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This week's dates
& microtrends

TikTok trends

| don’t need to carry photo ID, the Spider-Man
Steve Lacy end credits edits and ask Mamdani.

The ‘Bros not getting a single bite’ trend has
reached its peak with bro getting a bite.

ICYMI

The curious case of Jason Arday.
Did anyone manage to get the glasses for the Solar

Eclipse? We looked bare mad with a colander over
our head.

Phrase of the week

“Are raccoons evolving into pets?” We'llknow the
answer when someone brings one into arestaurant
without a fuss. We've tried and got kicked out.

Digi updates

Spiralism, a mysterious new religion followed by Al

chatbots. Cult? Yep. Scary? Yep. Run? Yep.

Disney opens the door for official fan-made
content. Imagine Darth Vader doing the renegade
with the Hulk. Yum!

Tea of the week
Is this the end of Skibidi Toilet as we know it?

What we’re loving

The QVC slip up. QVC has not been this relevantin
over 40 years!

The million-dollar hunt for Cooper Flaggs card and
is baseball ruined? Did our love for Shohei doom us
all.

Established trends

Who doesn’t love a weird themed party”?
Everyone'sinvited to our ‘ranking tap and bottled
water’ party.

Electric scooters are the most dangerous mode of
transport. We brisk walk everywhere; the only injuries
we get are light toe pain.

Insights of the week

The hottest wellness trend: going to a special
“prison” to lose weight.

All a highschooler wants is a hoodie rotation.

On our radar

Teenage Sex and Death at Camp Miasma —
21August

Mutiny — 21 August
Coyote Vs Acme —21 August

Conan O'Brien Must Go S3 - 21 August

@ Weezer: Weezer (The Gold Album) —21 August

Weekly doses of cute

UK poo concert, the coolest band, cat plush, his
lines in Camp Rock, the best hockey fans and a
water balloon fight and traffic cone bear.

Rising trends

Choose your aesthetic. Y3K style or Goth bride or
that dang forehead curl.

The future

Canrobots save our aging population. Can someone
take one for the team and become a mad scientist. We
tried but all we invented was the Weber Forecast.

The Zucks newest manifesto is unhinged and out-
of-touch. The future is for “everyone” (if your net worth
involves more than 9 zeros).

Stat of the week

Thereddit beauty index. r/bald made a splash with 1.2
billion views.

Ones to watch

Chiikawa the Movie traumatises, everyone’s riding
the Wicker train, Spring Breakers 2, saving Dobby’s
grave and gene-edited puppies.

