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Macro trend Icon Glossary

Micro trend

Everything wellness is being Zyn-if

Merchmaxxing

Gen A catches them al

surveillance chic

79) Jimothy’s sponcon era

Difficult to action

The Odyssey

Easy to action
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This week's dates
& microtrends

@

TikTok trends

Will you be tempted by the song of the siren?
The Odyssey soundtrack that’s haunting everyone.

The unhinged co-worker interview prank trend.

ICYMI

Salad bowl chains are flexing their lack of diarrhoea
inducing iceberg lettuce and everyone thinks they
haveit. It'sjust IBS babe.

How the Spanish around the world are celebrating
their 1-O victory. In NYC, Keyne the mascot, London

is a party, the cucu cucurella song and Spain erupts.

Phrase of the week

“Women are starting to adopt the language of
looksmaxxing.” How femininity and beauty on social
mediais changing.

What we’re loving

New monkey alert! The orange lipped Likweli are a
newly identified species.

The Odyssey is an IMAX must-watch, a must-read on
Wikipedia and is making $$$. Never doubt the GOAT!

Digi updates
The people, families and couples letting Al have free
reign over their lives.

Music influencers are being sponsored to promote
music but aren’t disclosing it. Instead buy random
CDs to find new stuff.

Tea of the week

Gen Zwomen are having to be mothers to their
partners and therise of low-effortmenonTV.

Established trends

Everything wellness is being Zyn-ified.

Asking amateur luddites if we really are in the year
of the analogue.

Insights of the week

Young people don’t want to go in politics for fear of
violence and Al execs are in fear of angry investors.

Young people are running faster and faster to the
shock of retired runners and coaches.

On our radar

" Spider-Man: Brand New Day — 29 July

@ Bleach: Thousand-Year Blood War S4 —
25 July

Halo: Campaign Evolved — 28 July

@\ Arina Grande: Petal — 31 July
7/ Shaboozey: TOCL&OWT —31July

Weekly doses of cute

Dog model, what models read, Xzibit and his
cat, Tony Hawk x Madison, finding a monkey,
Jimothy and the village super league.

Rising trends

All things grandma are on the rise, with knitting
and dressmaking being taught at Folk Schools.

In the mud. Crabbing and mudlarking are
must-try hobbies.

The future

The only MMA we would watch is robots fighting.

Stat of the week

The 1,273-designer transparency report. 54% of
designer freelancers had a client come to them with

Al-generated sketches to start a project.

Ones toread/watch

The king of Ibiza, photos for the Tour-de-France,

slop biographies, Marvel moves office, Joy of the

WC and the Mickey Mouse Club returns.

