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Macro trend Icon Glossary

Trending

On the up

It’s gonna be big

Sustainability

TikTok trend

News you 
should know

Cancelled

That’s the tea

Consumer habit

Be quick

Real Manly

World Cup underdogs

A cultural exchange

Tasteslop

Pickle is the pumpkin spice of summer

Pick a card



Weekly dose of cute
Hobbitmaxxing, purrito, Lisa Rinna’s outfits  
and Edna Mode.

Rising trends
Remember who you are Tumblr girls.  
The aesthetic is making a cool comeback.

Drink of the summer? Kool-Aid Pineapples  
are the neon sugar drink of the moment. 

The future
Would your life be completely ruined if all  
of your digital data came out? 

Stat of the week
13 to 24-year-olds who say they primarily listen  
to songs from the 2020s has dropped from 55%  
in 2021 to 44% in 2025. 

Ones to watch 
Disclosure Day launches to $93 million, RIP 
Pizza Hut, Shrek 5 trailer, and 24 Jump Street  
is in development. 

TikTok trends
Get fit with the Aeropickles. Our butt has never 
looked this good.  

Are you chronically online enough for these? Have you 
been taken to Bangladesh yet? And Gut Genug. 

 ICYMI
We didn’t jinx it. Knicks in 5. And the Carolina 
Hurricanes win the Stanley cup after 20 years. 

Who doesn’t love an underdog. 40 year-old Vozinha 
shuts down Spain and Curaçao scores 1 against 
Germany.  

Phrase of the week
“Pickle is the pumpkin spice of summer.” The green 
crunchy pickle is literally everywhere and in everything. 

Digi updates 
The UK is passing an under-16 social media ban. 
Sorry kids, you’ll have to talk with your family or do 
homework for fun now.  

The conflicting promises of an AI future. 

Tea of the week
Influencer culture has become too hand-in-hand  
with bridal parties.

What we’re loving 
Jordyn Woods’s’ Lucky bag that ‘won’ the  
NBA finals. It came in clutch!  

Basically, the Avengers of new gen K-Pop.  
LE SSERAFIM x ILLIT x KATSEYE.  

Established trends
Gen Z are OBSESSED with caffeine. If we don’t 
shake uncontrollably at least 2/3 of the day, what’s  
the point? 

‘Little’ luxuries accessories are in high demand. 
Think bag charms but for your body. 

Insights of the week 
Looking for a new outfit? Go full Chrome Hearts  
or rent your wardrobe or go full thrifted. 

The British food scene is turning rotten. 