Image: @danny _leon
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https://www.tiktok.com/@m.combe07/video/7669467891242142998?_r=1&_t=ZN-98dmt5GzacQ
https://www.tiktok.com/@surchai42/video/7670785679420525844?_r=1&_t=ZN-98i6CghHJBa
https://www.tiktok.com/@yizcho/video/7671174240367807776?_r=1&_t=ZN-98i5D0cOS4x
https://www.tiktok.com/@roshon/video/7671011985835724063?_r=1&_t=ZN-98gMC4qZwZC
https://www.tiktok.com/@roshon/video/7671011985835724063?_r=1&_t=ZN-98gMC4qZwZC
https://www.tiktok.com/@playfulspiritmedia/video/7663186571184606478?_r=1&_t=ZN-98gFyZoxBlW
https://www.tiktok.com/@nbcnews/video/7672331832125295886?_r=1&_t=ZN-98m1c5T9jUs
https://www.theverge.com/tldr/977658/cleanse-your-timeline-with-the-traffic-cone-bear
https://jingdaily.com/posts/what-is-y3k-fashion-and-why-are-brands-chasing-it
https://www.vogue.co.uk/article/gothic-bridal-wedding-dress-trend
https://www.gq-magazine.co.uk/article/celebrity-hair-curl-trend-2026
https://www.nytimes.com/2026/08/06/world/asia/japan-ai-robot-cherry-blossoms.html
https://www.theverge.com/ai-artificial-intelligence/977623/mark-zuckerberg-ai-manifesto-dim-vision
https://redditinc.com/news/the-peoples-beauty-index
https://www.polygon.com/chiikawa-the-movie-secret-of-mermaid-island-box-office/
https://www.fastcompany.com/91587965/wicker-movie-ikea-sephora-social-media
https://www.fastcompany.com/91587965/wicker-movie-ikea-sephora-social-media
https://ew.com/spring-breakers-2-officially-happening-with-bella-thorne-12037380
https://www.theguardian.com/environment/2026/aug/10/harry-potter-fans-force-relocation-of-430m-undersea-cable-to-avoid-dobbys-grave
https://www.theguardian.com/environment/2026/aug/10/harry-potter-fans-force-relocation-of-430m-undersea-cable-to-avoid-dobbys-grave
https://www.wired.com/story/gene-edited-puppies-wont-trigger-allergies/
https://www.tiktok.com/music/original-sound-7359245248059935534
https://www.tiktok.com/@chowyh/video/7671656417127976214?is_from_webapp=1&sender_device=pc
https://www.tiktok.com/@chowyh/video/7671656417127976214?is_from_webapp=1&sender_device=pc
https://edition.cnn.com/2026/08/11/politics/video/zohran-mamdani-complaints-social-media-pothole-politics-digvid-vrtc
https://www.tiktok.com/@reel.fabian/photo/7653285843167104287?is_from_webapp=1&sender_device=pc
https://www.tiktok.com/@hattiebs/video/7671022515178753293?_r=1&_t=ZN-98gBTmo8IsQ
https://www.theatlantic.com/books/2026/08/jason-arday-cambridge-academic-memoir-resignation/688206/
https://www.instagram.com/p/Db89wBgRB3B/
https://www.instagram.com/p/Db89wBgRB3B/
https://www.theatlantic.com/ideas/2026/08/are-raccoons-evolving-pets/688231/
https://www.theverge.com/ai-artificial-intelligence/975017/ai-spiralism-chatbot-movement
https://www.theverge.com/streaming/975520/disney-tiktok-partnership-verts-streaming
https://www.theverge.com/streaming/975520/disney-tiktok-partnership-verts-streaming
https://www.rollingstone.com/culture/culture-features/skibidi-toilet-boom-meme-what-happened-1235604104/
https://www.instagram.com/reels/DbwC3BDiKXP/
https://www.tiktok.com/@fallontonight/video/7672583499265608974?is_from_webapp=1&sender_device=pc
https://www.tiktok.com/@fallontonight/video/7672583499265608974?is_from_webapp=1&sender_device=pc
https://www.si.com/nba/why-cooper-flagg-rookie-card-worth-life-changing-money
https://www.newyorker.com/sports/sporting-scene/did-the-dodgers-ruin-baseball
https://www.theatlantic.com/technology/2026/08/gen-z-party-themes-partiful/688171/
https://www.theguardian.com/science/2026/aug/06/e-scooters-more-dangerous-than-motorbikes-or-cycles-analysis
https://jingdaily.com/posts/are-china-s-weight-loss-prisons-the-new-ozempic
https://jingdaily.com/posts/are-china-s-weight-loss-prisons-the-new-ozempic
https://www.washingtonpost.com/style/fashion/2026/08/01/teens-hoodie-collections-are-testing-their-parents-patience/
https://www.instagram.com/p/Db89wBgRB3B/
https://www.tiktok.com/@abcnews/video/7672487120371485983?q=traffic%20cone%20bear&t=1786525550845
https://www.instagram.com/reels/DbwC3BDiKXP/
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How some of the trends we’ve identified have evolved in recent months

\Web Puppies

Image: @fosterkittenohana

TW: Spiders! Move over micropigs, there's a new mini animal taking
over the internet. That's right, the spider. One of the world’'s most
feared creatures has been rebranded as ‘cute’. Now, these aren't
your traditional tarantula. They're tiny, jumping spiders that playfully
hop from finger to finger - very nice, very whimsical. They’ve even

got cutesy names like ‘web puppies’ or ‘spooders’. Helping drive the
trend is Lauren Taylor, who runs Spider Stuff. After sharing content

of her cute houseguests online, she's since sold about 600 spiders
so far this year, as demand surged. However, Peta has warned of the

trend, saying that “it’s a “cruel social media fad” and “these complex,

sensitive animals belong in their natural habitats —not ina glass
prison”. It's an arachNO from us thanks. We're more of a sea slug vibe.