Image: @jeredgruber

Image: @xzibit
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https://www.vogue.com/article/meet-the-lap-dog-who-took-in-the-fall-2026-couture-shows
https://www.vogue.com/article/getting-booked-what-models-read-backstage-fall-2026-couture
https://www.instagram.com/p/Da1zzmvBWic/?hl=en
https://www.instagram.com/p/Da1zzmvBWic/?hl=en
https://www.tiktok.com/@madison.humphreyy/video/7664701429776403726?_r=1&_t=ZN-98CaxXKHo3e
https://www.theguardian.com/world/2026/jul/21/monkey-marmoset-abandoned-london-bus-primate-licences
https://www.tiktok.com/@kelseyk_99/video/7663651743334501645?_r=1&_t=ZN-98Cbyifilfy
https://edition.cnn.com/2026/07/20/china/china-village-super-league-soccer-intl-hnk
https://www.nytimes.com/2026/07/18/well/grandma-hobbies-crafts-knitting-quilting.html
https://www.vogue.co.uk/article/granny-dress-trends
https://sfstandard.com/2026/07/13/baddies-who-crab-san-francisco-crabbing-community/
https://www.newyorker.com/news/letter-from-the-uk/how-mudlarking-became-londons-hottest-hobby
https://www.tiktok.com/@tmz/video/7663573723076709645?is_from_webapp=1&sender_device=pc
https://www.fastcompany.com/91571502/freelance-design-pricing-transparency-project-report
https://www.vanityfair.com/story/ibiza-club-owner-yann-pissenem
https://defector.com/a-chaotic-day-in-the-life-of-the-photographers-at-the-tour-de-france
https://www.nytimes.com/2026/07/16/technology/ai-slop-books-biography-amazon.html
https://www.polygon.com/marvel-comics-nyc-los-angeles-move-new-eic/
https://www.nytimes.com/athletic/interactive/fifa-world-cup-2026-fan-video-reactions-highs-lows-best-moments/
https://www.nytimes.com/athletic/interactive/fifa-world-cup-2026-fan-video-reactions-highs-lows-best-moments/
https://deadline.com/2026/07/the-mickey-mouse-club-disney-plus-pilot-1236983470/
https://www.tiktok.com/@captnjay/photo/7664139930678938893?is_from_webapp=1&sender_device=pc
https://www.tiktok.com/@apn.tech/video/7663509249284197645?_r=1&_t=ZN-98DykVGmmbi
https://www.businessinsider.com/salad-chains-amid-cyclospora-outbreak-we-dont-serve-iceberg-lettuce-2026-7
https://www.wired.com/story/everyone-thinks-they-have-diarrhea-parasite/
https://www.wired.com/story/everyone-thinks-they-have-diarrhea-parasite/
https://www.vogue.com/article/how-new-york-celebrated-spains-world-cup-victory
https://www.tiktok.com/@gala.fr/video/7664522622666902816?is_from_webapp=1&sender_device=pc
https://www.tiktok.com/@lunadecoco2/video/7664407468792892680?is_from_webapp=1&sender_device=pc
https://www.tiktok.com/@lunadecoco2/video/7664407468792892680?is_from_webapp=1&sender_device=pc
https://www.tiktok.com/@luis_delam0/video/7664773268980698390?is_from_webapp=1&sender_device=pc
https://www.youtube.com/watch?v=NCzFizcflA4
https://www.dazeddigital.com/beauty/article/70651/1/women-adopt-language-looksmaxxing-clavicular-beauty
https://www.dazeddigital.com/beauty/article/70651/1/women-adopt-language-looksmaxxing-clavicular-beauty
https://www.nytimes.com/2026/07/15/science/meet-earths-newest-monkey-and-check-out-its-orange-lips.html
https://www.theverge.com/entertainment/968337/the-odyssey-imax-screenings-christopher-nolan
https://www.wsj.com/arts-culture/film/odyssey-christopher-nolan-matt-damon-movie-release-homer-75fd95c5?mod=itp_wsj&mod=djemITP_h
https://www.wsj.com/arts-culture/film/odyssey-christopher-nolan-matt-damon-movie-release-homer-75fd95c5?mod=itp_wsj&mod=djemITP_h
https://www.vulture.com/article/no-one-sells-tickets-like-christopher-nolan.html
https://www.vanityfair.com/story/olive-ai-agent
https://www.newyorker.com/magazine/2026/07/20/when-ai-is-a-member-of-the-family
https://www.newyorker.com/culture/progress-report/the-ai-gender-gap-meets-the-parenting-gender-gap
https://www.npr.org/2026/07/13/nx-s1-5849926/influencers-paid-music-promotion
https://www.npr.org/2026/07/13/nx-s1-5849926/influencers-paid-music-promotion
https://www.theverge.com/entertainment/966726/cd-sales-vinyl-physical-media-luminate
https://www.theverge.com/entertainment/966726/cd-sales-vinyl-physical-media-luminate
https://www.thecut.com/article/young-women-earning-more-money-boyfriends.html
https://www.cosmopolitan.com/entertainment/tv/a72629913/love-island-dating-low-effort-men/
https://www.tiktok.com/@netflix.reality.clips/video/7662720394087943437?is_from_webapp=1&sender_device=pc
https://www.businessinsider.com/zyn-like-pouches-sleep-health-focus-teeth-2026-7
https://www.dazeddigital.com/life-culture/article/70639/1/has-2026-year-analogue-3-amateur-luddites-weigh-in
https://www.vox.com/politics/495410/young-people-political-violence-state-legislature-run-office-threat-polarization-fear-being-killed
https://www.wsj.com/us-news/the-ai-backlash-has-tech-executives-fearing-for-their-lives-30c43972?mod=hp_lead_pos1
https://www.wired.com/story/teenagers-running-trackflation/
https://www.instagram.com/p/Daluf2NjO4d/?hl=en&img_index=7
https://www.instagram.com/p/Da_eXfjEbj8/?hl=en
https://www.instagram.com/p/Da1zzmvBWic/?hl=en
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How some of the trends we’ve identified have evolved in recent months

