
WEEKLY
TRENDS
REPORT

Friday 25 September 2026 Pictured: Adobe Stock



THIS WEEK’S 
FORECAST

Micro trend

E
as

y 
to

 a
ct

io
n

D
iffi

cu
lt 

to
 a

ct
io

n

Macro trend Icon Glossary

Trending

On the up

It’s gonna be big

Sustainability

TikTok trend

News you 
should know

Cancelled

That’s the tea

Consumer habit

Be quick

Iced Coffee Debate
Challenge screenings

Dopamine sites

Martinicore

Unhinged perfumes



Rising trends 
Want to go to private school? It’s either no-tech 
farmwork or an ultra-rich Goldman Sachs 
bootcamp. 
Onitsuka’s kitten heels are actually ok??!

The future 
What 10-year-olds predict 2050 to be like. We 
gotta step up so we can make their dreams come 
true. 

Stat of the week 
The Netflix audience is flocking to Anime at 10 
times the rate of other genres.

Ones to watch 
GTA 6’s music album, the Seven Up series 
concludes and Mbappé is lured to ON. 

TikTok trends
Bedazzle and whimsy your life with sprinkle 
suitcases, Guile’s hair popcorn holder and $999 
trash can merch. 

ICYMI
The Great Iced Coffee Debate took over the internet 
this week. Which side are you on? 

Squishies, brainrot figurines and fidgets are among the 
items in Gen Alpha’s backpacks. 

MSCHF’s Lexus. 

Phrase of the week
Patient Zero. 

Digi updates 
The coding community are obsessed with a digital fly 
brain. Of course, DOOM can be played with it.

Tea of the week 
The new tech-bro is now chain smoking. No, they will 
never be cool.
Speaking of ‘cool’, martinicore is taking over. 

What we’re loving 
The greatest mash-up ever created, an Irish rapping 
wrestling event. 
The National Museum Of Korea held the funniest 
exhibit costume competition. 
Cloudspotting among the list of UK’s weirdest 
hobbies. 

Established trend 
We fell to our knees and seagulls stole all our chips. 
Fish and chip shops are on the brink of extinction.

Insights of the week 
The reality of being over 50 and trying to get a job. 
A deep-rooted obsession with self-storage 
facilities. 
Sherwin Williams’ 2027 colour of the year: celery. 

Weekly doses of cute 
Thanks Wally, the shorebird, new Thomas 
 the Tank engine, the winners of a microscopic  
video competition, adopt a data centre and Fat 
Bear Week. 

