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On our radar

é Primetime — 30 October
/ Wicker —30 October

KDA: Firestarter — 21 October
Queens of the Stone Age: Perfecth —
30 October

TikTok trends
WhatiPad? The hiding the iPad in plain sight trend.

Therise of TikTok live stars. Loozecannon’s Viral
freestyle and the twins fiftyfifty’s thank you
baby song.

ICYMI

Across the world, the youth are rising to protest.
The future is now.

Lime bike jousting is the second greatest thing we've
seen this week.

Phrase of the week
“How ‘Alignment’ Took Over the Worlds of Business

and Tech.” How sick of hearing that word are you?

Digi updates
The boys vent and eat onr/boydinnerdiaries.

The viral WeChat app that polls strangers to talk the
user out of spending money. We need a poll for if we
should buy the $5,899 Gold-Plated Walkman.

Tea of the week
The Cut article about the importance of an entry-level

boyfriend/relationship.

What we’re loving

All the League of Legends fictional music groups are
back! Heartsteel and True damage made a return but
we're most seated for K/DAs.

The greatest visa story ever. Boy Throb is finally
complete! Throb Mob rise up!

Established trends

The social media scrutiny of young women who are
chronicallyiill.

Kids meals are for the adults now. Comesin acute
box, with a toy, better portions and cheaper. Like why
wouldn’'t we??

Rising trend
SWAG has returned, the ‘ballhog’ is here.

Insights of the week

Asking 48 US students how it feels to be at college
right now.

Datacentres are opening their barbed gates for
kid’s field trips.

Weekly doses of cute

Elvis town, Bayeux re-enactors, rallying for a
teen, Julia Stiles’s tribute, Meal deal society,
cinematic orchestra, Big snails, tiny frogs and
dog parade.

The future

Japan investigates Martian moons. This could
be the start of an Alien movie or the debut of the
Martian Manhunter.

Flying cars aren't happening anytime soon even
after that Tesla’s showcase. Maybe in 20 years.

Stat of the week

YouTube overtakes TV as primary news source
with a16.5% share.

Ones to watch

Baywatch is back and so is Glee! Fourth Wing
casting, RIP BBC Three/Scot, Mr Apuis back, You
Can See Everything makes $, Kylie’s $50 mil bra.