Jimothy s sponcon era

—

Image: @foxyles E

The world has fallen in love with Jimothy the delightfully misshapen
raccoon, and he’s now a bonafide star. You can already find his

furry likeness in games including Halo, LEGO Batman: Legacy of
the Dark Knight, and World of Warcraft. Hasbro even released a
Dungeons & Dragons monster sheet for Jimothy. But, look on social
media and you'll see something different happening compared to
previous internet darlings like Moo Deng. This time, people are calling
for Jimothy to be protected by brands, that they want him to remain
of the people. In response to Jimothy becoming an unknowing
ambassador for brands like Burger King and Jack in the Box, people
are declaring the whimsy to be over. A case study for not just jumping
on any viral moment!

Trend: Animal magnetism

[

Surveillance chic

.........
......

Image: @alexachung

There's a growing trend of subverting the big brother of it all by flipping
surveillance tech into a content opp. Since the camera is always
watching, why not take control of what it sees? As said in CNN,
“people are taking self-portraits with Target self-checkout cameras,
car backup cameras, and even their video doorbell” — forever it-girl
Alexa Chung's recent post shows the latest in her series of looks
captured on her door cam and there’s even a website of NYC traffic
cams so you can plan where to take that perfect shot. While some
may say it's romanticising surveillance tech, others praise it for the

lofi, casual aesthetic that veers away from cringe, curated shots. The
trend comes as wearable survelillance tech, like Meta's smart glasses,
face criticism for making recording invisible. These images take the
opposite approach, embracing surveillance cameras in plain sight and
transforming them from covert tools into visible creative devices.

Trend: Panopticontent

The coolest thing to bring to a Gen Alpha playdate? A Pokémon
ringbinder. According to one retailer of the collectibles, the craze

is the biggest it's been for the past 30 years, driven by a multi-
generational love for the brand, childhood nostalgia, a boomin
collectibles in general (44% of people consider themselves to be
a collector) and the ubiquity of Pokémon —a marketing machine
which now extends far beyond cards and TV shows into gaming,
experiential apps, theme parks, clothing and McDonald’s happy meal
toys. Some modern teachers are also using it as a learning tool -
and enthusiasts say it's moved from nerdy subculture into a
mainstream pastime, while Bloomberg's recent look inside the
rooms of teens revealed cards proudly on display. Today, it’s still
cool to be into Pokémon.

