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On our radar

Weekly doses of cute
Lorax dance, Sour Dad, Orangutans back home, owl family, 
movie cats, the wedding album, sea turtles, tie bday and 
Skarsgård’s freaky feet.  

Rising trends
Prepare for the influx of dating profile pictures of catches holding 
their catches. Bass fishing is seeing a popularity boost. 

First-class amenity kits have become collectibles, and charity 
shops are a dump for the unsellable. 

The future
The world of maths is forever changed after OpenAI solved 
age-old math problems. Don’t worry 1+1 still equals 2. 

Stat of the week
Where are all the hunks? Mr England was nearly cancelled after 
only 10 men entered the competition.

Ones to watch
Naruto is back, GIRLS is back, VTubers with Critical Role, 
Druski on SNL, Miami Vice 85, Crazy Rich Asians is back, 
Digger and Social Reckoning flop.

TikTok trends
Avoid all responsibilities with the shanshenbu flash 
step. We tried this at the office and got reprimanded.

The fans wanted it and they got it, Wicker in 4DX.  

ICYMI
A’ja Wilson wins her historic 5th MVP and Messi says 
goodbye to Argentina. 

Karl Bushby finally finishes his 28-year journey across 
the world. He walked 36,000 miles across the world and 
still wanted to go back to Hull?   

Phrase of the week
“Are you ready for the Woo-Woo comeback?” Did it 
ever leave? 

Digi updates
How much is a company willing to shell out for 
creators? The rise of IRL influencers, an interview 
with a luddite and fake fan accounts. 

The power of the front row at a fashion show and who 
won social during SS27? Spoiler: Korean pop stars and 
Thai actors. 

Tea of the week
Kelly Clarkson VS indie store. No one is a winner, but 
we’re dressing up as the bird for Halloween.

What we’re loving 
Voice actor, Aleks Le’s Daredevil short film. 

Man of the people, the French mayor shielding 
students from the police. 

Established trends
Who doesn’t love an unusual celebrity pairing? Put us 
in a room with Justin Trudeau, the Jedward twins and 
Chapell Roan and watch the sparks fly. 

A number one record doesn’t hold cultural weight 
anymore. If our nan doesn’t know it, it ain’t a hit. 

Insights of the week 
Chinese families are struggling to pass on the family 
business, while college grads are going into farming.

The death of hosting, mixed gender friendships and 
texting family members.  

Clayface – 23 Oct
Wildwood – 23 Oct
Ali G: Who Iz I? – 23 Oct
Possible Love – 23 Oct

Image: @hbomax

Image: @AleksLe

Image: @wickermovie

Cyberpunk: Edgerunners 2 – 20 Oct

LISA: Press Play – 23 Oct

Final Fantasy Resonance – 22 Oct
Call of Duty: MW4 – 23 Oct
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& microtrends