FOR 
YOUR 
INFO This week’s dates 

& microtrends

On our radar
Digger – 02 October 
Verity – 02 October

LEGO One Piece – 29 September 
Adventure Time: Side Quests – 02 October

Image: @SherwinWilliams

Image: @glowfatyogurt

Image: @nationalmusuemofkorea

Victoria Monét: Frequency of Love – 02 October  
Image: @streetfightermovie

https://www.wsj.com/us-news/education/the-school-where-students-do-farmwork-and-choresand-pay-40-000-a-semester-03fae650
https://www.wsj.com/us-news/education/the-school-where-students-do-farmwork-and-choresand-pay-40-000-a-semester-03fae650
https://nypost.com/2026/09/14/business/inside-goldmans-bootcamp-for-ultra-rich-gen-z-heirs-how-to-read-the-news-buy-luxury-watches-and-invest-in-sports-teams/
https://nypost.com/2026/09/14/business/inside-goldmans-bootcamp-for-ultra-rich-gen-z-heirs-how-to-read-the-news-buy-luxury-watches-and-invest-in-sports-teams/
https://www.highsnobiety.com/p/onitsuka-tiger-mexico-66-kitten-heel/
https://www.nytimes.com/2026/09/13/style/10-year-old-children-predict-the-future.html
https://deadline.com/2026/09/netflix-anime-viewing-rising-fast-mpa-report-reveals-1237106192/
https://deadline.com/2026/09/netflix-anime-viewing-rising-fast-mpa-report-reveals-1237106192/
https://www.polygon.com/gta-6-album-vinyl-cd-musicians-pre-order-release-date/
https://www.theguardian.com/tv-and-radio/2026/sep/15/70-up-review-itv1-itvx
https://www.theguardian.com/tv-and-radio/2026/sep/15/70-up-review-itv1-itvx
https://hypebeast.com/2026/9/kylian-mbappe-debuts-on-first-ever-football-boot-real-madrid-training?utm_source=www.futureparty.com&utm_medium=newsletter&utm_campaign=paramount-s-merger-greenlight&_bhlid=5bd6761429ffd912633eeede61ed3da72114eaf0
https://www.tiktok.com/@macktruex/video/7684432133913414942?q=sprinkle%20suitcase&t=1789734263295
https://www.tiktok.com/@macktruex/video/7684432133913414942?q=sprinkle%20suitcase&t=1789734263295
https://www.tiktok.com/@streetfightermovie/video/7686542832101903646?_r=1&_t=ZN-99pVTTJPMLW
https://www.complex.com/music/a/tracewilliamcowen/rolling-loud-official-trash-cans
https://www.complex.com/music/a/tracewilliamcowen/rolling-loud-official-trash-cans
https://www.theguardian.com/lifeandstyle/2026/sep/22/iced-coffee-is-it-wrong-to-take-into-a-job-interview
https://www.yahoo.com/lifestyle/showcase/squishies-brainrot-and-an-emotional-support-eleven-gen-alpha-backpacks-offer-a-peek-into-their-world-164917977.html?utm_source=substack&utm_medium=email&guccounter=1&guce_referrer=aHR0cHM6Ly9zdWJzdGFjay5jb20v&guce_referrer_sig=AQAAALHpq99CV9pmxR27HUu-QXBLxe4MPIO4SGgC3evD_dkKfn9Wkxez72uN2ntayWsEHAu5T9rEC0yLewPHUE89o7IM3N1MUymqDEe3Zwl-urQ30zzfZioj4o4v8bzTrIye7B9pDatKpO0fJ3ECiTrFGPIg8P5FUxpZS5Sr4qxbhX8k
https://www.highsnobiety.com/p/mschf-lexus/?utm_source=www.futureparty.com&utm_medium=newsletter&utm_campaign=are-you-not-fashiontained&_bhlid=30bb64acab094bbac01e7f278cac8896824e180d
https://pitchfork.com/story/taylor-swift-announces-new-single-patient-zero/
https://www.404media.co/a-digital-fly-brain-has-taken-over-the-internet/
https://www.404media.co/a-digital-fly-brain-has-taken-over-the-internet/
https://www.businessinsider.com/smoking-cigarettes-silicon-valley-counterculture-2026-9
https://slate.com/life/2026/09/martini-glass-themed-gifts-merch-dirty.html?utm_source=substack&utm_medium=email
https://www.nytimes.com/2026/09/17/arts/music/clash-at-the-quays-dublin-rap-wrestling.html
https://www.nytimes.com/2026/09/17/arts/music/clash-at-the-quays-dublin-rap-wrestling.html
https://www.instagram.com/p/DdYYldpCWg_/?hl=en
https://www.instagram.com/p/DdQY7a0Em1C/?hl=en&img_index=4
https://www.instagram.com/p/DdQY7a0Em1C/?hl=en&img_index=4
https://www.mirror.co.uk/news/uk-news/uks-weirdest-hobbies-competitive-hole-37676380
https://www.mirror.co.uk/news/uk-news/uks-weirdest-hobbies-competitive-hole-37676380
https://www.theguardian.com/business/2026/sep/17/can-fish-and-chip-shops-survive
https://www.theguardian.com/money/2026/sep/17/over-50s-reveal-trying-to-get-a-job-applications-interviews
https://www.newyorker.com/magazine/2026/09/21/the-american-religion-of-self-storage-facilities
https://www.newyorker.com/magazine/2026/09/21/the-american-religion-of-self-storage-facilities
https://www.housebeautiful.com/design-inspiration/a73759169/sherwin-williams-color-of-the-year-2027/?cn=Positive%20DONUT%20092226&cid=309a81de39a94b13f185057716286b51&lt=one%20of%20my%20faves
https://www.tiktok.com/@diycatgeek/video/7685427371888921876?_r=1&_t=ZN-99orfDlVcYg
https://www.newyorker.com/magazine/2026/09/21/the-incredible-journey-of-a-migratory-shorebird
https://www.bbc.co.uk/news/articles/c65y5xv3j90vo
https://www.bbc.co.uk/news/articles/c65y5xv3j90vo
https://www.theverge.com/tech/997345/the-winners-of-nikons-microscopic-video-competition
https://www.theverge.com/tech/997345/the-winners-of-nikons-microscopic-video-competition
https://www.wired.com/story/adopt-this-data-center-plushie-and-hear-its-piercing-scream/
http://bbc.com/news/videos/cvde0p045e4ko
http://bbc.com/news/videos/cvde0p045e4ko
https://www.instagram.com/p/DdXy99-l_Rw/
https://www.tiktok.com/@glowfatyogurt/photo/7688004149002194206?q=iced%20coffee%20debate&t=1790159830549
https://www.instagram.com/p/DdQY7a0Em1C/?hl=en&img_index=2
https://www.tiktok.com/@streetfightermovie/video/7686542832101903646?_r=1&_t=ZN-99pVTTJPMLW


