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?
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This week's
dates &

microtrends

TikTok trends

Somehow Elvis has returned.

South Korea (and us) are obsessed with
from

ICYMI

Love and Deepspace vs their fans after the

after a

9-month hiatus for the start of Streamer University 2.

Phrase of the week

Spooky Szn
with the sun should be all year around.

Digi updates

How the are showing the

realities of working at adesk. Our 9-5is watching these.

Gen ZinChinaare turningto
.Sobbing for a past we never had.

Tea of the week

Young people don't believe in the future, are going
full YOLO and are early.
What we’re loving

is full of fascinating people
and everyone’s clamouring for a

Our favourite tourist,
Thankfully he has

Established trends

No, please save us!

Insights of the week

has destigmatised ache
and made them super-duper cool.

How every

Weekly doses of cute

: And Kyoto with

On our radar

The Odyssey —17 July

Gracie Abrams: Daughter From Hell - 17 July

2=\
@ Steve Lacy: Ohyeah? -17 July
Syd: Beard —-17 July

Rising trends

YouTuber is the new astronaut.
so they can be rich and famous.

BBQ lovers are
.It's like buying a boat except you can't go anywhere
and it doesn’t do well with water.

The future

PlayStation says .
Do they not look at the WF? The people want analogue!

Stat of the week
The NHS will launch for
those who walk 30 mins aday or 26 miles a month
Ones to watch
The unfurlsin London,
incoming, ,
and

Image:

Image:

Image:


https://fortune.com/2026/06/26/school-career-surveys-social-media-influencer-gap/
https://fortune.com/2026/06/26/school-career-surveys-social-media-influencer-gap/
https://www.theguardian.com/food/2026/jun/19/luxury-barbecue-outdoor-cooking-uk-summer
https://www.theguardian.com/food/2026/jun/19/luxury-barbecue-outdoor-cooking-uk-summer
https://techcrunch.com/2026/07/01/sony-to-end-physical-playstation-game-discs-in-2028/
https://www.bbc.co.uk/news/articles/cj6g0rdy40jo
https://www.bbc.co.uk/news/articles/c4g49q5qyjxo
https://www.hollywoodreporter.com/movies/movie-news/siren-head-horror-zach-cregger-brian-duffield-1236634292/
https://www.hollywoodreporter.com/movies/movie-news/siren-head-horror-zach-cregger-brian-duffield-1236634292/
https://www.thewrap.com/creative-content/movies/heat-2-cast-filming-christian-bale-leonardo-dicaprio-michael-mann/?utm_source=www.futureparty.com&utm_medium=newsletter&utm_campaign=is-fun-over
https://variety.com/2026/film/box-office/minions-and-monsters-box-office-franchise-worst-start-supergirl-brutal-drop-1236801905/
https://variety.com/2026/film/box-office/minions-and-monsters-box-office-franchise-worst-start-supergirl-brutal-drop-1236801905/
https://www.theguardian.com/tv-and-radio/2026/jul/01/canada-joins-eurovision-song-contest
https://www.tiktok.com/@emisdiary64/video/7657586887074270486?q=mama%20im%20trapped%20in%20an%20orb&t=1783431752072
https://www.koreaherald.com/article/10774825
https://www.koreaherald.com/article/10774825
https://www.tiktok.com/@iisweinithepooh/video/7659043111699631378?is_from_webapp=1&sender_device=pc
https://kotaku.com/love-and-deepspace-petitions-demanding-devs-bring-back-sexy-wolf-man-amass-over-300000-signatures-2000712590
https://hypebeast.com/2026/7/kai-cenat-after-nine-month-haitus-history-making-dual-streamer-univeristy-return
https://www.salon.com/2026/06/30/is-summerween-really-a-thing/?utm_source=www.futureparty.com&utm_medium=newsletter&utm_campaign=black-market-wellness
https://www.bustle.com/life/corporate-girlie-tiktok-corporate-baddie-day-in-the-life-big-law-consulting-jobs
https://www.nytimes.com/interactive/2026/07/05/world/asia/china-nostalgia-dream-core.html
https://www.nytimes.com/interactive/2026/07/05/world/asia/china-nostalgia-dream-core.html
https://www.bbc.co.uk/news/articles/c8e2yp1gg37o
https://www.nytimes.com/athletic/7404503/2026/07/01/2026-wimbledon-queue/
https://www.nytimes.com/athletic/7393971/2026/06/25/world-cup-bracelet-bank-of-america/
https://www.nytimes.com/athletic/7393971/2026/06/25/world-cup-bracelet-bank-of-america/
https://www.theatlantic.com/technology/2026/07/freddy-world-cup-viral-fan/687771/?utm_source=feed
https://www.instagram.com/freddyla7/?hl=en-gb
https://www.wsj.com/world/europe/europe-heat-wave-temperatures-air-conditioning-b7fb110d?mod=hp_lead_pos7
https://www.highsnobiety.com/p/pimple-patch-culture-trend-starface-mighty-patch/
https://www.nytimes.com/interactive/2026/06/30/us/world-cup-fans.html
https://www.express.co.uk/entertainment/gaming/2221240/pokemon-go-cats-game-catchcat
https://www.wsj.com/lifestyle/taylor-swift-travis-kelce-cats-5b84b70c?mod=lifestyle_lead_pos1
https://www.tiktok.com/@nana_asex/video/7659611085745507598?_r=1&_t=ZN-97qXADxwv82
https://www.tiktok.com/@natashaog425/video/7659426157032475918?_r=1&_t=ZN-97qXEOkjRXW
https://www.tiktok.com/@nat.vals/video/7659437474627816717?_r=1&_t=ZN-97sDdVZ2xB1
https://www.instagram.com/p/DaPrCBmDZ3X/?hl=en&img_index=1
https://www.tiktok.com/@natashaog425/video/7659426157032475918?_r=1&_t=ZN-97qXEOkjRXW
https://www.tiktok.com/@iisweinithepooh/video/7659425785844960519?q=korean%20crunchy%20squish%20toys&t=1783500216158