https://www.thefader.com/2026/10/15/back-to-school-nyu-scad-pratt-photos
https://www.wired.com/story/data-center-industry-is-trying-to-woo-kids/
https://www.nytimes.com/2026/10/13/arts/porthcawl-elvis-festival-wales.html
https://www.nytimes.com/2026/10/14/arts/battle-of-hastings-1066-reenactment-bayeux-tapestry.html
https://www.wsj.com/lifestyle/careers/new-york-teen-shadows-workers-on-job-a771e2c7?mod=hp_lead_pos9
https://www.wsj.com/lifestyle/careers/new-york-teen-shadows-workers-on-job-a771e2c7?mod=hp_lead_pos9
https://www.tiktok.com/@officialdwts/video/7698992641089768735?q=julia%20stiles&t=1792572690261
https://www.tiktok.com/@bbcnews/video/7696200969834532118?_r=1&_t=ZN-9AYRMx9rqyt
https://www.tiktok.com/@yoyo_bambino/video/7697591533406637345?_r=1&_t=ZN-9AgRLpZLFzi
https://www.theatlantic.com/science/2026/10/giant-african-snails-florida-invasion/688850/
https://www.bbc.co.uk/news/articles/cr2keqxggx0wo
https://www.reddit.com/r/popculturechat/comments/1x97ev3/the_36th_annual_tompkins_square_halloween_dog/
https://www.wsj.com/science/space-astronomy/japan-launches-spacecraft-to-explore-marss-mysterious-moons-87b3dd0f?mod=hp_lead_pos8
https://www.theverge.com/transportation/1012552/tesla-roadster-next-gen-reveal-elon-musk
https://www.tubefilter.com/2026/10/09/syracuse-university-center-creatory-economy-report-us-news-youtube/
https://youtu.be/-9WoJ3d6WkY?si=SuE_pXJ-TXHgOrps
https://deadline.com/2026/10/glee-reboot-series-order-disney-hulu-1237169231/
https://variety.com/2026/tv/news/fourth-wing-tv-series-xaden-riorson-emilio-sakraya-1236905893/
https://www.theguardian.com/media/2026/oct/20/bbc-three-and-bbc-scotland-tv-channels-to-be-shut-down
https://variety.com/2026/tv/news/the-simpsons-apu-new-voice-sunil-malhotra-hank-azaria-1236915177/
https://www.theguardian.com/film/2026/oct/19/elizabeth-holmes-documentary-debuts-with-huge-opening-weekend
https://www.theguardian.com/film/2026/oct/19/elizabeth-holmes-documentary-debuts-with-huge-opening-weekend
https://hypebeast.com/2026/10/kylie-jenner-makes-victorias-secret-runway-debut-wearing-50-million-usd-diamond-encrusted-jacob-co-fantasy-bra
https://www.tiktok.com/@e1nfachfatou/video/7696951494158994720?q=what%20ipad&t=1792511145006
https://www.tiktok.com/@gotclipped09/video/7697279020815191318?q=loozecannon%20%20big%20michael%20michael&t=1792510897825
https://www.tiktok.com/@gotclipped09/video/7697279020815191318?q=loozecannon%20%20big%20michael%20michael&t=1792510897825
https://www.tiktok.com/@fiftyfifty082/video/7691474431918591245?q=twins%20on%20tiktok%20live&t=1792510952247
https://www.tiktok.com/@fiftyfifty082/video/7691474431918591245?q=twins%20on%20tiktok%20live&t=1792510952247
https://www.theguardian.com/world/2026/oct/21/will-europe-protests-lead-to-real-political-change
https://www.tiktok.com/@talesbytyler/video/7698320803242233110?_r=1&_t=ZN-9Ai34ppB9nS
https://www.nytimes.com/2026/10/15/magazine/aligned-corporate-jargon.html
https://www.nytimes.com/2026/10/15/magazine/aligned-corporate-jargon.html
https://www.gq.com/story/boydinnerdiaries-subreddit-community
https://jingdaily.com/posts/why-young-chinese-consumers-are-asking-strangers-to-approve-their-spending
https://hypebeast.com/2026/10/sony-unveils-premium-walkman-lineup-headlined-by-5899-usd-gold-plated-player
https://www.thecut.com/article/entry-level-boyfriends.html
https://www.thecut.com/article/entry-level-boyfriends.html
https://www.youtube.com/watch?v=gMkuV5hh7-s&list=RDgMkuV5hh7-s&start_radio=1
https://www.youtube.com/watch?v=mlFxxNsExJc&list=RDmlFxxNsExJc&start_radio=1
https://www.youtube.com/watch?v=Mmw-PpWhKFg&list=RDMmw-PpWhKFg&start_radio=1
https://www.nytimes.com/2026/10/17/us/boy-throb-band-tiktok-performance.html
https://www.tiktok.com/@boythrobbers/video/7697463774265003295?_r=1&_t=ZN-9Ad9PIi1Iu6
https://www.tiktok.com/@boythrobbers/video/7697463774265003295?_r=1&_t=ZN-9Ad9PIi1Iu6
https://www.dazeddigital.com/life-culture/article/71165/1/new-war-chronically-ill-women-disability-faking-symptoms-social-media-right-wing
https://www.dazeddigital.com/life-culture/article/71165/1/new-war-chronically-ill-women-disability-faking-symptoms-social-media-right-wing
https://www.fastcompany.com/91621893/kids-meal-freaky-friday-moment-happy-meals-mcdonalds-burger-king-wendys-toy-prize-burger-kpop-demon-hunter-we-know-it
https://www.thecut.com/article/out-hypebeasts-in-ball-hogs.html?
https://www.instagram.com/p/DepBUymCApG/?img_index=10&psln=MTJlc3h4ZTYyN2I5OQ%3D%3D
https://www.youtube.com/watch?v=Mmw-PpWhKFg&list=RDMmw-PpWhKFg&start_radio=1
https://www.instagram.com/boy.throb/?hl=en

TREND TRACKING
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How some of the trends we’ve identified have evolved in recent months
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Dont at CLyour wage