https://www.tiktok.com/@unknown4040404041234/video/7675533249929612575?_r=1&_t=ZN-9AWfrVoVLJW
https://www.tiktok.com/@itsthaovy/video/7695050071561293087?_r=1&_t=ZN-9ARrsrn5UYQ
https://www.bbc.co.uk/news/videos/c6073z5rvrk3o
https://www.nytimes.com/2026/10/11/nyregion/owls-upper-west-side-new-york-city.html
https://hypebeast.com/2026/10/a24-the-encyclopedia-of-movie-cats-book-release-info
https://www.theguardian.com/uk-news/2026/oct/12/mystery-1950s-wedding-photo-album-wakefield-solved
https://www.washingtonpost.com/nation/2026/10/12/sea-turtle-nests-broke-record-this-year-why-thats-good-thing/
https://www.tiktok.com/@seannaaaa0/video/7693992608879643917?_r=1&_t=ZN-9AOHmUC8qjW
https://www.vogue.com/article/alexander-skarsgard-clear-shoes-saint-laurent-10-08-2026
https://www.nytimes.com/2026/10/07/business/bass-fishing-college-recruitment.html
https://www.wsj.com/lifestyle/travel/first-class-amenity-kits-have-become-holy-grail-collectibles-adfbb1a0?mod=hp_lead_pos9
https://www.theguardian.com/fashion/2026/oct/13/people-sell-their-best-stuff-on-vinted-how-charity-shops-became-a-dumping-ground-for-unsellable-clothes
https://www.theguardian.com/fashion/2026/oct/13/people-sell-their-best-stuff-on-vinted-how-charity-shops-became-a-dumping-ground-for-unsellable-clothes
https://www.nytimes.com/2026/10/08/science/mathematicians-respond-openai-release.html
https://metro.co.uk/2026/10/14/mr-england-contest-thrown-chaos-uks-national-hunk-shortage-29707038/
https://www.crunchyroll.com/news/latest/2026/10/10/naruto-shadow-rising-manga-ninku-tv-anime-limited-series-announced
https://www.youtube.com/watch?v=tfJiGcTK094
https://www.polygon.com/critical-role-shattered-legends-vtubers-hololive-daggerheart/
https://puck.news/druski-to-host-snl-a-milestone-for-digital-creators/
https://variety.com/2026/film/news/miami-vice-85-first-look-michael-b-jordan-austin-butler-filming-1236908988/
https://www.youtube.com/watch?v=OmHk6prfpFs
https://www.theguardian.com/film/2026/oct/12/digger-loss-245m-box-office-collapse
https://www.hollywoodreporter.com/movies/movie-news/social-reckoning-box-office-tech-musk-holmes-artificial-1236728127/
https://www.tiktok.com/@._su05/video/7692895044373581069?q=shanshenbu%20dance&t=1791965951293
https://www.tiktok.com/@._su05/video/7692895044373581069?q=shanshenbu%20dance&t=1791965951293
https://www.tiktok.com/@cineworld/video/7695023319254404385?_r=1&_t=ZN-9ATboxgzs7q
https://www.bbc.co.uk/sport/basketball/articles/c8ly02yzg2w1o
https://www.youtube.com/watch?v=xOKf7KQr4eg
https://www.youtube.com/watch?v=xOKf7KQr4eg
https://www.theguardian.com/lifeandstyle/2026/oct/13/karl-bushby-incredible-28-year-walk-home-goliath-expedition-hull
https://www.townandcountrymag.com/style/beauty-products/a73571729/experience-based-wellness-and-spa-trend/
https://www.ft.com/content/dbef1d8b-6bf7-4cc2-b2b7-e000eb101057?syn-25a6b1a6=1
https://www.ft.com/content/dbef1d8b-6bf7-4cc2-b2b7-e000eb101057?syn-25a6b1a6=1
https://www.theatlantic.com/health/2026/10/community-builders/688947/
https://www.nytimes.com/2026/10/07/style/august-lamm-influencer-smartphone-book.html
https://www.nytimes.com/2026/10/07/style/august-lamm-influencer-smartphone-book.html
https://www.dazeddigital.com/music/article/71007/1/the-rise-of-fake-tiktok-fan-accounts-psy-op-social-media-marketing-music?utm_source=Link&utm_medium=Link&utm_campaign=RSSFeed&utm_term=the-insidious-rise-of-fake-tiktok-fan-accounts
https://www.vogue.com/article/the-new-front-row
https://www.vogue.com/article/who-won-fashion-month-ss27-on-social-media
https://www.vogue.com/article/who-won-fashion-month-ss27-on-social-media
https://www.curbed.com/article/art-of-play-owner-speaks-kelly-clarkson.html
https://www.reddit.com/r/popculture/comments/1x5gxka/pablo_torre_security_footage_shows_kelly/
https://www.youtube.com/watch?v=PYxEvdxIgBE
https://edition.cnn.com/2026/10/07/world/video/french-mayor-speaks-out-after-shielding-protesters-digvid-vrtc
https://edition.cnn.com/2026/10/07/world/video/french-mayor-speaks-out-after-shielding-protesters-digvid-vrtc
https://www.gq-magazine.co.uk/article/bizarre-celebrity-crossovers-october-2026
https://www.dazeddigital.com/music/article/71079/1/is-having-a-no-1-record-even-relevant-anymore-ella-langley-olivia-dean
https://www.theguardian.com/world/2026/oct/08/china-succession-crisis-factory-workers-manufacturing-family-businesses
https://www.theguardian.com/world/2026/oct/08/china-succession-crisis-factory-workers-manufacturing-family-businesses
https://www.nytimes.com/video/world/asia/100000011189303/china-young-people-new-farmer.html
https://www.theguardian.com/lifeandstyle/2026/oct/08/dreadful-decline-hosting-home-shame-friendship
https://www.thecut.com/article/brooding-are-we-raising-a-generation-of-heteropessimists.html
https://www.theatlantic.com/family/2026/10/ai-family-text/688962/
https://www.youtube.com/watch?v=tfJiGcTK094
https://www.youtube.com/watch?v=_h_pQ1-5iQg
https://www.youtube.com/watch?v=PYxEvdxIgBE
https://www.tiktok.com/@jackietaylorreincarnatd/video/7692966955145284878?q=skyler%20gisono&t=1791382805459
https://www.instagram.com/p/DePdxXMnXho/?img_index=2
https://www.tiktok.com/@_chloeay/video/7692777820237384993?_r=1&_t=ZN-9AIidgWsdmA