FOR 
YOUR 
INFO This week’s dates 

& microtrends

On our radar
Supergirl – 26 June
Jackass: Best and Last – 26 June

House of Dragon S3 – 21 June
The Bear S5 – 25 June

Deltarune Chapter 5 – 23 June

Image: @komeanime

Image: @vozinha1

Image: @Karltowns

https://www.tiktok.com/@chickenjawsh/video/7645714116627287310?q=hobbitmaxxing&t=1781626789726
https://www.tiktok.com/@vdoggiedawg/video/7651260555302276383?_r=1&_t=ZN-97HbZJ2LCR5
https://www.tiktok.com/@bravotv/video/7652564498015882509?_r=1&_t=ZN-97J8iQ6kjyg
https://www.tiktok.com/@mrtobiman/video/7649130783780785421?_r=1&_t=ZN-97HbXjgqENj
https://www.refinery29.com/en-us/tumblr-girl-aesthetic-style?utm_source=feed&utm_medium=rss
https://nypost.com/2026/06/09/lifestyle/how-to-make-kool-aid-pineapples-summers-viral-treat/
https://nymag.com/intelligencer/article/your-digital-self-is-vulnerable.html
https://nymag.com/intelligencer/article/your-digital-self-is-vulnerable.html
https://www.wsj.com/arts-culture/music/spotify-streaming-hits-nostalgia-old-972818d5?st=bPAXxx&reflink=desktopwebshare_permalink&cn=DD%20June%2012%202026&cid=a42b813b35cf2926af0404c7874b1462&lt=the%20most%20of%20any%20decade
https://variety.com/2026/film/box-office/disclosure-day-global-box-office-debut-michael-biopic-milestone-1236780903/
https://www.theguardian.com/business/2026/jun/16/yum-brands-to-sell-pizza-hut-chain
https://www.theguardian.com/business/2026/jun/16/yum-brands-to-sell-pizza-hut-chain
https://www.youtube.com/watch?v=Swiz1XyfhcI
https://variety.com/2026/film/news/24-jump-street-jonah-hill-channing-tatum-1236771917/
https://variety.com/2026/film/news/24-jump-street-jonah-hill-channing-tatum-1236771917/
https://www.tiktok.com/@komeanime/video/7648065541504044306?_r=1&_t=ZN-97GD1ftbv0t
https://www.tiktok.com/@ianmcconnellmusic/video/7649038438942985503?q=bangladesh&t=1781685831846
https://www.youtube.com/watch?v=0GnA8VYOfko
https://www.instagram.com/p/DZjkMOLujPe/
https://www.instagram.com/p/DZnOE9gFDAn/?hl=en&img_index=1
https://www.instagram.com/p/DZnOE9gFDAn/?hl=en&img_index=1
https://www.theguardian.com/football/2026/jun/15/cape-verde-hero-vozinha-in-tears-after-spain-draw-as-cost-of-visa-stopped-his-mother-being-at-game
https://www.theguardian.com/football/2026/jun/15/cape-verde-hero-vozinha-in-tears-after-spain-draw-as-cost-of-visa-stopped-his-mother-being-at-game
https://www.dw.com/en/germany-start-2026-world-cup-with-win-over-curacao/a-77538843
https://www.dw.com/en/germany-start-2026-world-cup-with-win-over-curacao/a-77538843
https://edition.cnn.com/2026/06/14/us/pickle-flavor-summer-cec
https://www.theguardian.com/media/2026/jun/17/uk-social-media-ban-digital-advertising-snapchat-instagram-youtube
https://www.theguardian.com/technology/2026/jun/11/ai-absolutism-apocalyptic-future
https://www.thecut.com/article/influencer-culture-bridesmaid-proposal-boxes-bachelorette-gifts.html
https://www.thecut.com/article/influencer-culture-bridesmaid-proposal-boxes-bachelorette-gifts.html
https://www.marieclaire.com/fashion/celebrity-style/jordyn-woods-lucky-bag-knicks-vs-spurs-nba-finals/
https://www.youtube.com/watch?v=27C4pfRsf9g
https://www.dazeddigital.com/life-culture/article/70422/1/how-caffeine-became-gen-z-drug-of-choice-sober-curious-wellness-drink-pouches
https://www.elle.com/fashion/trend-reports/a71462900/little-luxury-accessory-trend-2026/
https://coveteur.com/chrome-hearts-trend
https://www.theatlantic.com/ideas/2026/06/clothing-rental-sustainability-nuuly-shopping/687526/
https://www.nbcnews.com/business/consumer/thrift-shops-inflation-gen-z-rcna348991
https://www.theguardian.com/food/2026/jun/09/booming-british-food-scene-has-suddenly-gone-bust
https://www.tiktok.com/@komeanime/video/7648065541504044306?_r=1&_t=ZN-97GD1ftbv0t
https://www.instagram.com/p/DZnf6KPnLxd/?hl=en&img_index=1
https://www.instagram.com/p/DZjkMOLujPe/


TREND TRACKING
Real manly A cultural exchange Pick a card

Countering toxic online masculinity culture, unique clubs around 
the world are popping up dedicated to creating safe spaces for 
vulnerability. Examples like Hot Boys Cry and the viral Pints and 
Ponytails are a direct rejection of the macho toxic masculinity. These 
safe spaces are showing men of all ages that there’s more to being a 
man than slamming a six pack and going to the gym. While on TikTok, 
wholesome men are cutting through the brofluencers and are going 
viral for their bromances or their undying love for their wives.  

This World Cup has become a melting pot of cultures that typically 
wouldn’t interact with one another. There’s tons of heartwarming and 
beautiful exchanges between unlikely countries. Our favourite being 
FreddyLA7’s X account where the wholesome German football fan 
shares his first time in the States. It went so viral that he’s getting invited 
by NASA, JJ Watt, and soon meeting Ella Langley. Mexico and South 
Korea are having a K-drama/telenovela moment with the words 
Coreano, hermano ya eres Mexicano going viral and memes of the 
mixed children in 9 months. And we can’t forget about the Tartan 
Army taking over Boston. Do us proud lads. 

The playing card market is experiencing a major boom. Originally 
for Cardistry, the performance act of card flourishing, fancy card 
decks have found a new audience: collectors. Artists and brands can 
create art for the actual box, the front and back of the playing card and 
can also decide on the material. Limited edition drops and collabs 
are consistently selling out. It goes against the randomness of a blind 
box or a Pokémon card pack; consumers know exactly what they’re 
getting. 