Image: @shevonsalmon ;,

Tiktok is taking delulu thinking to the extreme in the quest for financial
and work success, a practice dubbed LARPIng rich. Videos share

tips on how to cheat your way into ‘rich’ scenarios, like “ordering the
cheapest thing at an expensive restaurant, photographingit, and
leaving; renting a Maybach for the weekend; or opening a laptop
and merely pretending you work at your dream job.” Thanks to
social media, the meaning of LARP has shifted from high fantasy
character dressing to hustle culture, luxury fashion and exclusive
holidays. Experts have thoughts. Gabriele Oettingen, a professor
of psychology at New York University, said this type of thinking “can
actually be a trap that sets you back.” Smart brands will help Gen Z
experience the fantasy while also helping them actually achieve it.

Trend: Niche riche
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Image: @erinparsonsmakeup

This season’s look is taking inspiration from the weather — frosty!

It's the latest relic of the Y2K era to get the Gen Z treatment. MAC

is bringing back it's Frost lipstick, described by its head of product
development as experimental, creative and expressionistic. The
bronze Frost is already sold out on ASOS. And why not accompany
your frosted lips with frosted tips, which, according to Bustle, are
back; “Pete Davidson, Troye Sivan, and Benito Skinner have all gone
bleached, and Mott Salon stylist lan Whitman said clients keep
showing him photos of a very blond '90s Brad Pitt as inspiration.”
Any bets on the next Y2K trend coming back? Jane Nor bags?

Trend: Newstalgia

Quest for love
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Image: @drinknixie &

Several new signals in the dating world display novel tactics in finding
romance. In one video with almost 8 million views, a creator describes
cold-calling the restaurant to ask where there were any “cute guys
there” and to give it a vibe check before committing. Elsewhere,

a 36-year-old woman went viral for her husband application,
receiving over 1,000 DMs and 240 applications from men all around
the world. The application itself was three pages long, so you have to
commend the commitment from all who applied. And in China, women
are spending thousands on recruiting male models for “an hour-
long session featuring couple-style poses, including hand-holding,
embraces, staged kisses, and even touching the models’ abdominal
muscles”, allowing them to briefly live out their romantic fantasies. With
women saying “the bar is on the floor” for men, yet men saying dating
has never been harder, both sides are convinced they have it harder...

Trend: Disappointing dating


https://www.teenvogue.com/story/can-you-larp-to-success-tiktokers-think-so-but-experts-say-otherwise
https://www.glossy.co/beauty/beauty-briefing-how-far-can-y2k-nostalgia-go/
https://www.bustle.com/beauty/frosted-tips-comeback-y2k
https://www.tiktok.com/@fiajames_/video/7447977166081494318
https://www.vice.com/en/article/this-husband-application-might-be-the-most-organized-dating-strategy-yet/
https://www.scmp.com/news/people-culture/trending-china/article/3369378/chinese-women-spend-top-dollar-male-model-shoots-turning-staged-romance-viral-trend
https://www.tiktok.com/@drinknixie/video/7682077686042234125?q=cold%20calling%20restaurants%20for%20hot%20men&t=1792576510341
https://www.tiktok.com/@shevonsalmon_/photo/7618206861438881045?q=larp%20rich&t=1792576147817
https://www.tiktok.com/@erinparsonsmakeup/video/7695109885268118815?q=frosted%20lipstick&t=1792576347906
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Sorry to Report That Very
Thin Women Smoking
Cigarettes Is Back in Style

Thanks to GLP-1s, the '90s “heroin chic” aesthetic is alive and well at

Fashion Week and beyond.

Palantir’s CTO claims Al

Image: @Cosmopolitan

researchers are smoking to prove
they believe AI will cure cancer,
and he says it’s a sign of tech-

¢ e’
ﬁIBIEd INass pSyChOSIS Image: @Fortune

Weber Forecast Insight

For brands, the takeaway isn’t to jump on the smoking
aesthetic, but to understand what it signals: conviction,
rebellion, a little IDGAF energy. Make the belief real in
your branding and skip the edgy props while you’re at it.
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Image: @gracelingofficial

Image: @DualLipa

This week’s long read

SMOKE
SIGNALS

Smoking as performative conviction

Here's the latest on Al—and no, it's not what you think.
Apparently, some Al researchers have started smoking
to signal their faith that Al will eventually cure cancer.