TREND TRACKING
A challenging watch Knowledge signalling Dopamine sites

Whatever happened to the days of going to the local cinema and 
scoffing popcorn in a regular bucket with your crush in the back row? 
Cinema screenings have had the attention economy treatment and 
are increasingly coming with a challenge themed to the film. Recent 
examples include Neon’s 36-hour screening of It Ends, pitting 
different rooms against each other in an endurance-style test, and 
Lionsgate’s influencer screening of Fall 2 which saw them balance 
on wobbling platforms to add yet another layer of tension to the 
film. For smaller, indie films without the budgets for press tours, the 
challenge screening is a quick and easy way to generate buzz and 
intrigue. With Gen Z ‘rescuing’ cinema, these immersive screenings 
tap into fandoms and create talkability through novelty and FOMO. 

In 2026, knowledge is more desirable than ever. New dating apps tap 
into ‘smart’ hobbies, as founders hope to spark romance over the likes 
of books. Readme launched in New York last week with a promise to 
“use psycholinguistics to read you like a book and show you potential 
matches.” According to attendees at the launch, flirting was at “an 
all time low”, so it remains to be seen if a shared love of language can 
save the day. Elsewhere, museums, galleries and auction houses like 
Sotheby’s are cashing in on hospitality, partnering with chefs to create 
dining experiences that complement the surroundings. According to 
Future Lab, “the next generation of members’ clubs won’t be valued 
for exclusivity but will provide curated experiences where visitors 
can express their taste, discover new ideas and belong to distinctive 
cultural worlds.” 

The South Korean trend of dopamine sites has been exploding 
worldwide. It started with shopping sites like FakeHaul, where 
you’d fill your basket with items, go to the checkout and click ‘pay’ 
– but the only thing taking a hit would be dopamine levels as the 
purchase never actually goes through. The sites have gone beyond 
retail therapy, with Damta World mimicking a smoke break and 
FoodNeverComes, which gives people real recipes for the food they 
‘order’. According to the NYT, these vibe coded websites get millions 
of clicks every month, which could position them as viable tools to 
help people curb bad spending habits. 