How some of the trends we’ve identified have evolved in recent months

The Summer of Ludd

Image:

New York’s Tompkins Square Park has hosted the ,
teaching people how to ditch the phones and be more present IRL.
Attendees attend seminars like how to date and flirt offline, how to

mend clothing and how to get off Spotify and reclaim their music taste.
Performances included the history of the luddite movement and “Google
inreal life” Q&As, and handmade zines published think pieces about the
rise of surveillance tech in schools. The event itself was advertised entirely
offline, through newsletters, printed posters and word of mouth, drawing
300 people along. The festival was organised by Dan Fox, a slow tech
evangelist, with the aim to make real life more compelling than an online
one. The luddite movement is gaining momentum - phone-free events
have since 2024, and is allthe rage.

Trend: Luddite Youth

Fancy a poothie?

Image:

[YCMI, fibre has been everywhere this year. We're
with supplements, high-fibre recipes and hacks to keep us all on the go.
Creators are going viral for their creative concoctions (
and fibremaxxing tutorials, the most alarming of which being the Poop
Smoothig, lovingly dubbed The Poothie. Created by Ariel Pastore-Sebring
as part of her ,she's combined bowel-loving ingredients
like spinach, chia, oats and peanut butter into one aesthetically displeasing
but apparently very effective invention. And may we introduce you to
,who has launched Liquid Salad, whichis exactly what it

sounds like. They're onto something. The rise of GLP-1s and the fact that
96% of UK adults don't get enough fibre - as well as

in younger adults - means that all eyes are down below.

Trend: The Glow-up Economy

Friendshipping

Image:

Social media is shipping influencer friendships. At a time when we're
making less friends than ever, we're parasocialising with online friend
groups instead — with fandoms even forming around them. Creator
duos like and of Upstairs
Neighbors, and of Brooke and Connor
Make a Podcast, and Jake Shane and Brett Chody create new lexicons,
with a single phrase (like Chody’s “that’s like common
sense, | fear”) acting as a symbol of belonging between fans. Reporter
Rebecca Jennings thinks that in 2026, even friendship itself may have
become aspirational.

