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Macro trend Icon Glossary

Trending

On the up

It’s gonna be big

Sustainability

TikTok trend

News you 
should know

Cancelled

That’s the tea

Consumer habit

Be quick

Tipping culture in the UK

Divorce-fluencers

New playground insults

Chanty Beluga
In Our Party Era

Tee’d up



On our radar

Weekly doses of cute
Dog cooling jackets, Miss Thailand food costumes,  
beaver kits, robot runner, Pamela and her garden,  
Money Moto, Les Mis HSM, and Matt Mii statues. 

Rising trends
Would you start a vending machine business? Ours would just 
be diet coke and the occasional blind box. We would print $$$. 

Creators are being brought into the fold of marketing/PR teams. 

The future
The multi-million failing business of lab-grown meat.  
If a fast-food brand did it, it would have been done by now.  
Dear Wendy’s, please do it. xoxo

Stat of the week
One in four NFL players get brain disease. And the actual 
number may be higher.

Ones to watch
People v. Gorilla Grodd, GTA VI is being “leeked”, Microsports 
are OTW, HTLAGITD 2, SKYLRK’s new headphones, Katseye 
gets #1 and we love Werner.

The Gentleman S2 – 03 September 
Chad Powers S2 – 03 September

TikTok trends
Are we in a Fever dream? What/who/where  
is Chanty Beluga?

The fake ancestor prank trend and run  
from the fake creepy Cat in the Hat.   

ICYMI
Thank you, Dolly. 

Max Alran wins downhill biking at Lets Gets  
and receives an incredible crowd reaction.  

Phrase of the week
“Logging In Was Never Supposed to Be This 
Complicated”. How it became a game of authenticators 
and pressing forgot password.  

Digi updates
Do you trust social media for your financial advice? 
Why are there so many 20-year-old self made 
millionaires with perfect stock portfolios???

“Divine” promises to be the next Vine. Its archive of 
old Vines is a trip down memory lane. We still quote her 
everyday.   

Tea of the week
Tipping culture has become rampant in the UK.  
Saying no to tipping shouldn’t feel so illegal.

What we’re loving 
The $5 game How to Fish sells 1 million in 2 days.  
We’ve never laughed so hard while fishing. 

Zara Larsson goes viral for laughing at her fans 
posing during Midnight Sun.  

Established trends
Our favourite music genre has a name finally: 
Hyperclash. HALO by Tiffany Day is our AOTY. 

Teen boys are shopping at Sephora and love 
fragrances. Parents celebrate everywhere not  
having to smell lynx or Axe anymore.

Insights of the week 
The counterfeit luxury watch market is almost near 
perfection. Still illegal but shows the insane mark-up 
from the luxury watch brands. 

In China, working-class writers are the voice  
of their generation.

FOR 
YOUR 
INFO

This week’s 
dates & 
microtrends

Jennie: Fallen Angel – 28 Aug
Adéla: Prima – 04 September 
Rebecca Black: Age of the Exhibitionist – 04 September