Trend: In the heart of the cards


https://www.smithsonianmag.com/smart-news/an-unusual-looking-raccoon-nicknamed-jimothy-is-winning-hearts-across-the-internet-for-his-short-round-body-180989157/
https://www.polygon.com/jimothy-the-raccoon-game-mods-skyrim-stardew-valley/
https://www.gosugamers.net/entertainment/news/78450-arkham-creator-rocksteady-helped-develop-lego-batman-legacy-of-the-dark-knight
https://www.gosugamers.net/entertainment/news/78450-arkham-creator-rocksteady-helped-develop-lego-batman-legacy-of-the-dark-knight
https://www.gosugamers.net/entertainment/news/78235-world-of-warcraft-l-ura-secret-phase-stuns-team-liquid-after-premature-celebration
https://www.gosugamers.net/entertainment/news/78842-viral-raccoon-jimothy-goes-viral-in-gaming-is-now-in-dungeons-dragons-and-stardew-valley
https://edition.cnn.com/2026/07/18/us/surveillance-selfies-ring-cameras-cec
https://www.instagram.com/p/DayeUCqgEDV/?hl=en&img_index=4
https://trafficcamphotobooth.com/
https://www.yahoo.com/lifestyle/family-relationships/article/gen-alpha-is-bringing-pokemon-binders-to-playdates--and-school-100000185.html
https://www.tiktok.com/@powellinprimary/video/7288463956044156202?embed_source=121374463%2C121468991%2C121439635%2C121749182%2C121433650%2C121404358%2C121497414%2C122349556%2C122221973%2C122122240%2C121351166%2C121811500%2C121960941%2C122122244%2C122122243%2C122122242%2C121487028%2C122258714%2C121331973%2C120811592%2C120810756%2C121885509%3Bnull%3Bembed_blank&refer=embed&referer_url=iframely.publishing.yahoo.net%2FKLJ2c5Wq%3Fv%3D1%26app%3D1&referer_video_id=7288463956044156202
https://www.bloomberg.com/features/2026-gen-alpha-rooms-obsessions/
https://www.tiktok.com/@aloeson_/photo/7472914990949780766?q=pokemon%20binder&t=1784717681007
https://www.tiktok.com/@foxyles/video/7664080970131197214?q=jimothy%20burger%20king&t=1784717841193
https://www.instagram.com/p/DayeUCqgEDV/?hl=en&img_index=1
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How branded merch
lost its signaling power
& we need to make less A

Image: @ghostinthesam

Weber Forecast Insight

For brand merch, the opportunity isn’t simply to
create more merch. It’s to create better merch -

if needed at all! The brands that win long term will

be those that turn merchandise into meaningful
storytelling, prioritising quality, sustainability,
and cultural relevance over short-term
hype. In a world where everyone has
merch, the real differentiator is giving
people areason to keepit.

Can't Get A Piece Of OpenAl
Or Anthropic? There's A
Booming Secondary Market
For Their Swag

Image: Forbes

This week’s long read

The 7eal price of brand fandom

It feels like every brand is a merch brand. Why? Over
the years, branded merch has become the ultimate
form of social currency, transforming consumers into
willing ambassadors of the brands they love. Brands
are not just selling the likes of apparel and accessories.
They are selling identity, belonging and a lifestyle
people want to be associated with. It's a badge that
says, “‘I'm part of this.”

While not a new concept, brand merch is popping up
everywhere —now more than ever. Gen Z favourite
Parke recently partnered with Dunkin'on a
collection of varsity sweatshirts and accessories
that sold out in record time, with fans scrambling to
secure pieces before checkout timers even expired.
Thellistis endless. Think Taco Bell x FREAK'S Store,
a Lexapro Clock (hot in the thrift scene), and

Pizza Hut’s HUT originals capsule. Even Rate, the
mortgage company (yes, mortgages) has launched
RateFit, a wellness-driven lifestyle and athleisure
apparel brand. Meanwhile, tech brands are proving
no category is immune. OpenAl's new merch shop,
Supply Co., offers everything from embroidered
quarter-zips to branded basketballs, while Al company
apparel has already begun fetching eye-watering
resale prices online perfectly exemplifying the
booming secondary market.

The message is clear. Consumers don't just want
products from brands — they want products about
brands. But there's a catch. The rise of limited-edition
drops and hype-driven merchandise is helping
fuel a culture of overconsumption. Modern merch
while initially taken from the streetwear playbook,

has recently been criticised for its fast fashion
likelihood. Brands are creating urgency, scarcity and
FOMO around items that, in many cases, people don't
actually need. In her Ted Talk, Ella Li explained “while
overconsumption does have a lot to do with consumer
habits, it ultimately begins with overproduction”. The
result is more stuff being produced, purchased and
eventually discarded, adding pressure to already
stretched environmental systems. PBS So Cal found
Americans now buy four times as much clothing as
they did four decades ago and in Los Angeles alone,
there are over 70 tons of textiles discarded annually.

