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& microtrends

TikTok trends

Here are two new dances to try. Jyaimespam
created a dance trend through sheer will power
and learn the choreography of Charli XCX’s
Rock Music.

The Gen Z top 5 horror movie list trend. Vague
trauma dumps > actual movies.

ICYMI
Forrest Gump IRL. Arda Saatciran a 600 KM Ultra

Marathon from Death Valley to Los Angeles in 5 days.

BTS takeover Mexico. 50,000 fans at the city
square and outside the venue.

Phrase of the week

“Alhamdulillah! Islamic culture is mainstream
now” Terms like wallahi and Inshallah are becoming
a part of popular lexicon.

Digi updates
Reality itself feels fake. The information crisis and
the attention-span panic.

Gabi the robot Buddhist monk in South Korea.
Zenyatta from Overwatchis real!

Tea of the week

Wives are scouring every forum for a job. Not for
themselves but for their unemployed husbands.

What we’re loving

Phoebe Bridgers new album rollout in cities with UFO
sightings. And Peppa Pig X Conan Gray.

The second time in history these words have ever been
said: hacky sackis cool.

Established trends

There’s one month to the World Cup but is Mexico,
Canada and the US ready?

The lucrative livestream candy business. ASMR +
teleshopping + sweets = $$5.

Insights of the week

Girls just wanna poop. The previously taboo
conversation around women’s bowel movements.

Are sugar babies becoming extinct because of Al
companions? And Janitor Al’'s romantic companions.

On our radar
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@\ Jpegmafia: experimental Rap — 22 May
& 7/ LE SSERAFIM: PUREFLOW pt1-22 May

Star Wars: The Mandalorian and Grogu — 22 May

Lego Batman: Legacy of the Dark Knight — 22 May

Rick and Morty S9 - 24 May

Weekly doses of cute

The Sheep Detective performance, surname
family battle, the wedding worm, twins!, and
bug parade.

Rising trend

Death is beauty, beauty is death. The next aesthetic
is you guessed it, death.

The future

PCOS has beenrenamed to polvendocrine
metabolic ovarian syndrome.

Joybuy, the Chinese Amazon, is fighting for the
delivery commerce crown in the EU.

Stat of the week

56% of US adults think they are at least somewhat
cool. And separately 13% have chosen Zendaya as
the person they would model their life on.

