivery-women-combatting-loneliness-in-japan
https://www.tiktok.com/@jessawfh/video/7603113085682978070?q=the%20soft%20day%20off&t=1773229456691
https://www.youtube.com/watch?v=u8HNY7Ta4dA
https://www.tiktok.com/@boyfriendbookbox/video/7604409537457622288
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The ‘erey divorce’ phenomenon doesn't
signal aretreat from love. It's a redefinition

of it
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Image: @reformation

Image: The Guardian

[s divorce chic now?

Horecast

Single consumers are no longer niche. They’re a

rising identity group with real cultural momentum
and serious spending power. Brands should meet

this moment by treating uncoupling as a lifestyle

segment, not an afterthought by building targeted
experiences - from solo-friendly travel packages

to “newly single” loyalty perks. Not only will that

validate this demographic as aspirational and stylish

but will also be worthy of their ‘new chapter era’.

- Image: @oprah

Image: The Standard
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the art of being alone.

Image: @lenalifts

This week’s long read

VORC
CHIC

Why uncoupled is the new power move

Divorce has officially entered its ‘chic’ era. What used
to conjure up connotations of shame has become a
full-blown cultural rebrand complete with merch and
accessories —yes, even divorce rings are now a thing,
courtesy of Emily Ratajkowski.

And itis unconventional influencers leading the
charge. Take Hollywood super-lawyer Laura Wasser
— known for handling high-profile divorce cases such
as Kimye and Brangelina—who has teamed up with
Reformation on The Divorce Collection, arange of
power-dressing looks that put the confidence back
into being a divorcee. Think sharp tailoring, “DUMP
HIM” sweatshirts and the general vibe of “I'm not
crying, 'mthriving.”

The term “grey divorce” is on therise. People

over 50 are ditching marriages that have run their
course as longer, healthier lives make compromise
feel optional. What once was framed as a pursuit

of the young, the search for love is now something
those later in their life are reigniting. Single is no longer
judged. It has become romanticised and being newly
single has never looked more like stepping into

your power.

But the glow-up of divorce fits neatly into a

bigger cultural plot twist: the rise of the solo
economy. One-person households are now the
fastest-growing globally, and young people are
romanticising everything from solo holidays to living
in golden-girls-style friend collectives. Even more
so as millennial and Gen Z women often value female
friendships more than romantic relationships. The
message is clear: alone doesn't mean lonely — it might
actually be aspirational and a time for needed
personal growth.

Despite the shift, brands are still stuck selling to the
‘nuclear family’. This logic is becoming outdated as
marriage and birth rates fall and younger (and now
older) people choosing to live, date and travel solo.
The opportunity? A dual strategy: help people forge
IRL community and design with the proudly single

in mind. Because whether you're divorced, delaying
commitment, or happily doing life solo, independence
isn't a failure —it's now a flex. And now, even comes with
chic accessories.