NBA2K27 – 04 September
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https://edition.cnn.com/2026/08/24/world/video/dog-pet-cooling-suits-japan-vests-heat
https://www.tiktok.com/@channelnewsasia/video/7675932101228809492?_r=1&_t=ZN-992DEshcMX0
https://www.theguardian.com/world/2026/aug/24/wild-beaver-kit-pair-born-norfolk
https://edition.cnn.com/2026/08/23/world/video/robot-beats-usain-bolt-record-hits-wall-digvid-vrtc
https://www.tiktok.com/@pamelaanderson/video/7676515195216317710?_r=1&_t=ZN-9951nF1j9xW
https://www.tiktok.com/@lvaces/video/7676332793734974733?_r=1&_t=ZN-994hndGgq74
https://www.tiktok.com/@flor.lopardo/video/7677701567402806558?_r=1&_t=ZN-99CPnaaTgWM
https://www.tiktok.com/@librarysummer/video/7677332984462200078?_r=1&_t=ZN-99BluyKvlWY
https://www.bloomberg.com/news/features/2026-08-14/ai-job-loss-fears-drive-gen-z-towards-hustles-like-vape-vending-machines
https://www.vogue.com/article/are-creators-up-to-the-task-of-their-new-marketing-roles
https://harpers.org/archive/2026/09/wheres-the-beef-lab-grown-meat-erin-somers/
https://www.nytimes.com/2026/08/25/us/nfl-cte-brain-disease.html
https://variety.com/2026/tv/news/people-v-gorilla-grodd-hbo-max-skyler-gisondo-jimmy-tatro-1236840183/
https://www.polygon.com/rockstar-games-officially-responds-to-gta-6-leaks/
https://www.hollywoodreporter.com/tv/tv-news/microdramas-birth-microsports-world-1-exclusive-1236656133/
https://www.hollywoodreporter.com/tv/tv-news/microdramas-birth-microsports-world-1-exclusive-1236656133/
https://variety.com/2026/film/news/how-to-lose-a-guy-in-10-days-sequel-kate-hudson-paramount-1236839807/
https://hypebeast.com/2026/8/hailey-bieber-teases-justin-bieber-skylrk-glowing-wired-headphones
https://www.vulture.com/article/review-katseye-wild-ep.html
https://www.vulture.com/article/review-katseye-wild-ep.html
https://www.nytimes.com/2026/08/20/world/europe/elder-opa-influencer-tiktok-star-matcha.html
https://www.tiktok.com/@chantybeluga
https://www.rollingstone.com/culture/culture-features/chanty-beluga-meme-instagram-tiktok-1235610943/
https://www.tiktok.com/@elisabrown87/photo/7676155720881982733?q=ancestry%20sal%20prank&t=1787733134823
https://www.tiktok.com/@cnn/video/7678006062364052749?q=cat%20in%20the%20hat&t=1787733733876
https://www.instagram.com/p/DceNXgPJyZ9/?hl=en
https://www.instagram.com/p/DcWOUF8CHGr/?hl=en
https://www.theatlantic.com/technology/2026/08/password-manager-login-difficulty/688396/
https://www.theatlantic.com/technology/2026/08/password-manager-login-difficulty/688396/
https://www.wsj.com/personal-finance/a-breakdown-of-the-financial-advice-thats-flying-all-over-tiktok-2c466e70?mod=article_inline
https://www.bbc.co.uk/news/articles/c3r05g378w4o
https://www.youtube.com/watch?v=5eZyspecXJE
https://www.youtube.com/watch?v=5eZyspecXJE
https://www.theguardian.com/lifeandstyle/2026/aug/24/us-tipping-culture-uk-service-charges
https://www.polygon.com/how-to-fish-friendslop-steam-game-launch-weekend-sales/
https://www.tiktok.com/@floseyee/video/7677294201570200865?q=ara%20larsson&t=1787566699893
https://pitchfork.com/story/hyperclash-the-seamy-new-sound-of-underground-dance-pop/
https://www.businessoffashion.com/articles/beauty/gen-alpha-boys-sephora-tweens-fragrance-smellmaxxing/
https://www.wired.com/story/we-bought-a-counterfeit-rolex-so-good-even-rolex-didnt-spot-it/
https://www.nytimes.com/2026/08/19/world/asia/china-working-class-writers-books.html
https://www.tiktok.com/@channelnewsasia/video/7675932101228809492?_r=1&_t=ZN-992DEshcMX0
https://www.instagram.com/p/DceW9T5JHnu/?hl=en
https://www.instagram.com/p/DcYN8SUjpec/?hl=en&img_index=2


TREND TRACKING
New playground insults Divorce-fluencers Tee’d up

How some of the trends we’ve identified have evolved in recent months

If you walk by a playground (in a non-weird observational way), you’ll 
probably hear someone be called a Larper or polyester. The terms have 
gained a new definition; polyester now means to be low-quality or cheap. 
Similar to the term Temu-version. While Larper or larping has become 
to mean inauthentic or a poser. An evolved version of performative. 
Comment sections on social media posts have become a battle ground of 
being called out for being performative and fake. For creators, it’s become 
a game of having to prove to their authenticity while the audience plays 
gatekeeper. Fake it till you make it? 

Trend: We all speak internet

Clothing item of the year? Vintage rare graphic t-shirts. They’re filling 
up closets and are even being worn on the red carpet. Who else but 
Zendaya with the Spider-Man tee. Old band tees, limited editions or 
character focused t-shirts are selling for thousands at thrift stores. 
Even bootleg shirts are seeing high valuation. It’s the ultimate way to 
showcase personal taste, fandom and is a great conversation starter. 
Is it all driven by 90s and Y2K nostalgia? Yep! But the t-shirt design and 
clothing quality back then was unmatched. Get that 100% polyester 
out of here! We don’t think anyone could beat our t-shirt collection; our 
future child will be the coolest kid at future school.
 

Trend: merch-maxxing

Since we covered Divorce Chic back in March, divorce-fluencing is a 
growing niche on social feeds where primarily women would detail their end 
of marriage and the fallout to a supportive community. Divorce lawyers are 
benefiting the most from this new lucrative boom while divorce-influencers 
are getting new-found attention from brands and new followers. Over 
summer the trend, hot divorce summer, popped off. A evolved rebrand of 
celebrating singlehood and can be connected to the rise of lone-fluencers. 
We’re increasingly becoming more comfortable with the idea of being alone 
and loneliness is not longer being seen as a negative trait. Have socials killed 
being social?