Trend: Cult of cute

Broke TV

With rising inflation, housing costs and food prices as well as shrinking
jobs markets impacting disposable income, people are seeking out
content that reflects their reality. Enter the rise of ‘Broke TV’, a growing
genre that depicts those making ends meet. Everything from The Bear
to The Comeback reflect very modern problems like affordability, job
security and the resulting impact on relationships and life milestones.
Two Broke Girls walked so Broke TV could run! As said in the New
Yorker, “In this new era of broke TV, financial precarity isn't just the
backdrop, it's the central dramatic force”. While aspirational fantasies
still have their place, perhaps we're increasingly jaded to how far
removed they are fromreal life, choosing to balance them with a dose
of reality that helps us feel better about our own situations.

Trend: Harsh reality

Average Intelligence
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Image: @iamtucks 'q._i__:'#‘

Amidst the rise of the Al billboards and print ads, an ex-Google
employee bought a billboard to promote his Al site, ChatTJB,
where he would answer all the questions himself. Akin to the OG AQA
service, all being run on his Al (average intelligence) and his painful
fingers, peoples prompts ranged from relationship issues to ‘image
generation. It's a fun performance art that showcases how the base
function of Al, asking any question and getting an answer, fulfills

our thirst for knowledge. However the consumer sentiment with alll
things Al has been completely negative with the most recent OpenAl
influencer trip backlash, Hank Green’s over usage of the tool and
the data centers protests across the globe. There's a place for Al but
not for the price we're all going to have to pay. Bring back OG Google,
Ask Jeeves or a good ol fashioned ask your librarian.

Trend: Pre-internet times


https://www.nytimes.com/2026/08/01/style/jumping-spiders-tiktok.html?eafs_enabled=false
https://www.tiktok.com/@aracelisminicositas/video/7592659098789760269
https://www.theguardian.com/lifeandstyle/2026/aug/05/web-puppies-tiny-jumping-spider-social-media-sensation-tiktok
https://www.peta.org/lifestyle/animal-companions/jumping-spiders/
https://www.theguardian.com/environment/2026/aug/05/leaf-sheep-sea-slug-invertebrates-of-year-2026
https://www.newyorker.com/culture/on-television/welcome-to-the-age-of-broke-tv
https://www.newyorker.com/culture/on-television/welcome-to-the-age-of-broke-tv
https://www.newyorker.com/culture/on-television/welcome-to-the-age-of-broke-tv
https://sfstandard.com/2026/08/04/sf-ai-hype-fake-chatbot-billboard/
https://sfstandard.com/2026/08/04/sf-ai-hype-fake-chatbot-billboard/
https://chattjb.org/
https://www.theguardian.com/business/2005/sep/04/theobserver.observerbusiness8
https://www.theguardian.com/business/2005/sep/04/theobserver.observerbusiness8
https://www.theverge.com/tech/975173/openai-influencers-brand-trip-ai-backlash-marketing
https://www.theverge.com/tech/975173/openai-influencers-brand-trip-ai-backlash-marketing
https://www.businessinsider.com/hank-green-youtube-star-sets-personal-ai-policy-after-backlash-2026-8
https://www.instagram.com/iamtucks/?utm_source=ig_embed
https://www.tiktok.com/@fosterkittenohana/video/7622473379068595469?q=pet%20spider&t=1786528096562
https://www.tiktok.com/@addicted2cinema/video/7656292236488936717?q=the%20bear%20season%201&t=1786527843622
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Image: knowyourmeme.com

You're Not a Therapist. Stop Talking
Like One

Please respect everyone else's boundaries by keeping your
psychobabble to yourself.