https://www.instagram.com/p/DU3aPtTkS48/?img_index=1
https://www.standard.co.uk/lifestyle/fashion/divorce-dressing-lawyer-laura-wasser-reformation-b1272450.html
https://www.standard.co.uk/lifestyle/divorce-rings-trend-fashion-b1266292.html
https://www.vogue.com/article/divorce-rings-trend-emily-ratajkowski-barbara-sturm
https://www.instagram.com/p/DU3vLQ1EsnD/?img_index=1
https://www.thereformation.com/the-divorce-collection.html?srsltid=AfmBOopR9aKYKUsjGqEbZ6bCnZX1iN2uJGfx-4ZHcE9JVYOJ-YSoeNw1
https://www.instagram.com/p/DU3aPtTkS48/?img_index=1
https://www.instagram.com/p/DU3aPtTkS48/?img_index=1
https://www.huffingtonpost.co.uk/entry/grey-divorce-january_uk_695b7d49e4b0d6beb5fd8679
https://www.hellomagazine.com/brides/877665/grey-divorce-reasons-over-50/
https://www.hellomagazine.com/brides/877665/grey-divorce-reasons-over-50/
https://www.theguardian.com/commentisfree/2026/feb/14/the-grey-divorce-phenomenon-doesnt-signal-a-retreat-from-love-its-a-redefinition-of-it
https://www.theguardian.com/commentisfree/2026/feb/14/the-grey-divorce-phenomenon-doesnt-signal-a-retreat-from-love-its-a-redefinition-of-it
https://theconversation.com/doing-things-alone-is-on-the-rise-and-businesses-should-pay-more-attention-to-that-even-on-valentines-day-273227
https://theconversation.com/doing-things-alone-is-on-the-rise-and-businesses-should-pay-more-attention-to-that-even-on-valentines-day-273227
https://www.forbes.com/sites/kianbakhtiari/2026/02/26/7-cultural-trends-for-2026-and-beyond/
https://www.thetimes.com/static/solo-travel-google-trends/?gaa_at=eafs&gaa_n=AWEtsqefpKY1lLTbh3Z2DLfjf3aKN5nIAMFVE9VwFYZCh0gsTH-O7o4EAziMegJ_C30%3D&gaa_ts=69b158d1&gaa_sig=AmbGRmX_YHEQHSiCHqw0ZdOSUxAqevekoeXeqW3MhWFJWE8GSrlDfbuWSn31Tb3R6Lwe7blNfsJ6lSQCO-GZAw%3D%3D
https://thekit.ca/living/living-relationships/golden-girls-living-with-friends/
https://openthemagazine.com/india/why-millennial-and-gen-z-women-invest-deeply-in-their-female-friendships
https://openthemagazine.com/india/why-millennial-and-gen-z-women-invest-deeply-in-their-female-friendships
https://legallysingle.com/single-life-trends/10-reasons-to-stay-single/
https://www.tiktok.com/@lenalifts/video/7614550628433399054?q=the%20power%20of%20being%20alone%202026&t=1773230024279
https://www.tiktok.com/@lenalifts/video/7614550628433399054?q=the%20power%20of%20being%20alone%202026&t=1773230024279
https://www.independent.co.uk/life-style/single-mothers-community-children-b2907551.html
https://www.independent.co.uk/life-style/single-mothers-community-children-b2907551.html
https://mediacat.uk/why-brands-should-join-the-singles-market/
https://mediacat.uk/why-brands-should-join-the-singles-market/
https://www.instagram.com/p/DQWz--SkUDT/
https://www.tiktok.com/@lenalifts/video/7614550628433399054?q=the%20power%20of%20being%20alone%202026&t=1773230024279
https://www.theguardian.com/commentisfree/2026/feb/14/the-grey-divorce-phenomenon-doesnt-signal-a-retreat-from-love-its-a-redefinition-of-it
https://www.standard.co.uk/lifestyle/fashion/divorce-dressing-lawyer-laura-wasser-reformation-b1272450.html

BRANDWATCH

£§.’=‘E‘i"£§?§-“r

Inspiring creative from around the world

Nike ACG

Image: Inter.it

Who needs a stadium? Nike's ACG has
launched a 1,677-piece portable football
pitch that can pop up literally anywhere;

on snowy mountains, sandy beaches,
rocky trails. Designed by Amsterdam Berlin,
the “All Conditions Cup System” packs
goals, floodlights, seating, field lines and
even whistles into lightweight components
that fit in a small van. ACG = “All Conditions
Gear,” and this activation literally proves

it. It's not just a product; it's an embodied
brand promise.

Image: LidI NI

Lidl have done it again! The retailer is
stepping into super shoe territory with

its new Crivit Carbon-Plated Trainers,
landing in all 234 Irish stores this week.
With carbon plate running shoes reaching
€400, the €49.99 price tagis asteal!l And
the timing? Chef’s kiss. Spring race season
is about to go full throttle, and first-timers
are staring down the barrel of marathon
shoe shopping. Taking elite running tech
and making it supermarket accessible, this
mass-appeal media story is going viral!