Trend: Friends for Sale


https://www.wired.com/story/inside-the-luddite-festival-harnessing-gen-zs-rage-against-big-tech/
https://djmag.com/news/phone-free-events-567-2024-report-finds
https://www.lsnglobal.com/micro-trends/article/33262/analogue-summer
https://www.instagram.com/domrobxrts/?hl=en
https://www.instagram.com/mayamoto_/?hl=en
https://www.instagram.com/brookeaverick/?hl=en
https://www.instagram.com/fibula/?hl=en
https://www.instagram.com/reels/DNqfc0lRwfz/
https://www.newyorker.com/magazine/2026/07/06/the-fibre-fad-keeps-on-moving
https://www.tiktok.com/@hallysicle/video/7647193615894088991
https://www.tiktok.com/@cookingwithrel
https://www.instagram.com/alanlinplus/?hl=en
https://www.instagram.com/alanlinplus/?hl=en
https://www.dazeddigital.com/life-culture/article/70524/1/should-we-all-be-fibremaxxing-trend-gut-health-tiktok-wellness-fibermaxxing
https://www.dazeddigital.com/life-culture/article/70524/1/should-we-all-be-fibremaxxing-trend-gut-health-tiktok-wellness-fibermaxxing
https://www.tiktok.com/@rebeccawilliams.info/video/7657019900921171214?q=summer%20of%20ludd%20tompkins%20park&t=1783508882809
https://www.instagram.com/alanlinplus/?hl=en
https://www.tiktok.com/@coco0nthebeat/video/7590491553341132087?embed_source=121374463%2C121468991%2C121439635%2C121749182%2C121433650%2C121404358%2C121497414%2C122349556%2C122221973%2C122122240%2C121351166%2C121811500%2C121960941%2C122122244%2C122122243%2C122122242%2C121487028%2C122258714%2C121331973%2C120811592%2C120810756%2C121885509%3Bnull%3Bembed_blank&refer=embed&referer_url=www.dazeddigital.com%2F&referer_video_id=7590491553341132087

Image: @barrackobama

Image: @nytimes

Image: @holdensmith962

Image: @ babewakeuplakynposted

Image: EEC

\Weber Forecast Insight

As an antidote to how unpredictable everything feels, consumers are starting to believe

in the unknown again. We’re all hoping for a big wake-up call and an alien encounter could
be the solution as bizarre as that sounds! Believing in a conspiracy is more believable than
what’s happening in the news. But it wouldn’t be surprising if aliens do visit that people
wave it off as another Al hoax. People are only willing to believe what they want to believe.

This week’s long read

AMONG
US?

Who doesnt want a meet-cute with E.T

Extraterrestrial activity is taking off! While clamouring
for confirmation of aliens is nothing new, (Roswell
anyone??),it's been a while since UFOs have been

at the forefront of our minds... UNTIL NOW

Get your tinfoil hats ready. The UFO files
kicked us off with a bang, revealing
basically nothing except for

grainy images of the sky. While

the White House recently

created a UFO council, the

more exciting news came straight

from someone who would 100%

know something. Zarack Obama’s viral
comments on aliens confirmed we've
not yet met them, there's no conspiracy
theory and no secret alien bunkers. But it’s
not stopping the conspiracy theorists (and
us) from believing.

In pop culture, the Alien cinema king himself —
Spielberag-released Disclosure Day for amodern day

&ssr HE WEBER
g FORECAST

take on government conspiracy and alien coverups.
Who do you believe? Steven “E.T” Spielberg or an ex-
President? We believe in Pheobe Bridgers. For her
upcoming album, she performed surprise shows in
US towns with famous UFO sightings,
like Roswell, Lubbock and Little Rock.
Kacey Musgraves went full first
encounter and saw “orbs” outside
her plane.

The r/aliens and r/UFOs subreddits
with combined over 1M weekly visitors are
the modern forums for alien conspiracy,
with UAP sighting posts and very
impassioned discussions. Most of it
's fiction but with how blurry reality
feels right now, it can be comforting in
believing in something bigger than us alll.
Will we see aliens in our lifetimes? Maybe not yours!



https://www.theguardian.com/world/2026/jun/12/ufo-uap-files-us-government-release
https://www.pbs.org/newshour/politics/white-house-picks-harvard-professor-with-polarizing-alien-theories-to-lead-new-ufo-council
https://www.pbs.org/newshour/politics/white-house-picks-harvard-professor-with-polarizing-alien-theories-to-lead-new-ufo-council
https://www.bbc.co.uk/news/articles/cx2g4qglzz8o
https://www.bbc.co.uk/news/articles/cx2g4qglzz8o
https://www.nytimes.com/video/podcasts/the-daily/100000010961486/do-aliens-exist-steven-spielberg-believes-they-do.html
https://www.vulture.com/article/phoebe-bridgers-surprise-shows.html
https://www.reddit.com/r/UFOs/comments/1shwwxq/country_singer_kacey_musgraves_catches_orbs_from/
https://www.reddit.com/r/UFOs/comments/1shwwxq/country_singer_kacey_musgraves_catches_orbs_from/
https://www.reddit.com/r/aliens/
https://www.reddit.com/r/UFOs/
https://www.reddit.com/r/UFOs/comments/1p92xe7/you_wanted_disclosure_i_am_a_whistleblower/
https://www.tiktok.com/@babewakeuplakynposted/video/7638760833635372302?q=pheobe%20bridgers%20alien&t=1783520000229
https://www.tiktok.com/@holdensmith962/video/7638313745021668639?q=pheobe%20bridgers%20alien&t=1783520000229
https://www.bbc.co.uk/news/articles/c1m2epkey44o
https://www.tiktok.com/@nytimes/video/7651350288799943950?q=spielberg%20alien&t=1783519930690
https://www.instagram.com/p/DUy9E_UD9RR/