Ones to watch

KJ Apa VS Mr Fantasy, the basketball jumper
arms race, thrifting pharmaceutical-branded
swag and buy a mecha.
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https://www.fastcompany.com/91537053/why-women-are-looking-for-jobs-for-their-unemployed-husbands?utm_source=substack&utm_medium=email
https://www.vulture.com/article/phoebe-bridgers-surprise-shows.html
https://www.vulture.com/article/phoebe-bridgers-surprise-shows.html
https://www.tiktok.com/@peppapig/video/7639136299856842014
https://www.businessinsider.com/hacky-sack-footbag-newest-trend-high-school-gen-z-2026-5
https://www.theatlantic.com/ideas/2026/05/world-cup-transit-costs/687136/
https://www.theatlantic.com/ideas/2026/05/world-cup-transit-costs/687136/
https://www.ft.com/content/5a174e57-98ec-4874-b41f-b5dff001aa21?syn-25a6b1a6=1
https://www.bustle.com/wellness/regular-girls-tiktok-poop-influencers-fibermaxxing
https://www.glamourmagazine.co.uk/article/did-ai-kill-the-sugar-baby?utm_source=substack&utm_medium=email
https://www.forbes.com/sites/annatong/2026/05/07/three-dudes-run-the-biggest-ai-romantic-fantasy-site-for-women/
https://www.tiktok.com/@jyaimespam/video/7638705817964875030
https://www.tiktok.com/@bbnotiktok/video/7638390829387631892?_r=1&_t=ZN-96JK92vkn4w
https://www.tiktok.com/@agatherenou/video/7637669974139505933?is_from_webapp=1&sender_device=pc
https://www.tiktok.com/@agatherenou/video/7637669974139505933?is_from_webapp=1&sender_device=pc
https://www.tiktok.com/search?q=top%205%20horror%20movie%20trend&t=1778517719278&utm_source=substack&utm_medium=email
https://www.reddit.com/r/LivestreamFail/comments/1t9jjq6/arda_saat%C3%A7i_has_completed_the_red_bull_600_km/
https://www.reddit.com/r/LivestreamFail/comments/1t9jjq6/arda_saat%C3%A7i_has_completed_the_red_bull_600_km/
https://www.independent.co.uk/tv/culture/bts-mexico-city-tour-video-b2972102.html
https://www.independent.co.uk/tv/culture/bts-mexico-city-tour-video-b2972102.html
https://koreajoongangdaily.joins.com/news/2026-05-12/entertainment/kpop/BTS-concerts-in-Mexico-City-draw-150000-inside-35000-outside-venue/2589976
https://www.dazeddigital.com/life-culture/article/70210/1/how-islamic-culture-went-mainstream-anne-hathaway-inshallah-muslim-islamophobia
https://www.dazeddigital.com/life-culture/article/70210/1/how-islamic-culture-went-mainstream-anne-hathaway-inshallah-muslim-islamophobia
https://www.tiktok.com/@etymologynerd/video/7637885046212267278?_r=1&_t=ZN-96Ex8V07Yfu
https://www.theguardian.com/media/ng-interactive/2026/may/06/how-to-survive-the-information-crisis-we-once-talked-about-fake-news-now-reality-itself-feels-fake
https://www.theatlantic.com/culture/2026/05/attention-span-anxiety/686986/
https://www.nytimes.com/2026/05/06/technology/robot-monk-buddhist-seoul.html
https://www.instagram.com/p/DYLOJ6cD_p9/?img_index=1
https://www.tiktok.com/@reuters/video/7636730589688777998?q=gabi%20the%20monk&t=1778669693421
https://www.tiktok.com/@jaaxeu/video/7638071453094513950
https://www.tiktok.com/@alexandrancody/video/7638640047327153429?_r=1&_t=ZN-96JHC1X0iWs
https://www.tiktok.com/@mikaelaschifferle/video/7630649628890844437?_r=1&_t=ZN-96HKjbUJXqI
https://www.tiktok.com/@mikaelaschifferle/video/7630649628890844437?_r=1&_t=ZN-96HKjbUJXqI
https://www.tiktok.com/@carlyhalitzer/video/7638117640187268383?_r=1&_t=ZN-96GminbAJ7u
https://www.tiktok.com/@carol_hubb1/video/7638274022391729439?_r=1&_t=ZN-96H7AWhIQMw
https://www.tiktok.com/@bleepbloop2u/video/7635443825946742030?_r=1&_t=ZN-9698ooqHaAY
https://www.dazeddigital.com/beauty/article/70112/1/death-botox-red-carpet-malnourished-thin-cadavar-fat
https://www.dazeddigital.com/beauty/article/70112/1/death-botox-red-carpet-malnourished-thin-cadavar-fat
https://www.theguardian.com/society/ng-interactive/2026/may/12/polycystic-ovary-syndrome-pcos-new-name-polyendocrine-metabolic-ovarian-syndrome-pmos
https://www.theguardian.com/society/ng-interactive/2026/may/12/polycystic-ovary-syndrome-pcos-new-name-polyendocrine-metabolic-ovarian-syndrome-pmos
https://www.theguardian.com/business/2026/may/06/joybuy-uk-amazon-china-ecommerce
https://sherwood.news/culture/55-percent-americans-think-they-are-at-least-somewhat-cool-which-celebrities-are-cool/
https://www.yahoo.com/lifestyle/family-relationships/article/the-celebrity-gen-z-wants-to-emulate-the-most-its-not-taylor-swift-lebron-james-or-mrbeast-110000472.html
https://www.hollywoodreporter.com/music/music-news/kj-apa-calls-out-mr-fantasy-stealing-image-1236588831/
https://defector.com/can-the-jumper-be-hacked-inside-basketballs-next-arms-race
https://defector.com/can-the-jumper-be-hacked-inside-basketballs-next-arms-race
https://www.nytimes.com/2026/05/09/style/pharma-drugs-merch-swag-vintage.html
https://www.nytimes.com/2026/05/09/style/pharma-drugs-merch-swag-vintage.html
https://www.wired.com/story/unitree-gd01-mecha-robot/

How some of the trends we’ve identified have evolved in recent months

Death to tasteslop

Image:

Hyper-polished, stylised images are on their way out as brands look to
distance themselves from the Al-generated “ " polluting the
internet. Culture writer Kyle Chayka that the ‘human’ aesthetic
IS now everywhere - messier, lofi, sprinkled with intentional mistakes.
Examples include “a Weezer that looks like a ten-year-
old drew it in marker, Charli XCX aNew York event with
what looks like a handwritten note, and Guess’s January with
acid-yellow lowercase type and scratched-out Photoshop highlights.”
Looks like our misspent youth mastering Microsoft Paint is art, mum!!

Trend: At your inconvenience

Man bands

Image:

As put by the ,“The Boy Band Heyday May Be
Over—But the ‘Man Band’ Era Has Just Begun”. Millennial women
are forking out to see their favourite childhood bands in concert,
from the Backstreet Boys (Backstreet Men?) to the Jonas Brothers,
we're turning out in our thousands for comforting comeback tours.
According to the WSJ, “boy bands were only expected to have “a
shelf life of about seven or eight years.” But their resurgence shows
just how much people want to recapture the simpler energy of the
‘90s — especially through “breezy, melodic tracks about love and
heartbreak”. Yet another example of emotional familiarity over novelty,
proving that everybody (yeahhh) still wants that feeling.