Image: Forbes

Gen Z Invented Soft Blocking. Corporate Made It A
Way To Push You Out

Image: @isitovernow Image: Vanity Fair

Weber Forecast [nsight

We've reached peak “therapy speak” saturation. Audiences are actively
pushing back against wellness jargon and artificial boundary-setting.
Platforms and campaigns that encourage healthy, honest dialogue over L
cold “boundary-setting” will build deeper, long-term brand trust.

OUT OF FEED

This week’s long read

OuUT OF MIND

1'he mute-ation of relationships

Whatever happened to the dramatic, slam-the-door,
chuck their clothes out the window breakup? In an era
where over 80% of adults obsessively prioritise
self-care, relational friction no longer sparks a
showdown, it triggers a polite, soft block.

Soft blocking—quietly restricting someone online
without the nuclear fallout of a hard block—is our new

default for dodging awkward conversations. With 72%

of Gen Z actively setting digital boundaries, quiet exits
offer a gentle buffer against emotional burnout and a
reset button for emotional bandwidth.

And tech platforms are more than happy to build the
escape hatches. Instagram’s ‘Restrict’ and Bumble's
‘Incognito Mode’ let us passively phase people with
total plausible deniability. Meanwhile, platforms

like BetterHelp empower users to “protect their
peace,” and wellness brands like Trip CBD package
“zerodrama” as the ultimate status symbol. Even
the corporate world has caught the bug with “quiet
firing” —fading communications to avoid tough HR
conversations.

But as wellness culture elevates frictionless exits into
an art form, psychologists warn we're misinterpreting
the assignment. As Sara Lichstein, LMFT suggests
it causes confusion: “It may lead to someone
questioning, ‘What happened?’ ‘Did | do something
wrong?’ or ‘Do they still care?’ and psychologist Dr.
Susan Albers cautions: “The piece that’s often
missing is when you only set a boundary that takes
yourself into account,” warning how easily self-care
morphs into self-centeredness.

The cultural catch? By sanitising our social circles into
friction-free echo chambers, we trade momentary
comfort for long term relational fragility. Digital
boundaries are vital, but protecting your peace
doesn’t have to mean muting your maturity.Ina

world engineered for passive exits, the ultimate flex
isn't cutting people off, it's mastering the lost art of
relationship repair.


https://www.mckinsey.com.br/industries/consumer-packaged-goods/our-insights/future-of-wellness-trends
https://www.mckinsey.com.br/industries/consumer-packaged-goods/our-insights/future-of-wellness-trends
https://www.deloitte.com/global/en/issues/work/genz-millennial-survey.html
https://www.deloitte.com/global/en/issues/work/genz-millennial-survey.html
https://www.cosmopolitan.in/relationships/features/story/meet-soft-blocking-the-new-low-drama-breakup-trend-that-gen-z-swears-by-1295649-2025-10-27
https://www.betterhelp.com/
https://www.forbes.com/sites/jasonwalker/2026/08/06/gen-z-invented-soft-blocking-corporate-made-it-a-way-to-push-you/
https://www.forbes.com/sites/jasonwalker/2026/08/06/gen-z-invented-soft-blocking-corporate-made-it-a-way-to-push-you/
https://www.vice.com/en/article/is-soft-blocking-a-healthy-or-toxic-breakup-trend/
https://www.health.com/therapy-speak-terms-people-get-wrong-7510656
https://www.health.com/therapy-speak-terms-people-get-wrong-7510656
https://vm.tiktok.com/ZN882yQeP/
https://www.forbes.com/sites/jasonwalker/2026/08/06/gen-z-invented-soft-blocking-corporate-made-it-a-way-to-push-you/
https://knowyourmeme.com/memes/homer-simpson-backs-into-bushes
https://www.vanityfair.com/story/please-stop-talking-like-therapist

BRANDWATCH
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Inspiring creative from around the world

SC0ttGames X
American Dream

Image: @americandream

Five Nights at Freddy's is making the leap
from screen to reality, with an official
Freddy Fazbear’s Pizza settoopenin
New Jersey in 2027 thanks to ScottGames
and American Dream. Complete with
animatronic stage shows, arcade games
and immersive horror experiences, the
attraction is bringing one of gaming’s most
beloved franchises to life in eerie fashion. It’s
a textbook example of fandom-first brand
building, transforming fan favourites into a
real-world destination.