TREND TRACKING
The wellness ‘darty’ Lore-tripping Chainmailers

How some of the trends we’ve identified have evolved in recent months

Today’s students are swapping kegs for kettlebells and red cups for matcha 
as the rise of ‘college wellness darties’ grows at universities. According 
to Mashable, a “traditional “darty” — literally, a daytime party — usually 
revolves around drinking, music, and hanging out. At the wellness version, 
the agenda might include Pilates, a run, an ice bath, and a coffee or matcha 
afterward.” It was sparked by a viral TikTok showing students filling ice 
plunges instead of ice buckets - setting off the latest generational debate 
as millennials commented things like “I would have drank a fifth of vodka 
before this in 2006”. It’s not so black and white, though. Instead, it shows the 
increasing move towards balance. Yes, they’re running a marathon. And yes, 
they might then have a beer and cigarette to celebrate after.

Trend: Not so wellness 

As tech, AI and synthetic materials are increasingly hurled around as 
insults, there’s been a rise in chainmail, medieval-inspired parties and 
banqueting supper clubs as the folk are desperate for lore. Condé 
Nast recently covered the rise of autumn folk festivals, renaissance 
fairs were all over our timeline in summer, fashion week saw a variety 
of feudal looks strut down the runway and influencer Chole Hayward 
channeled medieval princess for her recent hen do – the signs truly 
are all around us. As if that wasn’t enough, Margot Robbie recently 
announced her backing for the 1536 Tudor play, saying that women are 
still having the same conversations. Perhaps the new KPIs should be 
meaning, magic and human connection.

Trend: Return to the dark ages 

The latest Gen Z travel trend is ‘lore-tripping’ - planning holidays to places 
that have a distinct story to them. According to Airbnb’s latest travel trends 
report, as young people feel the strain on wallets, they’re thinking creatively 
to plan memorable holidays on tight budgets - creating new tourism winners 
and changing people’s conceptions of what holidays are for. Airbnb 
found that “90% of surveyed Gen Zers have set their sights on small towns 
and other “under-the-radar destinations” for fall trips” including places like 
Point Pleasant, West Virginia (home of the Mothman), and Leavenworth, 
Washington (an old logging town that has been “reinvented as a Bavarian 
village in Germany”). Time to unearth the weird and wonderful stories for 
your next tourism campaign.  