At least, that's the claim from Palantir CTO Shyam
Sankar: bet so hard on the future that you're willing to
risk your health in the present. It's a pretty unhinged
proof of concept. Nothing says “l believe in the future”
quite like betting against your own lungs. But it taps into
something both current and timeless about smoking:
the performance of conviction.

Nowhere is this more apparent than in smoking’s
alleged comeback. The aestheticis certainly there:
from @ciginfluencers to cameos on Vanity Fair
covers, smoking is creeping back into the cultural
moodboard. Models are hitting the NYFW S$S27
runway with cigarette holders, while Dua Lipa’s
wedding trays became aninternet talking point.

| mean, Girls is coming back?

But the look is spreading faster than the habit.
Pinterest searches for “smoking pose” among
US Gen Z were reportedly up 70% YoY, while just
1.7% of US high school students reported smoking
cigarettesin the past 30 daysin 2024.

Because it's not necessarily the behavior we want, but
the attitude that comes with it. Lighting up says you're
a little unbothered, uninterested in playing by the rules,
maybe too cool to care. From the original Marlboro
Man to '90s heroin chic, smoking has always signaled
a belief, an identity. The pointisn't to smoke. It's to be
seen smoking.

And if a cigarette can communicate glamour,
nonchalance, nihilism or faithin a

future where Al fixes everything —

without requiring us to fully commit

to the bit? Well, that's some serious

smoke and mirrors.


https://fortune.com/2026/10/13/palantir-cto-shyam-sankar-ai-researchers-smoking-cigarettes-cure-cancer-artificial-general-intelligence-silicon-valley-mass-psychosis-effective-altruism/
https://www.businessinsider.com/smoke-signals-dangerous-fatalism-of-agi-silicon-valley-2026-10?
https://www.businessinsider.com/smoke-signals-dangerous-fatalism-of-agi-silicon-valley-2026-10?
https://www.instagram.com/cigfluencers/?hl=en
https://www.vanityfair.com/hollywood/story/kylie-jenner?srsltid=AU7gw4VqhnTfuHjN6Swuled4cJeP9oQIhxzYbIhmvN8KqSDhqGq0053i
https://www.vanityfair.com/hollywood/story/kylie-jenner?srsltid=AU7gw4VqhnTfuHjN6Swuled4cJeP9oQIhxzYbIhmvN8KqSDhqGq0053i
https://www.gettyimages.ie/detail/news-photo/model-walks-the-runway-for-the-grace-ling-fashion-show-news-photo/2295136208
https://www.gettyimages.ie/detail/news-photo/model-walks-the-runway-for-the-grace-ling-fashion-show-news-photo/2295136208
https://www.washingtonpost.com/style/2026/07/14/are-cigarettes-cool-again-cultural-investigation/?
https://www.washingtonpost.com/style/2026/07/14/are-cigarettes-cool-again-cultural-investigation/?
https://www.theguardian.com/tv-and-radio/2026/oct/14/girls-reboot-hbo
https://www.ypulse.com/newsfeed/2025/12/08/pinterest-searches-for-smoking-pose-are-up-70-year-over-year-among-18-24-year-olds-in-the-u-s/?
https://www.scientificamerican.com/article/is-gen-z-actually-smoking-more-an-investigation/
https://www.instagram.com/p/DYW5qyHDB9W/?hl=en&img_index=3
https://www.instagram.com/gracelingofficial/?hl=en
https://www.cosmopolitan.com/lifestyle/a73344972/fashion-week-smoking-skinny-heroin-chic/

BRANDWATCH
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Inspiring creative from around the world

McDonalds

Image: @mcdonaldsau

| eave it to McDonald’s Australia to

turn a humble drinks tray into a fashion
accessory. The limited-edition McCafé
Tray Bag, for alucky few, taps into the
growing overlap between food, fashion
and social culture. By reimagining a familiar
brand asset as a must-have accessory,
the launch creates instant shareability and
proves that everyday brand icons can still
generate buzz. Suddenly the coffee run
has adress code.