Image: @freddyLA7 Image: @gabangel_officialImage: @hotboyscry

Trend: Under the new influence Trend: Looking up to UNC Trend: In the heart of the cards

How some of the trends we’ve identified have evolved in recent months

https://www.thetimes.com/world/europe/article/hot-boys-tearing-down-manosphere-one-good-cry-at-a-time-sv33vdm7x?utm_term=Autofeed&utm_medium=Social&utm_source=Twitter#Echobox=1780643922
https://www.thetimes.com/world/europe/article/hot-boys-tearing-down-manosphere-one-good-cry-at-a-time-sv33vdm7x?utm_term=Autofeed&utm_medium=Social&utm_source=Twitter#Echobox=1780643922
https://www.instagram.com/p/DX95rR3Dpal/?hl=en&img_index=7
https://www.instagram.com/thesecretlifeofdads/?hl=en
https://www.instagram.com/thesecretlifeofdads/?hl=en
https://www.tiktok.com/@dir.yahvisionz/video/7630889192867826957?_r=1&_t=ZN-97Hbabcy5F0
https://www.tiktok.com/@joseluisperez09/video/7649060161314753805?q=Jose%20Luis%20Per%20&t=1781689306620
https://x.com/FreddyLA7
https://x.com/AstroAnnimal/status/2066981712282656890?s=20
https://x.com/FreddyLA7/status/2066305203729523137?s=20
https://x.com/FreddyLA7/status/2065672210799378760?s=20
https://www.npr.org/2026/06/17/nx-s1-5835229/mexico-south-korea-world-cup-fans-coreano-hermano
https://www.tiktok.com/@notfashunjustin/video/7651016494469369101?q=Coreano%2C%20hermano%20ya%20eres%20Mexicano%2C&t=1781692951068
https://www.tiktok.com/@elyse9438/video/7651018955544415502?q=mexican%20south%20korean%20children&t=1781693021694
https://www.independent.co.uk/sport/football/world-cup/scotland-fans-tartan-army-boston-bars-b2997378.html
https://www.independent.co.uk/sport/football/world-cup/scotland-fans-tartan-army-boston-bars-b2997378.html
https://jingdaily.com/posts/cardistry-the-subculture-turning-playing-cards-into-collectible-art
https://www.instagram.com/p/DZdYXkGj5t8/?hl=en&img_index=1
https://www.instagram.com/p/DRmtWn5EWhd/?hl=en&img_index=1
https://x.com/FreddyLA7/status/2064843218361991363?s=20
https://www.instagram.com/p/DW4Gu8ukY8e/?hl=en&img_index=1
https://www.instagram.com/p/DX95rR3Dpal/?hl=en&img_index=1


TASTESLOP
This week’s long read

The new cultural moat

Weber Forecast Insight
The rise of taste discourse is a reminder that attention is little without credibility.  
As culture becomes increasingly sensitive to sameness, there’s an opportunity  
to signal discernment through sharper curation and clearer point of view. 

A new cultural buzzword has entered the villa. In 2026, 
taste is the cause of our anxiety. 

Taste is being framed as the last human edge marked 
safe from automation or scale. As AI democratises 
production means, turning everyone into a creative, 
the real differentiator is shifting from making things 
to knowing which things are worth making. This 
has triggered a frenzy in Big Tech, where “taste” is 
being invoked with the same evangelical energy that 
“disruption” once was in 2010s. 

But the more everyone talks about taste, the 
more standardised it becomes. In corners of the 
internet, taste discourse is converging on the same 
reference points. The same archive fashion pulls, 

Rimowa suitcases and “deep cuts” circulating, rather 
than signaling discernment. The likes of Claude are 
adopting the grainy, analogue look together with serif 
fonts, emulating human imperfection. 

Trend forecaster Emily Segal was first to coin the term 
tasteslop, describing the algorithmic flattening of art, 
fashion and design into beautiful blandness lacking the 
friction and specificity of human curation. But real taste 
has always been slower than a prompt: built through 
history, context, discernment and pattern recognition, 
leaving us in a strange loop of turning taste into another 
shared template, rather than the antidote to it. 