Trend: Modern classics

Nostalgic workouts

Image:

Stock up on the neon and dust off your VHS players, the nostalgia
trend is coming for fithess! Younger generations have discovered

,a'90s fitness craze that blends tackwondo, boxing and
aerobics into a fun workout - a contrast to maxxing culture. After
uncovering old routines on YouTube, enthusiasts are sharing their
attempts on TikTok from the comfort of their own living rooms. And they
work! One user posted; “tae bo workouts have me insanely snatched
I'min the best shape of my life”, while others called for the return of
Jane Fonda and Cindy Crawford-era fitness videos. Another nostalgic
fitness trend, calisthenics, has been having a thanks toits
low barriers to entry - it's essentially bodyweight exercises. BRB calling
Mr Motivator for our next consumer campaign.

Trend: Newstalgia


https://www.instagram.com/p/DYDSxRrEvVG/
https://www.newyorker.com/culture/infinite-scroll/a-lo-fi-rebellion-against-ai
https://x.com/Weezer/header_photo
https://www.nme.com/news/music/charli-xcx-announces-conversations-event-as-she-gears-up-to-drop-new-rock-album-3943196
https://www.glamcult.com/articles/i-guess-our-favourite-fashion-ad-of-2026-has-already-been-decided-and-its-an-iphone-5-pic/
https://www.wsj.com/arts-culture/music/nkotb-the-backstreet-boys-boyz-ii-men-tour-97f915e0?mod=arts-culture_feat7_music_pos1&utm_source=www.futureparty.com&utm_medium=newsletter&utm_campaign=from-boy-bands-to-man-bands&_bhlid=ee03f6ab7e6c83e2e31058e39ce298b848bc9e86
https://substack.com/redirect/4cd3c55a-b97d-4518-ae15-31b9f8511a64?j=eyJ1IjoiajA3ZXIifQ.3iVlCoH92IbVD1AZ0MvVvZYHLLitWoh5fpjO-AylCWw
https://airmail.news/fitness/2026/4/the-oldest-new-workout
https://www.tiktok.com/@wellnessdiaries_/video/7612140600510532895?q=tae%20bo&t=1778579622461
https://www.instagram.com/p/DXr4BdcEaCX/
https://www.instagram.com/p/DVjEnbFjUc-/?hl=en
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This week’s long read

o n Image: Cosmopolitan
G L°w H ° M E Image: Big Issue

(50ing the extra mile to be a hot mess

Retire the bath bombs and weighted blankets; devotees now check their scores religiously, even if
sedentary solace is onits way out. We've pivoted researchers suggest most of us are interpreting the
into the age of the ‘Everyday Athlete’, where data as a misguided fithess flex.
competitiveness is the new green juice and
communal trauma is the ultimate bonding exercise — Looking like you've really worked out is the final piece.
provided you ensure everyone knows you did it. We're approaching the ‘sweaty skin summer’, where
the goal is an intense, post-Pilates flush. ASICS ‘Get
It's no secret the transition from curated wellness the Glow’ campaign spotlighted this visceral filter-
to high-intensity participation is well underway. The free radiance of pro and everyday athletes and as
numbers are doing some heavy lifting: 1.8% of Cosmopolitan notes, the most sought-after look is :
the UK population applied for the 2027 London now the glow of someone who just left the studio. Image: @hyroxyoungstars

Marathon, while powerhouse Hyrox (which we

recently discovered is a portmanteau for “hybrid This booming “performance economy” is inviting .
rockstar”) crushed its one million sign-up target deeper brand integration. While finish-line logos e er Ore CaS HSl

well ahead of schedule and recently confirmed its remain a staple, pioneers like Puma, with its

Brands seeking genuine, earned-firstimpact must step up to not only the finish line

Hyrox Youngstars series is going permanent. It revived Project3 competition, and Trek - trading

turns out we haven't just joined gyms; we've bonded aerodynamic perfection for the grit of off-road but also the starting line. To establish a track record of cultural traction, marketers

over collective suffering. gravel cycling —are diving deeper. There isimmense can no longer simply sponsor the sweat. They must actively facilitate the grind and
impact in pacing people through the “pain cave,” the recovery.

Evenresting is a competition. Enter Heart Rate proving that the strongest brands are those that

Variability (HRV), the latest longevity obsession. sweat alongside their community.