MecDonalds
A NHL

Image: McDonald’s

McDonald’s Canada is kicking off a mini

but mighty face-off with its new NHL Star
Sticks Meal. Tapping into the collectible
trend, seven of hockey’s biggest names are
joining the menu as mini hockey sticks. This
nostalgia meet game-day hype power collab
is perfect to kick off the season. Even major
hockey stars Connor McDavid and Auston
Matthews are in on it calling the collectibles
a “mini hockey experience” and “a cool way
to own a piece of the game.” It's a mini hockey
experience... with a side of fries!

Image: thedramaweddingchapel.com

Movie studio A24 are not backing down
with The Drama promotion. Instead, they
are allin opening a Vegas wedding chapel

for one day only this Saturday for real
couples to get married in the spirit of the
film. Even the online nomination form to
accept couple submissions completely
encompasses the overall aesthetic of a
Vegas chapel and we are obsessed with
the level of detail. By inviting fans into

their own mini-movie moment, A24 has
officially retained the crown of story-world
experiential marketing gurus.

(Chupa Chups

Image: @chupa_chups_nl

May we present, the final boss of Chupa
Chups. Leaning straight into the long-
running internet meme about their wrappers
being impossible to open, the brand said,
“You thought this was hard?” and created an
over-the-top impenetrable “Chupa Chups
Impossible” [ollipop wrapped in liquid rubber
better suited to space travel than sweet.
What's inside? The brand-new easy-open
wrapper. This viral-ready content is the
perfect playground for UGC. With the
#ChupaChupsimpossible tapping right
into quick, silly TikTok culture, it's playful,
self-aware and absurd in the best way.



https://www.inter.it/en/news/inter-and-nike-acg-the-all-conditions-cup
https://www.lidl-ni.co.uk/p/crivit-men-s-ladies-running-shoes/p10015840
https://www.youtube.com/watch?v=0abWFJVSxPQ
https://www.mcdonalds.com/ca/en-ca/newsroom/article/NHL-s-Biggest-Stars-Team-Up-with-McDonald-s-Canada-to-Launch-the-New----NHL--Star-Sticks-Meal-.html
https://www.mcdonalds.com/ca/en-ca/newsroom/article/NHL-s-Biggest-Stars-Team-Up-with-McDonald-s-Canada-to-Launch-the-New----NHL--Star-Sticks-Meal-.html
https://www.instagram.com/p/DVeX7xOiVkV/
https://www.instagram.com/p/DVTku9uESih/?hl=en
https://thedramaweddingchapel.com/
https://www.chupachups.co.uk/easiertoopen
https://www.chupachups.co.uk/easiertoopen
https://www.youtube.com/watch?v=E7sTFll5bB0
https://www.youtube.com/watch?v=E7sTFll5bB0
https://www.tiktok.com/@hpc_official/video/7615234326095138070
https://www.tiktok.com/tag/chupachupsimpossible
https://www.inter.it/en/news/inter-and-nike-acg-the-all-conditions-cup
https://www.mcdonalds.com/ca/en-ca/newsroom/article/NHL-s-Biggest-Stars-Team-Up-with-McDonald-s-Canada-to-Launch-the-New----NHL--Star-Sticks-Meal-.html
https://thedramaweddingchapel.com/
https://www.tiktok.com/@chupa_chups_nl/video/7615661480209370400
https://www.lidl-ni.co.uk/p/crivit-men-s-ladies-running-shoes/p10015840

WANT TO
KNOW WHAT
ELSE IS ON

THE HORIZON?

Talk to us for:

Reports

Our ‘Signals’ reports provide deep dive insights and implications
for your brand, audience or category.

Workshops

Our own ‘Culture Collider’ workshop methodology approaches briefs
through the lens of cultural trends to help teams create culture first ideas.

Weber
Pictured: Unsplash Shandwick