Trend: Detourism 

Image: @sonofalli Image: @unpackedwithcat Image: @chloehayward_

https://mashable.com/life/gen-z-wellness-darties-college-party-trend
https://www.tiktok.com/@thesweatandsoak/video/7682842818959674655
https://www.dazeddigital.com/beauty/article/71146/1/we-used-to-be-a-proper-society-in-defense-of-college-wellness-darties
https://www.cntraveller.com/article/this-folklore-inspired-festival-is-the-perfect-welcome-to-autumn
http://vogue.com.au/fashion/trends/renaissance-fair-style/image-gallery/42172181e25ebbd81471f267afbf087b
http://vogue.com.au/fashion/trends/renaissance-fair-style/image-gallery/42172181e25ebbd81471f267afbf087b
https://www.russh.com/medieval-fashion-trend/
https://www.instagram.com/p/DcO1d_box78/?hl=en
https://www.bbc.co.uk/news/articles/ckgpj92jnzgo
https://www.bbc.co.uk/news/articles/ckgpj92jnzgo
https://globetrender.com/2026/09/04/airbnb-identifies-lore-tripping-as-gen-z-travel-trend/
https://globetrender.com/2026/09/04/airbnb-identifies-lore-tripping-as-gen-z-travel-trend/
https://urldefense.com/v3/__https:/elinkce0.mail.futureparty.com/ss/c/u001.WjFicWK1O-0Brd6BCCwyA0D0tNPHHpjOWUPRM8QmU52p-EjrAjrePSO16TVcF2lMqxww5OZh7UlXt1tTZEU1wL_FciOj8rEvXCRBTXAIkO5s467lNdNoVmEQoJv6rzdfPEC82WXi_NQdyiZPjQVSU4sBd5bCiYUZL53aWFVEo6KVdUPAIkLli-uw-haFtS1WiIXUE2nLArO7zFSRnw5mf84PMrb4Z_-Nmcsk4eApd6IauuvSefgW4_saJEJTOpqOIJubi4NXBhxoO9Vkvc8pkHO2hxTDO0499gIbh6H2KGA7qyfj8NYnm8zyET-6USk4kx66Iq9TTJUTigkhx33OQHsSvqPWHpGpyWJUzj2frYB_q8lDcyCNbAoDDoALXluTBJeJdyznC_EQjz_QHXrLKfW-t1rt4bl4gWqbcocKEQjnC1utR9Qk5ClU0Xq5uG-_9GNcy9-Nq8zLGxSR_JxvJWArpAui1seGvRM-c9otUOdmjdGl0nsjTQ28PS7wNCyEoIDuJCdPx43rmempoWpgs5QxbKTmvkGfnN62tnqbMc9wMEu5kq9b35Hgdqj1I5sigrhgqhvXGXl5aXl8ErY--orBn-upcfM-4mBF6tZ_d8kV9wcyEtVRiMQwEOz7U2kQLu5JJAODirIjqS52LYfqMneP5GFestzEPhORmwCdMUYKzpr5AHNgYBlmVXNXw3eyc8tPpYGOBYfkr5G2ymkq5sGkm7Xq124ARiLM9PZmbifbGyklB2bHB1MoHTijoBVzGbyl7aMuDDrKArEi5N_dzA/4uq/IzuWu1CrQWWO2D3pjrCPZA/h31/h001.UPDh4oOxiGTEpHThCxsPvQH2SU5b4EHxvgNyXoiXfdE__;!!N96JrnIq8IfO5w!h-yqtq9PBxYvhVeYZ83hiAIv5Cf9lRKFnhz5iOTNnQAJcZS_IIvK_b10dWjsU4s1i9enJXogJxakgGf-34qkzYJ_RVYF7-w$
https://x.com/sonofalli?lang=en
https://www.tiktok.com/@howtodothingswithnicole/video/7691752271171849502
https://www.tiktok.com/@unpackedwithcat/video/7597212038594645278?q=point%20pleasant%20west%20virginia&t=1791973916871
https://www.instagram.com/p/DdeU6h7DMjU/?hl=en&img_index=1
https://www.instagram.com/p/DcO1d_box78/?hl=en
https://www.tiktok.com/@scrolldeep/video/7691390717649866006


One of the best moments to chomp on a burger? 
Right after a marathon, baby! Turns out, the road to 
runners’ hearts and stomachs might just be paved 
with pickles, patties, and post-race carbs. A grueling 
run deserves a satisfying finish, after all.