There is change coming though. As of 19th July, large
companies across the EU are prohibited from
destroying unsold clothes, clothing accessories and
footwear leaving brands to consider if they really need
to make merch or take something they already have
and adopt the reuse/repair method.



https://www.instagram.com/p/Da3IRgJDGvn/?img_index=3
https://www.forbes.com/sites/karineldor/2021/06/29/if-you-notice-branded-merch-everywhere-you-are-not-alone-here-is-why/
https://www.forbes.com/sites/karineldor/2021/06/29/if-you-notice-branded-merch-everywhere-you-are-not-alone-here-is-why/
https://www.instagram.com/p/DY42awEDlgz/?img_index=3
https://news.dunkindonuts.com/blog/parke-runs-on-dunkin-july-2026
https://parkeofficial.com/en-gb/collections/dunkin
https://hypebeast.com/2026/4/freaks-store-taco-bell-t-shirt-collaboration-release-info
https://interpublic-my.sharepoint.com/personal/gboylan_webershandwick_com/Documents/Microsoft%20Teams%20Chat%20Files/_SH11023%20-%20Copy.jpg
https://dinnerserviceny.com/pages/pizza-hut?fbclid=PAZXh0bgNhZW0CMTEAc3J0YwZhcHBfaWQPOTM2NjE5NzQzMzkyNDU5AAGnXBszVXUXX-Ue1Wzug5-jUo2D1YSktqEmlXYQ_CqPl-la7lAVj7Hm5NX-CX8_aem_qwGJy5q_zVmT_d1Uj4e-uw
https://ratefit.com/?srsltid=AfmBOoq5Os_dcMaMfpeNkNCE9X3wU951wEFC_YDLzX7HibPhLOH6N2OB
https://openai.com/supply/shop/
https://www.forbes.com/sites/annatong/2026/07/16/cant-get-a-piece-of-openai-or-anthropic-theres-a-booming-secondary-market--for-their-swag/
https://www.forbes.com/sites/annatong/2026/07/16/cant-get-a-piece-of-openai-or-anthropic-theres-a-booming-secondary-market--for-their-swag/
https://www.youtube.com/watch?v=j4HYxD0KMCM
https://www.youtube.com/watch?v=j4HYxD0KMCM
https://www.tiktok.com/@ghostinthesam/video/7579641856699551006?_r=1&_t=ZN-98FBXWhCbIM
https://www.tiktok.com/@ghostinthesam/video/7579641856699551006?_r=1&_t=ZN-98FBXWhCbIM
https://www.youtube.com/watch?v=I7-V6_wZWqU
https://www.youtube.com/watch?v=U_A_TlKD3C4&t=2s
https://environment.ec.europa.eu/news/ban-destruction-unsold-clothes-and-shoes-enters-application-2026-07-17_en
https://environment.ec.europa.eu/news/ban-destruction-unsold-clothes-and-shoes-enters-application-2026-07-17_en
https://environment.ec.europa.eu/news/ban-destruction-unsold-clothes-and-shoes-enters-application-2026-07-17_en
https://www.tiktok.com/@ghostinthesam/video/7579641856699551006?_r=1&_t=ZN-98FBXWhCbIM
https://www.instagram.com/p/DadRWK8GZU_/?img_index=1
https://www.forbes.com/sites/annatong/2026/07/16/cant-get-a-piece-of-openai-or-anthropic-theres-a-booming-secondary-market--for-their-swag/
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Inspiring creative from around the world

Uber Eats X
wagamama

Image: @ubereats uk

From wok to wheel-spin in record time,
Uber Eats and wagamama are
turbocharging food delivery with “Drift
Deliveries.” To celebrate wagamama
joining the platform, select orders will
arrive via a custom-wrapped 1998 Toyota
Chaser driven by British Drift Champion
Ollie Evans. This iconic blend of food, car
culture and entertainment transforms a
routine delivery into a shareable experience
—nothing says “your order is on the way”
quite like a drift car.