Dunkin

Image: Dunkin Donuts

Dunkin’is proving that listening to its
fanbase feedback can be just as
buzzworthy as launching a new product.
The brand has brought back its viral
42-ounce Iced Beverage Buckets, this
time with a custom cup-holder attachment
to solve one of fans’ biggest complaints: how
on earth to transport themin a car. The only
thing bigger than the Beverage Bucket? The
commitment required to finishiit.

elf Cosmetics
x Bubble

Ve

NN

bestie builder.

Bubble bestseller

N

e.l.f. holy grail

Image: @elfcosmetics -

e.L.f.and Bubble are giving beauty lovers
exactly what they’ve been doing all along:
mixing skincare and makeup. The two Gen
Z-favourite brands have teamed up ona
limited-edition collection of hybrid products,
combining hero formulas. Rather than
inventing a new behaviour, the brands have
productised one that already existed,
turning fan hacks into launch-worthy
products and giving consumers a sense of
co-creation along the way. The best focus
group? TikTok and a bathroom mirror.

Havaianas

Image: @havaianas

Havaianas is giving its classic flip flop a
fashion-week glow-up with the launch of a
kitten-heel version unveiled at Copenhagen
Fashion Week. By tapping into one of
2026's hottest footwear trends while
staying true toits laid-back Brazilian roots,
the brand is proving that even everyday
essentials can earn “It” item status by
blending trend culture and runway credibility.
Who knew a few extra centimetres could
generate so many headlines?

Pepsiis bubbling over into beauty with a
surprising collaboration with cosmetics
company Glamlite, transforming Pepsi Wild
Cherry and Pepsi Vanillainto body care
and beauty products that let fans smell

like their favourite cola! A brilliantly fun way
of emerging from your own industry to tap
into fandom culture. From drinks cabinet to
bathroom cabinet, Pepsiis taking fandom to
awhole new level.



https://x.com/americandream/status/2086149260790157333
https://deadline.com/2026/08/five-nights-at-freddys-immersive-freddy-fazbears-pizza-nj-1237029600/
https://www.instagram.com/p/Dbsxf5bljo6/?img_index=2
https://news.dunkindonuts.com/blog/iced-beverage-buckets-august-2026
https://www.instagram.com/p/DbtG9LgFM83/?img_index=1
https://www.instagram.com/p/DbtG9LgFM83/?img_index=1
https://www.instagram.com/p/DbtTyxICSUx/
https://www.instagram.com/p/DbyQSV5gQZS/?img_index=1
https://www.instagram.com/p/DbtF-HlNcQF/
https://www.instagram.com/p/DbrGwDoEZ6H/?img_index=1
https://www.instagram.com/p/DbrGwDoEZ6H/?img_index=1
https://www.harpersbazaar.com/uk/fashion/a73364854/havaianas-kitten-heels-flip-flops-copenhagen/
https://glamlite.com/collections/pepsi-x-glamlite-1
https://www.instagram.com/p/DbM5W6JlCIw/?img_index=3
https://www.instagram.com/p/DbbsRWyEgDz/?img_index=3
https://x.com/americandream/status/2086149260790157333
https://www.instagram.com/p/DbtG9LgFM83/?img_index=1
https://www.instagram.com/p/DbrGwDoEZ6H/?img_index=1
https://www.instagram.com/p/DbgvjE9ksHG/?img_index=1
https://news.dunkindonuts.com/blog/iced-beverage-buckets-2026

WANT TO
KNOW WHAT
ELSE IS ON
THE HORIZON?

Talk to us for:

Reports

Our ‘Signals’ reports provide deep dive insights and implications
for your brand, audience or category.

Workshops

Our own ‘Culture Collider workshop methodology approaches briefs
through the lens of cultural trends to help teams create culture first ideas.
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Pictured: Adobe Stock