Image: @fox5newyorkImage: @hannahzookpop

Trend: Under the new influenceTrend: Announcements gone wild Trend: Consumers against consumerism

How some of the trends we’ve identified have evolved in recent months

Image: @creativelyange

https://www.bloomberg.com/news/articles/2026-09-16/extreme-movie-screenings-are-testing-film-fans-comfort-levels?srnd=homepage-americas&utm_source=www.futureparty.com&utm_medium=newsletter&utm_campaign=zuckoff-with-those-glasses&_bhlid=d8e2c578928e84399061ff9b292e9b58fb9ec252
https://deadline.com/2026/08/neon-it-ends-film-36-hour-screening-metro-private-cinema-1237031907/
https://metro.co.uk/2026/08/18/cinema-audience-warned-kicked-fail-immersive-screening-29404830/
https://www.theguardian.com/film/2026/apr/24/gen-z-to-the-rescue-zoomers-are-ditching-doomscrolling-and-saving-cinema
https://www.nytimes.com/2026/09/18/style/readme-co-star-dating-app.html
https://www.thecut.com/article/readme-dating-app-launch-party-recap.html?utm_source=substack&utm_medium=email
https://www.sothebys.com/en/restaurants/marcel
https://app.thefuturelaboratory.com/articles/the-museum-is-becoming-the-new-members-club
https://fakehaul.com/
https://urldefense.com/v3/__https:/elinkce0.mail.futureparty.com/ss/c/u001.WjFicWK1O-0Brd6BCCwyA5kRebIDHmseQ7VU4D-qzSEXXO65W4Ykle2KpnXaEGVd6Uoz1BuJAm1BHrmAaT6pJBniBwE3NDu7gzCVCGkSKLevNko5CzXM_L-no7EsJuYin3LtNlgsCZPuPM-ds6WrH8YPwHIl7CqF3W3bY25DrDHH4BkhGVCni0c_dqtZH27K_6qZ-I8hqD6dZVhE627BIOxJFHxrbL21mC9H7xV-eBI/4u5/jcLb-BYvQ9Ky4LFX7eA32g/h26/h001.9Rq1FzbKb2Fv82OtbeUJjJqInwqLuhamt1-Zx7HbC9U__;!!N96JrnIq8IfO5w!j3-CpZ6F0JaoeRryx1sS2jVzV-RNzLQTSMNj2en5y2y0_R3GnHASwzObRUh7bNspTL_uQxXMzJdmWPkeI9YUzb1_v0UE90I$
https://foodnevercomes.com/
https://www.nytimes.com/2026/09/11/world/asia/dopamine-sites-popularity.html
https://www.tiktok.com/@fox5newyork
https://www.tiktok.com/@hannahzookpop/video/7678447960094444813?q=it%20ends%2036%20hour&t=1790159550602
https://www.tiktok.com/@damian_for_dior/photo/7678871035676069141?q=teen%20titans%20discord&t=1788950595545


I SMELL 
NOTES OF 
UNHINGED 

This week’s long read

Why perfumes are getting weird AF

Weber Forecast Insight
Scent rewires emotions instantly and lingers long after, 
yet remains underused in brand building. If consumers are 
buying the scent of dial-up internet, imagine the loyalty your 
brand could command with a memory-triggering scent. Don’t 
just tell them what you stand for. Make them smell it.

Image: @treenz

Ghosts. Kitten fur. Diet Coke. The internet. Timothée 
Chalamet’s armpits. Wonder what’s common among all 
these? They’re all signature notes in perfumes blowing 
up on TikTok.

Perfumes were once meant to signal sophistication 
and desirability. So why do we suddenly want to 
smell weird? Because scent is emotion. And in this 
age of copycat culture and emotional numbness, we 
are craving something that provokes, evokes, and 
transports us. That’s exactly what these scents are 
doing—serving as emotional portals.

The familiar whiff of Diet Coke brings comfort and 
belonging. The smell of the early-2000s internet (yes, 
a Skype perfume exists) triggers pure nostalgia. 
The scent of a celebrity’s sweaty armpit offers a 

connection to a specific cultural moment, just as the 
smell of ghosts and decay transports us to another 
world. As Brieuc Larsonneur, perfumer and founder 
of fragrance brand ānti Parfum, puts it, “Perfume is 
humanity’s first time-machine.”