Proving that weird sells, Chips Ahoy and
Heinz have teamed up in China to launch
limited-edition tomato sweet chilli cookies,

blending sweet, savoury and spicy flavours
into one conversation-starting snack. The
pairing turns a simple product release

into a cultural talking point, tapping

into consumers’ appetite for surprising
collaborations. A cookie,a condimentand a
masterclass in earning attention.

TACx
_ Shredmill

Image: @ClemengerBBDO

The Transport Accident Commission (TAC)
has found a clever way to make an invisible
safety issue impossible to ignore with
the Shredmill, aroad-sized machine that
demonstrates how different motorcycle

gear holds up against simulated asphalt.
Rather than telling riders why protection
matters, the campaign lets them see the
difference firsthand, turning education
into amemorable live experience. It's a
strong example of how brands can bring
data and behaviour change messaging
to life through tangible, highly shareable
demonstrations.

Knix x

While plenty of brands race to jump on the
ACOTAR hype, Knix stands out by treating
fandom as more than alogo licensing
exercise. The intimates brand spent

18 months developing a huge 82-piece
collection inspired by characters,
storylines and fan-favourite moments, even
consulting readers and fan communities
to ensure authenticity. That attention to
detail transforms the partnership froma
product launch into a love letter for a highly
engaged audience. We can't wait for

27th October to consume the new book

in our new reading uniform.

Pringles

Image: @pringles

Trust Pringles to put a Halloween spin on
brand fandom. Its tongue-in-cheek “Once
You Drop” campaign offers fans the chance
to win a custom Pringles-canurnand a
lifetime supply of crisps, inspired by the real-
life story of the brand’s can inventor being
buried with one of his creations. By leaning
into its own quirky lore, Pringles turns a
simple sweepstakes into a wildly shareable
culturalmoment that's designed to spark
conversation far beyond the snack aisle.
They even got Dan the Funeral Man to do
an urn-boxing!



https://www.mcdonalds.com/au/en-au/newsroom/article/australias-newest-it-bag-doesnt-come-from-paris-it-comes-from-ma.html
https://www.instagram.com/p/DedzqiVF8DJ/?img_index=1
https://www.instagram.com/p/DedzqiVF8DJ/?img_index=1
https://www.instagram.com/p/Deif5KsCMKo/
https://www.google.com/goto?url=CAESjAEB6zswFTBTYmG-MWuzU6LeA9mJpzSbLIdy-I8I05rZECxwO0UKgaSa-p3jeiwPfBHJlo-ItawqNtEpJaE575h0l-Sv4bytkSU0HWeJkDx68ZDJugV3avrJbZw24RuBkTp2V2kZB3yMSUwBcfTzoI7CJ3IwZH0krpYIFJIq8k6KSgeuVY3RLlSTeAgngw
https://www.instagram.com/p/DemqDLTG3WX/
https://vimeo.com/1234914851
https://www.motocap.com.au/shredmill-road-surface-simulator
https://www.motocap.com.au/shredmill-road-surface-simulator
https://www.instagram.com/p/Deu8UmAFP5O/
https://www.instagram.com/p/Deu8UmAFP5O/
https://www.instagram.com/p/DeNBzmeEw3B/?img_index=1
https://www.instagram.com/p/DeXd9wqAerY/?img_index=1
https://www.instagram.com/p/DePC1tLtipX/
https://www.instagram.com/p/DePC1tLtipX/
https://www.instagram.com/p/DeekzjCt4ix/
https://www.instagram.com/p/DecZ4fwPb-m/
https://www.instagram.com/p/DedzqiVF8DJ/?img_index=1
https://vimeo.com/1234914851
https://www.instagram.com/p/DeNBzmeEw3B/?img_index=1
https://www.instagram.com/p/DeekzjCt4ix/
https://www.delish.com/food-news/a74136054/chips-ahoy-heinz-spicy-tomato-cookies/

WANT TO
KNOW WHAT
ELSE IS ON

THE HORIZON?

Talk to us for:

Reports

Our ‘Signals’ reports provide deep dive insights and implications
for your brand, audience or category.

Workshops

Our own ‘Culture Collider workshop methodology approaches briefs
through the lens of cultural trends to help teams create culture first ideas.
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