Trend: Divorce Chic

Image: @etymologynerd Image: @kassi_core Image: @owenmhyatt

https://eu.usatoday.com/story/life/health-wellness/2026/08/17/polyester-gen-z-tiktok-insult-explained/91285172007/
https://eu.usatoday.com/story/life/health-wellness/2026/08/10/gen-z-new-viral-insult-larping/91217937007/
https://www.instagram.com/p/DZ-zdUuH_C-/?hl=en&img_index=1
https://www.wsj.com/style/fashion/your-favorite-old-t-shirt-might-now-be-worth-a-fortune-a11255d6
https://www.businessinsider.com/divorce-influencers-instagram-tiktok-rebrand-making-money-2026-8
https://www.businessinsider.com/divorce-influencers-instagram-tiktok-rebrand-making-money-2026-8
https://www.yahoo.com/lifestyle/family-relationships/article/being-divorced-is-hot-why-women-are-turning-heartbreak-into-the-summers-most-unexpected-lifestyle-trend-110000041.html
https://www.vogue.com/article/why-is-the-rise-of-loneliness-influencers-making-me-feel-less-lonely
https://www.tiktok.com/@etymologynerd/video/7610201752922639629?q=larper&t=1787746512343
https://www.tiktok.com/@kassi_core/video/7655777641471003917?q=hot%20divorce%20summer&t=1787750353419
https://www.tiktok.com/@owenmhyatt/video/7672798791031901471


We don’t know about you, but our 
weekend plans lately have gotten 
increasingly hyper-specific. 
Supper clubs, themed gatherings, 
PowerPoint nights – every corner 
of culture is obsessed with curating 
niche nights. The more absurd, 
the better. Murder mystery soiree 
about tech billionaires on a private 
island? Quirky dress codes like ‘dress 
like you’re favorite metro stop’ (chaotic 
interpretation of Fulton St, thanks for asking)? 
A cul-de-sac 5K? Count us in. 

Themed parties have become a sought-after flex 
of creativity and the ultimate conversation starter. 
Apps like Partiful are giving cultural visibility to the 
strangest of gatherings: RSVPs to “niche and high-
concept events” exploded four-fold in 2025. Media 
is covering hundreds of people gathering to eat an 

apple, smoke a cigarette or watch lookalikes. 
All happening at a moment when Gen Z 

is redefining nightlife, exploring quirky 
hobbies and collectively longing for real 
human connection. 

And brands are rushing to build them. 
Anthropic just hired a $400K party 

planner (put me in coach!) to glue the 
Claude community together. Marketing 

budgets are redirected toward experiential 
activations. Team-building gatherings aren’t 

just a HR check-box but an actual differentiator. As 
content gets increasingly more anonymous, premium 
is put on what can’t be replicated: a moment, a room 
full of people, a vibe and memories.

 Anyway, our citrus-themed Tour de Apartments invite 
is coming your way. The girls just want to have fun.

IN OUR 
PARTY ERA

This week’s long read

Nights out just got more niche

Weber Forecast Insight
The smartest investment for brands right now is a room and a reason to show up.  
Your brand’s ethos and presence land better in an experience people can be part  
of and remember.

Image: @BecomingAliImage: @Inc

Image: @TheAtlantic

Image: @mirandadoesbrands

https://www.realsimple.com/holidays-entertaining/entertaining/powerpoint-party-ideas
https://www.businessinsider.com/partiful-new-york-tech-week-house-party-ticketing-startup-irl-2026-6
https://archive.is/dAg2V
https://www.inc.com/ali-donaldson/ai-goes-irl-anthropics-400000-events-job-shows-how-hot-experiential-marketing-has-become/91336422
https://www.inc.com/ali-donaldson/ai-goes-irl-anthropics-400000-events-job-shows-how-hot-experiential-marketing-has-become/91336422
https://www.tiktok.com/@becomingali/video/7622004122476236054
https://www.inc.com/ali-donaldson/ai-goes-irl-anthropics-400000-events-job-shows-how-hot-experiential-marketing-has-become/91336422
https://www.theatlantic.com/technology/2026/08/gen-z-party-themes-partiful/688171/
https://www.tiktok.com/@mirandadoesbrands/video/7675085139767987489


WANT TO 
KNOW WHAT 
ELSE IS ON 
THE HORIZON?
Talk to us for: 
 
Reports 
Our ‘Signals’ reports provide deep dive insights and implications  
for your brand, audience or category. 
 
Workshops 
Our own ‘Culture Collider’ workshop methodology approaches briefs 
through the lens of cultural trends to help teams create culture first ideas.

Pictured: Unsplash