And people are buying into it, especially Gen Z. Rather 
than focusing on traditional fragrance notes, Gen Z 
prefers to explore scents based on “vibes”—45% buy 
a perfume based on what’s trending on #PerfumeTok, 
sometimes without ever smelling it. This is redefining 
the way we relate to fragrance. We are clearly no 
longer just buying a product; we are buying the unique 
story, the narrative, and the emotional escape each 
scent promises.

Image: @allure

Image: @dazeddigital.com

Image: @dazeddigital.com

https://www.tiktok.com/@treeeenz/video/7652089275848133919
https://unjustjewelry.com/
https://www.dazeddigital.com/beauty/article/70108/1/perfume-brand-anti-parfum-inspired-by-timothee-chalamet-s-armpit?_gl=1*pjpa8t*_up*MQ..*_ga*MTg4NTczNDQ5Ny4xNzkwMDY3NjA3*_ga_7QD7ME9K73*czE3OTAwNjc2MDYkbzEkZzEkdDE3OTAwNjc2MDYkajYwJGwwJGgwJGRLc2F4NS11ajY0Mlp4X2M2SzVXNmxWQ2VEcFBxRzF3Z3Nn
https://www.scento.com/blog/perfume-tok-trends-driving-niche-fragrance-sales
https://www.scento.com/blog/perfume-tok-trends-driving-niche-fragrance-sales
https://www.instagram.com/p/DcbjUqVG0LM/
https://www.dazeddigital.com/beauty/article/70108/1/perfume-brand-anti-parfum-inspired-by-timothee-chalamet-s-armpit?_gl=1*pjpa8t*_up*MQ..*_ga*MTg4NTczNDQ5Ny4xNzkwMDY3NjA3*_ga_7QD7ME9K73*czE3OTAwNjc2MDYkbzEkZzEkdDE3OTAwNjc2MDYkajYwJGwwJGgwJGRLc2F4NS11ajY0Mlp4X2M2SzVXNmxWQ2VEcFBxRzF3Z3Nn
https://www.dazeddigital.com/beauty/article/69607/1/these-perfumes-bottling-the-scent-of-the-internet-skype-whatsapp-fragrance


BRANDWATCH
Inspiring creative from around the world

Heinz is serving sauce with a side of internet 
culture by turning its Sriracha Mayo into 
SLAYO, a limited-edition rebrand inspired 
by the language of its fans. The spicy, 
sweet and tangy sauce gets a playful new 
identity that feels made for social feeds, with 
scarcity (only 57 bottles!!) adding an extra 
layer of hype. It’s a brilliantly simple lesson in 
listening to your audience: take an existing 
product, give the community a role in the 
story and suddenly a condiment becomes a 
cultural talking point. This indeed SLAYOs.

Coach is turning up the volume on its latest 
campaign, teaming up with Spotify to blend 
fashion, music and IRL connection. The 
dedicated Spotify hub lets fans explore 
personalised listening personas. The idea 
then hits the road with Tabby on Tour, 
bringing live performances, customisation 
and collectible merch to audiences 
internationally. It’s a smart bit of 360° 
storytelling, taking one campaign idea 
seamlessly from screen to stream to street, 
while tapping into music fandom to build 
genuine Gen Z relevance. BRB boarding the 
Tabby Tour Bus. 

BuzzBallz is refusing to let summer go 
quietly, launching limited-edition BallzTentz 
inspired by the colours and round shape 
of its signature RTDs. With 74% of Brits 
reportedly in denial that summer is ending, 
five camping kits are being given away 
through Instagram, complete with a two-
person tent, camping chair and lanterns. 
It’s a playful way to turn consumer insight 
into a highly visual, social-first activation, 
to keep BuzzBallz part of the late-summer 
conversation. The local campsite won’t 
know what’s hit it. 