Image: @TheNewYorker

Image: @Wired 

Image: @Dazed

Image: @khole_emily

Image: @val

https://www.newyorker.com/culture/infinite-scroll/why-tech-bros-are-now-obsessed-with-taste
https://www.dazeddigital.com/life-culture/article/70283/1/why-are-celebrities-obsessed-with-taste-letterboxd-charli-xcx-criterion-closet
https://whatsanu.substack.com/p/2510-humanwashing
https://nemesisglobal.substack.com/p/tasteslop
https://www.newyorker.com/culture/infinite-scroll/why-tech-bros-are-now-obsessed-with-taste
https://www.wired.com/story/ai-has-come-for-serif-fonts/
https://www.dazeddigital.com/life-culture/article/70283/1/why-are-celebrities-obsessed-with-taste-letterboxd-charli-xcx-criterion-closet
https://x.com/khole_emily/status/2050232765506019330
https://www.youtube.com/watch?v=T3Ne2kAmW4g&t=537s


BRANDWATCH
Inspiring creative from around the world

Google Commodore Needles Rolex Noah NY

Google Earth’s flight simulator is back - 
this time front and centre in your browser, 
not buried as a secret 207 Easter egg. 
With real-time 3-D terrain streaming 
and arcade-style controls, it turns global 
exploration into something accessible for all 

– inspiring travellers and future aviators alike. 
It’s pure entertainment while showing off 
impressive technology. Jet setting but with 
zero jet lag – sign us up!

Commodore’s Callback 8020 flips the 
script on smartphones. This Y2K-inspired 
device leans into nostalgia while combatting 
doomscrolling and online fatigue. You still 
get the essentials (WhatsApp and Spotify 
etc.) but this new handset is perfect for the 
ever-increasing consumer demand for tech 
minimalism. Retro tech for the win again! 
Cya in the real world xoxo

Needles has teamed with Albino & Preto 
to make Jiu Jitsu chic. Blending vintage 
sportswear nostalgia with athletic design 
and with real practitioners leading the 
campaign, it leans hard into authenticity - 
less costume, more culture - which gives 
the drop real credibility. Just when you think 
streetwear couldn’t be more inventive…

Rolex has taken luxury retail to new 
heights with a boutique perched at the 
peak of Mount Titlis - over 3,000 metres 
up in the Swiss Alps. Reached only by 
cable car, it turns a simple shopping 
trip into a full-on destination moment 
establishing a new global summit for 
luxury watch retail. It’s less about footfall, 
more about altitude-induced awe.

Fashion brand, Noah NY, has ventured into 
eyewear with its first collection featuring 
The Angus and The Keating. With both 
styles handcrafted in Japan from 100% Bio-
circular acetate, certified biodegradable, 
and fitted with mineral glass, the drop 
prioritises longevity over disposability – an 
approach that bakes in the eco rather than 
bolts it on. 

Image: @googleearth Image: @albinoandpreto.jp Image: @bucherer Image: Noah NYImage: Commodore

https://earth.google.com/static/multi-threaded/versions/20260521_1201_RC02/index.html?hl=en-GB
https://x.com/googleearth/status/2065449043925381293?ref_src=twsrc%5Etfw%7Ctwcamp%5Etweetembed%7Ctwterm%5E2065449043925381293%7Ctwgr%5E27962133815c9a8071a4a0944cd31513c748309f%7Ctwcon%5Es1_&ref_url=https%3A%2F%2Fwww.euronews.com%2Ftravel%2F2026%2F06%2F14%2Ffly-around-the-globe-with-google-earths-new-flight-simulator
https://developers.google.com/maps/documentation/earth/flight-simulator
https://commodore.net/callback/
https://www.youtube.com/watch?v=ixD_fqrnA_c
https://www.youtube.com/watch?v=ixD_fqrnA_c
https://www.albinoandpreto.com/
https://www.instagram.com/p/DZY6zPNAaeb/?img_index=1
https://www.watchpro.com/bucherer-opens-worlds-highest-rolex-boutique/
https://www.bucherer.com/uk/en/locations/switzerland/engelberg-truebsee
https://www.instagram.com/p/DZZrlNAlLDI/?img_index=4
https://www.instagram.com/noahny
https://noahny.com/products/angus-sunglasses
https://noahny.com/products/round-sunglasses
https://x.com/googleearth/status/2065449043925381293
https://www.instagram.com/p/DZY6zPNAaeb/?img_index=1
https://www.instagram.com/p/DZZrlNAlLDI/?img_index=4
https://noahny.com/products/round-sunglasses
https://commodore.net/callback/


WANT TO 
KNOW WHAT 
ELSE IS ON 
THE HORIZON?
Talk to us for: 
 
Reports 
Our ‘Signals’ reports provide deep dive insights and implications  
for your brand, audience or category. 
 
Workshops 
Our own ‘Culture Collider’ workshop methodology approaches briefs 
through the lens of cultural trends to help teams create culture first ideas.

Pictured: Unsplash