Inspiring creative from around the world

Krispy Kreme

Image:

Knock, Knock. Who's there? It’s the

. The doughnut company has

transformed some of the beloved

flavours into nostalgia
filled, limited-edition treats. Rather than
simply borrowing the names, each
doughnut has been carefully built to
recreate the cookie experience through
different fillings, toppings and textures.
And that's on knowing your audience.

LEGO

Image::

LEGO’s new turns
fandom into something fans can literally

build, with ,
signature imagery and iconic tour moments.
The range is full of Easter eggs designed for
devoted fans to decode and share. Beyond
the bricks, it's a clever example of how brands
are creating deeper,

to hyper engaged fandoms. For Livies, the
instructions are optional - the lore isn't.

Mé&S x Fl

Image:

From pit stops to outfit drops, M&S just
staged the on
Silverstone’s iconic Formula 1 pit lane
at this year’s British Grand Prix. With 50
models walking through working garages
alongside race cars and engineering crews,
M&S transformed one of motorsport’s
most famous settings into an
,sShowcasing its new “Dress
to Thrill” summer collection. Now that’s
an industry collision we want to see.

Aldi

Image:

Aldi has taken the viral “blind box” craze
from the world of collectibles and dropped it
straight into the grocery aisle. The

offers shoppers free surprise boxes
packed with snacks, protein picks, fibre-
rich foods and fan favourites. Proving such
a success, the brand gave

with 5,000 more released —which

again completely sold out turning everyday

grocery shopping into an unboxing moment.

(5onna Need Milk

Image:

Our newest obsession?
from Gonna Need

Milk featuring Charles Melton. Merging
wellness messaging

content is definitely the way to
capture the attention of Gen Z. Thisis the
perfect example of blending celebrity with
pop-culture aesthetic to turn hydration
science messaging into something far
more shareable. 10/10 —no notes.


https://www.krispykreme.com/promos/girl-scout-cookies
https://www.krispykreme.com/promos/girl-scout-cookies
https://www.krispykreme.com/promos/girl-scout-cookies
https://www.instagram.com/p/DafhgvBGswo/?img_index=1
https://www.instagram.com/p/DafhgvBGswo/?img_index=1
https://shopuk.oliviarodrigo.com/pages/lego
https://www.lego.com/en-us/aboutus/news/2026/june/new-lego-editions-olivia-rodrigo-sets?locale=en-us
https://www.instagram.com/reels/DaNtuCCjJgz/
https://corporate.marksandspencer.com/newsroom/press-releases/ms-takes-love-pole-position-first-ever-silverstone-fashion-show-ahead
https://www.youtube.com/watch?v=Fgt36Ai6WWI&list=PLQKqrQuVuew4&index=2
https://www.youtube.com/watch?v=Fgt36Ai6WWI&list=PLQKqrQuVuew4&index=2
https://corporate.aldi.us/newsroom/news/aldi-blind-boxes-giveaway
https://corporate.aldi.us/newsroom/news/aldi-blind-boxes-giveaway
https://aldiblindbox.com/
https://aldiblindbox.com/
https://www.instagram.com/p/DaQuU0NhAp3/
https://www.instagram.com/p/DaQuU0NhAp3/
https://www.instagram.com/p/DZ51qdlSwvL/
https://www.instagram.com/p/DZ51qdlSwvL/
https://www.instagram.com/p/DafhgvBGswo/?img_index=1
https://www.instagram.com/reels/DaNtuCCjJgz/
https://corporate.marksandspencer.com/newsroom/press-releases/ms-takes-love-pole-position-first-ever-silverstone-fashion-show-ahead
https://corporate.aldi.us/newsroom/news/aldi-blind-boxes-giveaway
https://www.instagram.com/p/DaN0hhmFCH_/?img_index=2

WANT TO
KNOW WHAT
ELSE IS ON
THE HORIZON?

Talk to us for:

Reports

Our ‘Signals’ reports provide deep dive insights and implications
for your brand, audience or category.

Workshops

Our own ‘Culture Collider’ workshop methodology approaches briefs
through the lens of cultural trends to help teams create culture first ideas.

Weber
Shandwick

Pictured: Unsplash