Sl de Janeiro

Image: @soldejaneiro &N

Spritz, spritz from the boys! Bringing its
signature Brazilian energy to the other

half of the population, Sol de Janeiro has
launched a men’s fragrance with Cheiroso
Cologne Mist. In amarket that is often

split between body sprays and traditional
colognes, this new mist stays firmly rooted
in SdJ’s joyful, community-led identity
while introducing something new to its new
audience. Brazilian sunshine, now available
inthe men's aisle.

Fcho Falls

Image: @echo _falls

Our Gen Z prayers have been answered.
Echo Falls and GK Barry are tapping into
handbag-free habits with the Carry-All
Bra Top. Designed to hold everything from
phones and keys to even a chilled serve

of Echo Falls Blue Raspberry, it turns

a common night-out workaroundinto a
full-blown fashion statement. Backed

by consumer research and packed with
social-first appeal, it's the kind of playful,
conversation-starting launch that blurs the
line between product, content and cultural
moment. We're obsessed.

Pokémon X
ruma

L

Image: Sneaker Files

Pokémon and PUMA are turning up the
nostalgia dial with a Pikachu-inspired
take on the classic Suede, landing as
part of Pokémon’s 30th anniversary
celebrations. It leans heavily into fan
love while giving a heritage silhouette
fresh energy. At a $300 price point and
with a very limited release, it’s the kind
of drop designed to spark conversation,
exclusivity and a healthy dose of FOMO
among both sneakerheads and
Pokémon fans.

Image: IKEA =9

IKEA's new KOMPISHANG collection is
built for people whose postcode changes
almost as often as their plans. Designed for
city living, the range features lightweight,
portable furniture that can be carried,
folded, stacked and moved without needing
a car, all while staying budget-friendly and
multifunctional. More than just practical
furniture, it taps into the growing demand for
flexible living, proving that even temporary
spaces deserve some personality.



https://www.instagram.com/p/DbDwPbkqlTz/
https://www.instagram.com/p/DbDwPbkqlTz/
https://www.wagamama.com/uber-drift-deliveries
https://www.wagamama.com/uber-drift-deliveries
https://soldejaneiro.com/pages/new-cheiroso-cologne-mist?srsltid=AfmBOooewKF6NEI4A9zPNSuxUkIUTLBfdYUovV6B835JWCrUMxwCOR27
https://soldejaneiro.com/pages/new-cheiroso-cologne-mist?srsltid=AfmBOooewKF6NEI4A9zPNSuxUkIUTLBfdYUovV6B835JWCrUMxwCOR27
https://www.instagram.com/p/Da3N7FLkvYo/
https://www.instagram.com/p/Dazz8LsIcP9/
https://www.instagram.com/p/Dazz8LsIcP9/
https://www.echofallswine.co.uk/range/fruit-fusions-1/
https://www.instagram.com/p/Da3I_GsIECV/
https://www.complex.com/sneakers/a/victor-deng/pokemon-puma-suede-pikachu-release-date
https://www.instagram.com/p/DbEUXwtmefY/
https://www.instagram.com/p/DbEUXwtmefY/
https://www.ikea.com/global/en/stories/design/kompishang-collection-260714/#:~:text=Portable%20and%20easy%20to%20add,make%20the%20space%20truly%20yours.
https://www.instagram.com/p/DatFnN5jgBU/
https://www.instagram.com/p/DatFnN5jgBU/
https://www.instagram.com/p/DbDwPbkqlTz/
https://www.instagram.com/p/Dazz8LsIcP9/
https://www.sneakerfiles.com/pokemon-puma-suede-pikachu-2026/
https://www.ikea.com/global/en/stories/design/kompishang-collection-260714/#:~:text=Portable%20and%20easy%20to%20add,make%20the%20space%20truly%20yours.
https://www.instagram.com/p/DastGm6FISW/?img_index=1

WANT TO
KNOW WHAT
ELSE IS ON

THE HORIZON?

Talk to us for:

Reports

Our ‘Signals’ reports provide deep dive insights and implications
for your brand, audience or category.

Workshops

Our own ‘Culture Collider workshop methodology approaches briefs
through the lens of cultural trends to help teams create culture first ideas.
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