Fast food brands are going the extra mile for 
ravenous runners. McDonald’s served Chicago 
Marathoners pickle brine shots throughout the race 
for an electrolyte boost. Burger King gave London 
Marathon runners the ultimate royal treatment: a free 
Whopper at the finish line, plus a next-day BOGO 
deal for a regal recovery. And for the past two years, 
Shake Shack has been the official burger of the 
New York City Marathon, fueling the frenzy with 
a dedicated cheer zone and dishing out post-race 
freebies and giveaways.

But brands aren’t the only ones running the show. 
When Chipotle and Strava didn’t renew their 
partnership for year three, runners were left hungry 
for more and cooked up the Burrito League. The fan-
made challenge closely followed the original, asking 
participants to log the same Strava route on repeat for 
a year of free burritos. Meanwhile, ultramarathoners 
are taking ‘running on Taco Bell’ literally, tackling a 
50K that challenges them to hit 10 chain locations 
and eat at nine, all within 11 hours. Sounds like a race 
that would give anyone the runs, if you ask me.

Fast food and fitness might sound like a stretch, but 
brands and runners alike have a clear appetite for the 
crossover. The takeaway for brands? Step beyond 
the usual lanes and run with the unexpected cultural 
moments that inspire communities to go the distance 
with you.

FAST FOOD 
FOR FAST 

FEET

This week’s long read

America runs on carbs.

Weber Forecast Insight
Quick-service restaurants are taking a run at run clubs and 
marathon culture, reminding brands to keep pace with unexpected 
moments that create new paths to connect with communities.

Image: ChipotleImage: Famous Campaigns

Image: People

Image: Outside Magazine

Image: @road_to_leadville

https://corporate.mcdonalds.com/corpmcd/our-stories/article/mcdonalds-pickle-brine-for-marathon-runners-pickle-boost.html
https://www.burgerking.co.uk/marathon
https://www.burgerking.co.uk/marathon
https://www.nyrr.org/media-center/news/2024/10/07/new-york-road-runners-and-shake-shack-announce-multi-year-tcs-new-york-city-marathon
https://www.nyrr.org/media-center/news/2024/10/07/new-york-road-runners-and-shake-shack-announce-multi-year-tcs-new-york-city-marathon
https://www.foodandwine.com/chipotle-strava-new-year-free-lifestyle-bowls-challenge-2025-8767436
https://gearjunkie.com/endurance/running/burrito-leagues-global-running-phenomenon
https://bleacherreport.com/articles/25507822-runner-documents-taco-bell-50k-ultramarathon-trending-video-race-smiling-through-pain
https://newsroom.chipotle.com/2025-01-02-CHIPOTLE-X-STRAVA-PARTNERSHIP-GOES-GLOBAL-INTRODUCING-THE-CITY-CHALLENGE-IN-25-MARKETS-TO-KICK-OFF-2025#assets_all
https://www.famouscampaigns.com/2026/04/burger-king-serves-up-a-whopper-finish-at-the-london-marathon/
https://people.com/mcdonalds-is-handing-out-pickle-juice-shots-to-chicago-marathon-runners-12161588
https://www.outsideonline.com/outdoor-adventure/hiking-and-backpacking/burrito-league/
https://www.tiktok.com/@road_to_leadville/video/7693002601574518047?lang=en


BRANDWATCH
Inspiring creative from around the world

NikeSKIMSNikeSKIMS Chipotle Denny’s Kraft REVOLVE

Nike and SKIMS have turned a simple 
product launch into a limited-time café 
and pop-up in Tokyo’s trendy Jingumae 
district. Pairing traditional Japanese tea 
and wagashi with the latest NikeSKIMS 
collection, the experience taps into the 
continued demand for immersive, shareable 
brand worlds. Serving looks and culture. 