McDonald’s has brought a little Golden 
Arches energy to London Fashion Week 
with the launch of its McHappy Day® 
Beanie - a reversible yellow and red knit 
spotted on celebrity fashion-week 
attendees before hitting restaurants 
nationwide. All proceeds support 
Ronald McDonald House UK, helping 
families with children in hospital. It’s a 
clever collision of fashion, culture and 
purpose, using limited-edition merch and 
street-style to make charitable giving feel 
conversation-worthy and wearable! 

KFC and Surreal are serving up arguably 
the most unhinged breakfast yet with 
KFCereal, a limited-edition savoury 
cereal inspired by KFC’s Original Recipe 
chicken. Seasoned with the famous 11 
herbs and spices, the cereal packs 19g 
of protein and, naturally, swaps milk for 
KFC gravy. It’s a brilliantly bizarre brand 
mash-up that plays perfectly into Surreal’s 
disruptive personality, using shock 
factor, unexpected category crossover 
and limited-edition appeal to create instant 
social chatter. Not quite sure this was what 
we meant by breakfast of champions…

Image: @ heinz_uk Image: Spirits Business Image: @ronaldmcdonaldhouse_uk Image: @eat_surrealImage: Spotify

Heinz Coach x Spotify BuzzBallz McDonald’s KFC x Surreal

https://www.instagram.com/p/DdW1wsjljwE/?img_index=1
https://www.instagram.com/p/DdW1wsjljwE/?img_index=1
https://www.instagram.com/p/DdZPYQwj3JS/
https://uk.coach.com/shop/coach-world/tabby-on-tour
https://uk.coach.com/shop/coach-world/tabby-on-tour
https://www.instagram.com/p/DdXNTlGBt3K/
https://newsroom.spotify.com/2026-09-16/coach-tabby-tour-launch/
https://www.thespiritsbusiness.com/2026/09/buzzballz-rolls-out-camping-gear/
https://www.google.com/goto?url=CAESYAHrOzAVafcTvhhKPlcaxBSjPjAdXIDKSizprJIwKgHuDCahF1-CCjB3n7FDDskhOcjYp5sbw5bs9f3wDkt5fTWec2a0Tg72GZwJBEbVMFpXtxDJiiMoC7ra34qCA6SNdw
https://www.google.com/goto?url=CAESYAHrOzAVafcTvhhKPlcaxBSjPjAdXIDKSizprJIwKgHuDCahF1-CCjB3n7FDDskhOcjYp5sbw5bs9f3wDkt5fTWec2a0Tg72GZwJBEbVMFpXtxDJiiMoC7ra34qCA6SNdw
https://www.instagram.com/p/DdYz5KBjrOa/
https://www.instagram.com/p/DdYz5KBjrOa/
https://www.thesun.co.uk/news/40448966/celebs-unusual-fashion-accessory-london-fashion-week/
https://www.thesun.co.uk/news/40448966/celebs-unusual-fashion-accessory-london-fashion-week/
https://www.instagram.com/p/DdTdHJljb8t/
https://www.instagram.com/p/DdmIJ9blz6i/?img_index=1
https://www.instagram.com/p/DdlJnbeJrzc/
https://www.instagram.com/p/DdlJnbeJrzc/
https://www.instagram.com/eat_surreal/
https://www.instagram.com/eat_surreal/
https://www.instagram.com/p/DdZPYQwj3JS/
https://www.thespiritsbusiness.com/2026/09/buzzballz-rolls-out-camping-gear/
https://www.instagram.com/p/DdYz5KBjrOa/
https://www.instagram.com/p/DdlJnbeJrzc/
https://newsroom.spotify.com/2026-09-16/coach-tabby-tour-launch/


WANT TO 
KNOW WHAT 
ELSE IS ON 
THE HORIZON?
Talk to us for: 
 
Reports 
Our ‘Signals’ reports provide deep dive insights and implications  
for your brand, audience or category. 
 
Workshops 
Our own ‘Culture Collider’ workshop methodology approaches briefs 
through the lens of cultural trends to help teams create culture first ideas.

Pictured: Envato