Once reserved for actual Olympians, wearable



https://www.theguardian.com/sport/2026/may/05/london-marathon-record-applications-2027-race
https://www.theguardian.com/sport/2026/may/05/london-marathon-record-applications-2027-race
https://roxlyfe.com/hyrox-reaches-1-million-tickets-sold/
https://endurance.biz/2026/industry-news/hyrox-youngstars-confirmed-as-permanent-global-series/
https://www.gq.com/story/why-hrv-is-the-new-longevity-obsession?utm_source=substack&utm_medium=email
https://www.asics.com/gb/en-gb/mk/soundmindsoundbody/gettheglow
https://www.asics.com/gb/en-gb/mk/soundmindsoundbody/gettheglow
https://www.cosmopolitan.com/style-beauty/beauty/a71176734/summer-2026-makeup-trends/
https://about.puma.com/en/newsroom/corporate-news/2026/21-01-2026-run-it-back-puma-project3-returns-boston-london-marathons
https://about.puma.com/en/newsroom/corporate-news/2026/21-01-2026-run-it-back-puma-project3-returns-boston-london-marathons
https://revolutioncyclesport.co.uk/news/uk-cycling-industry-trends-2026/
https://revolutioncyclesport.co.uk/news/uk-cycling-industry-trends-2026/
https://www.instagram.com/reel/DYOQaL3lD4i/?igsh=OTV3dDI4ang1bmF6
https://www.cosmopolitan.com/style-beauty/beauty/a71176734/summer-2026-makeup-trends/
https://vm.tiktok.com/ZNRGjN171/
https://www.instagram.com/p/DXzTsnIDAJV/?igsh=MTEzZWNoOXZtMDkyaw==
https://www.bigissue.com/opinion/sabastian-sawe-marathon-running/

Inspiring creative from around the world

adidas

Image:

lconic high budget sports ads are back!
Part-Marty Supreme part nostalgic lore
dump, the showcases
the GOATS of football with the up-and-
coming stars of the sport. Thiswas a
massive flex from the 3 striped brand,
showing their star-studded roster. With the
World Cup coming up ina month, all eyes
will be on the games. It's the perfect time to
make a splash. Now we're just waiting for
Nike to make a move.

L

'he Ordinary

Image:

The Ordinary has opened
in 6 different locations. These pop-up
stores are grocery stores/lessons in beauty
marketing. The skincare company is a

. These pop-
ups teach us to ‘buy the ingredients not the
hype’ and not fall for beauty brand’s markups.
We're typing this on our word-enhancing

processor made from 0% natural ingredients.

Calbee

Image:

Japanese snack company, Calbee has
recently announced that its packaging
for

. Albeit looking
super swanky, it was a decision driven by
the current conflict in the Middle-East and
their reliance on naphtha (byproduct of oil
needed for ink and plastics) imported from
the area. We're starting to see the impact
on consumer goods, buckle up for aweird
summer.

SPOLILY

Image:

For Spotify’s 20th anniversary;,

that goes backintime
to show its users their first song and top alll
time songs. They're rewarding their long-time
subscribers and are tapping into the list loving
consumers. Our first song was Immigrant
Song by Led Zeppelin all the way back in
September 2014. What a mood.

AP X Swatch

Image:

The Audemars Piguet X Swatch collabis
making heads turn with its octet of pocket
watches.

to “fund a dedicated initiative
supporting the preservation and transmission
of watchmaking savoir-faire”. The most
unexpected partnership between a premier
luxury brand and a ‘mall brand’ has spawned
a unique product that bridges the average
consumer with an exclusive brand name.
Watch bag charm


https://www.youtube.com/watch?v=mJJY53qhJe0
https://www.instagram.com/p/DYCpKu-K_wR/?hl=en
https://www.instagram.com/p/DVbP5XSCiYo/?hl=en
https://www.bbc.co.uk/news/articles/c78k405j8pdo
https://www.bbc.co.uk/news/articles/c78k405j8pdo
https://www.instagram.com/p/DYPQEsUjkYM/?img_index=4
https://www.instagram.com/p/DYPQEsUjkYM/?img_index=4
https://www.audemarspiguet.com/com/en/news/origins/swatch-royal-pop.html
https://www.audemarspiguet.com/com/en/news/origins/swatch-royal-pop.html
https://www.tiktok.com/@subwaytakes/video/7639007043508079902
https://www.instagram.com/p/DYB6Fs3AJUw/
https://www.tiktok.com/@reuters/video/7639259946017770766?q=calbee&t=1778677606368
https://www.instagram.com/p/DYPQEsUjkYM/?img_index=1
https://www.instagram.com/p/DYP1QMgkWoR/?hl=en
https://www.instagram.com/p/DYGGfY5iqu8/?hl=en&img_index=1
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WANT TO
KNOW WHAT
ELSE IS ON
THE HORIZON?

Talk to us for:

Reports

Our ‘Signals’ reports provide deep dive insights and implications
for your brand, audience or category.

Workshops

Our own ‘Culture Collider’ workshop methodology approaches briefs
through the lens of cultural trends to help teams create culture first ideas.