Chipotle has proved that sometimes bigger 
really is better, unveiling a giant 3-foot-wide 
“Big Ass Chipotle Bag” to promote its 
family meal offering. What could have been 
a straightforward product push becomes 
a highly shareable cultural moment by 
borrowing cues from oversized luxury 
fashion trends and turning everyday 
packaging into the hero. It’s a perfect 
example of how brands can transform 
functional assets into a strong visual hook. 
Sometimes the packaging steals the show. 

Denny’s has brought back its weird and 
wonderful syrup-filled Sticky Kicks 2.0 
sneakers with custom footwear designer 
Dan “Mache” Gamache. Complete with 
real maple syrup chambers, syrup-
scented packaging and pancake rewards, 
the launch (now completely sold 
out!) blurs the lines between product, 
experience and meme-worthy content that 
completely embraces the fandom. 10/10. 
Denny’s understood the assignment.

Kraft Natural Cheese has taken bag 
charms to new heights with the launch of 
its new flavours, transforming the iconic 
parmesan shaker into Pocket Parm. Part 
pantry staple, part fashion accessory. 
Even everyday grocery brands can earn 
cultural relevance by inserting themselves 
into existing consumer behaviours 
rather than creating entirely new ones. 
Kraft has clipped the vibe perfectly. 

REVOLVE has turned magazine distribution 
into a real-world treasure hunt, placing 
branded vending machines across key 
cities and rewarding visitors with magazine 
issues, exclusive merch and the chance to 
uncover a “Golden Ticket” gift card worth up 
to $500. The activation taps into the growing 
appetite for gamified experiences. It’s true. 
Golden Ticket energy never goes out of style. 

Image: @chipotleImage: @skims Image: Diner Drip Image: @konnectagency Image: @ revolve

https://www.instagram.com/p/DeDZ1uPktD8/?img_index=6
https://www.instagram.com/p/DeDTBXqkjnA/?img_index=1
https://www.instagram.com/p/DecMZ99G2I-/?img_index=1
https://www.instagram.com/p/DeZngcrz3Q1/
https://www.instagram.com/p/DeZngcrz3Q1/
https://dinerdrip.com/collections/sticky-kicks
https://dinerdrip.com/collections/sticky-kicks-2-0
https://dinerdrip.com/collections/sticky-kicks-2-0
https://www.instagram.com/p/DeQp8RFl50F/?hl=en
https://www.instagram.com/p/DeQp8RFl50F/?hl=en
https://www.instagram.com/p/DecKAamuAQr/
https://www.instagram.com/p/Decv5LsDjIb/?img_index=2
https://www.instagram.com/p/DeFP6WnDw_z/?img_index=1
https://www.tiktok.com/@revolve/video/7692502728366673166
https://www.instagram.com/p/DeFP6WnDw_z/?img_index=2
https://www.instagram.com/p/DecMZ99G2I-/?img_index=1
https://www.instagram.com/p/DeDZ1uPktD8/?img_index=1
https://dinerdrip.com/collections/sticky-kicks-2-0
https://www.instagram.com/p/Decv5LsDjIb/?img_index=4
https://www.instagram.com/p/DdofpwrDMBL/?img_index=2
https://www.tiktok.com/@revolve/video/7692502728366673166


WANT TO 
KNOW WHAT 
ELSE IS ON 
THE HORIZON?
Talk to us for: 
 
Reports 
Our ‘Signals’ reports provide deep dive insights and implications  
for your brand, audience or category. 
 
Workshops 
Our own ‘Culture Collider’ workshop methodology approaches briefs 
through the lens of cultural trends to help teams create culture first ideas.

Pictured: Unsplash


